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DISPENSERS 


DEHYDRATOR 
FILTER 
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MODEL 776-10 
1/3 H. P. 
MOTOR 





DERGROUND 
MODEL 776-30 TANK 
3/4 H. P. 
MOTOR 


For more than 20 years Erie has 

offered remote control units. We 

show one and two unit installations fom DEHYDRATOR 
at the right. They are recommended it FILTER 

for installations where excessive lift, 
long horizontal pulls or high altitude 
are factors. Installed over under- 
ground tanks they require only short 
suction lines and push fuel to dis- 
pensers. Erie Dehydrator-Filters can 
be added to deliver a cleaner, 
moisture-free fuel. 





For upp to § 


DISPENSERS 


Erie M-P Systems pioneered the use DEHYDRATOR 
of submerged turbine pumps and FILTER 

Dehydrator-Filters. 
These are available 
in capacities for 1 to 
8 dispensers. Hund- 
reds of Erie M-P Sys- 


tems are in service. 
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We're mighty interested in the new baby 


Each time a new model car is announced, the manufacturer who produced it is 
as proud as a new papa. And refiners, too, are interested, because they have vital 
interest in keeping these new babies running just as they left the showroom. 


What will be the fuel or lubricant requirements of the new arrival? What are 


its octane requirements, and what will they be as it grows older? 


To help answer these questions, whenever it appears that a new car will have 
a new or modified engine, the Ethyl Research Laboratories in Detroit obtain 
several of the early production models for test purposes. 

They are carefully given a recommended break-in, then road-tested for octane 
requirement as clean engines. Additional mileage is then accumulated in order 


(Continued on next page) 








We’re mighty interested in the new baby 


(Continued from preceding page) 


to measure changes in this requirement as the car grows older. 


Not only do we test these new cars ourselves in cooperation with the manu- 
facturers, but we make them available to refiners who want to test their own 
products in them. 


This new-car-requirement program is only a small part of the research activity 
Ethyl carries on in serving the petroleum industry. But it is of such direct and 
understandable benefit that we like to point to it as an example of the many serv- 
ices you get when you buy “Ethyl” antiknock compound. 


ETHYL CORPORATION 


NEW YORK 17, NEW YORK 


Ethyl’s national advertisements promot- 
ing your best gasoline are consistently 
among the best-read advertisements in 
the magazines in which they appear! 


The Rose Bowl in Pasadena, California, 
will seat 89,090 spectators. Just one of 
the weekly audiences last year for Ethyl’s 
TV commercials promoting your best 
gasoline would fill 47 Rose Bowls! 








The gasoline used last year by Ethyl for test 
purposes alone would run a Greyhound bus 103 
times around the world! 





LOOK WHAT’S NEW 
with old “TRIED AND TRUE” 


Get more fill-up and service business the way 
hundreds of thousands of service station operators 
have for years—with clean, efficient gas de- 
livery by Buckeye Safety-Fill. These nozzles have 
never been a better investment than they are 
today. They’ve been re-designed with today’s prob- 
lems in mind. 


While their appearance is unchanged, the new 
Buckeye 820A Nozzles are lighter for new ease 

in handling. They need no oiling. They contain per- 
manent packing and require no adjustment 

of packing gland. Also, to assure precision and 
satisfaction in performance, we’ve set up new 
techniques and critical tolerances in manufactur- 
ing, testing and inspection. 


Listed under re-examination service of Underwrit- 
ers’ Laboratories, Inc. May we send details? 


«These two features can be incorporated into your 
present No. 820 Satety-Fill Nozzles. Contact your local 
Buckeye distributor or write Buckeye direct. 
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No oiling! 


SEE THE NEW 


Permanent Bucksye 820 


rela alate h 
— SAFETY-FILL NOZZLE 


IN THE NEW 


CATALOG NO. 14 


BUCKEYE IRON & BRASS WORKS, Dept. N 
Box 883, Dayton 1, Ohio 

Please send information on the new Buckeye 820 Safety- 
Fill Nozzle New Nozzle UO Nozzle modification. 
© Please send new catalog. 
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Ayu 


is the shortest distance to her hand! 


A Continental “F” style can is the shortest distance 
to the shopper’s hand. In the store it says, “Buy 
me!” In the home it says, “Use me!” 


Put these beautifully lithographed containers to 
work for you. Our Tailor-Made Package Service 


brings on-the-nose deliveries when and where you 
say. It means intelligent discussion of your indi- 
vidual problems, and as much or as little of our 
research and engineering as you require to lick 
them. Why not call Continental today. 


CONTINENTAL CAN COMPANY 


CONTINENTAL CAN BUILDING © 
100 EAST 42ND STREET © NEW YORK 17, N. Y. 


TNLOR ig 

Cc PACKAEE ® 

Eastern Div.: 100 E. 42nd St., New York 17 + Central Div.: 135 So. La Salle St., Chicago 3 ‘ 4 
Pacific Div.: Russ Building, San Francisco 4 
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National 


Petroleum 


Behind Our Headlines 


Our Midwest Editor, Len Castle, 
“struck a blow” in behalf of the petro- 
leum industry while down in Canton, 
Mo., the other day on a story assign- 
ment. 


We had sent Len to Canton to 
gather material for a piece about the 
Ayers Oil Co., which conducts a 
highly successful terminaling and dis- 
tributing operation thereabouts. Len 
arrived OK, called on W. H. (Bill) 
Ayers, company president, and 
promptly had his pins knocked out 
from under him—by being informed 
that he was to be the featured speaker 
that noon at the weekly luncheon of 
the Canton Kiwanis Club. 


His assignment: To tell about NPN, 
how it functions, the service it per- 
forms for the oil industry, something 
about his own work as Midwest Edi- 
tor. 

After he had recovered from the 
shock (Len professes to being a bash- 
ful fellow), our Mr. Castle agreed that, 
weli, yes, sure he’d speak to the Ki- 
wanians. And he did, too . . . only he 
didn’t confine his remarks solely to the 
subject of NPN and his own work. 


Instead, after talking for about 15 
minutes along those lines, Len turned 
the whole thing into a plug for petro- 
leum as a highly competitive industry. 
And the prime example that he used 
as proof that monopoly doesn’t exist 
in the industry was . . . you guessed 
it . . . the Ayers Oil Co., which (as 
Len pointed out) is able to pretty 
much dominate its own marketing ter- 
ritory in the face of direct competition 
from several major companies. 


—Herbert A. Yocom 


P. S. Our Mr. Castle’s report on the 
Ayers Oil Co. operation will appear in 
an early issue of NPN. 
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Tri-Sure 

Tru-Pour Assembly = 

makes packing 
and pouring 


easy 
= 


Screw Cap 
Available plain or lithographed, complete 
with liner. 


Inner Seal 


Tru-Pour Collapsible Spout — 
24" Screw Nozzle Assembly 


With or without bose to accept vent tube. 
Filling opening, 1%"; pouring opening, 1%”. 


Tru-Pour Collapsible Spout — 55MM 
Nozzle Assembly for Upressit Cap 


Filling opening, 1%"; pouring opening, 1%”. 


| bw Tri-Sure* Tru-Pour Assembly provides a 
leak-proof closure that protects your product 

in transit and greatly facilitates handling, 

pouring and packing. 

This closure features a collapsible spout which can be 
quickly extended to direct the flow into an opening, 
and instantly folded so that pails can be easily 
stacked. Assembled with a 214” screw nozzle or a 

55 MM nozzle for Upressit Cap, for containers of 

1 to 12 gallon capacity. 

If you ship liquid products in light containers, the 
Tri-Sure Tru-Pour Assembly offers you an 
opportunity to improve your packaging and increase 
the good-will of your customers. Ask your container 
supplier now for full details, and write to us for 
illustrated literature on the complete line of 
Tri-Sure Container Closures—Screw Caps, 

Nozzles, Spouts and Assemblies that meet every 
requirement for security and ease of handling. 


Tri-Sure Container Closures comply with 
1.C.C. and C.R.C. specifications. 


*The Tri-Sure Trademark is a mark reli- 
ability backed by over 30 years serving industry. 


CONTAINER CLOSURES 


AMERICAN FLANGE & MANUFACTURING CO. INC., 30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 
Tri-Sure Products Limited, St. Catharines, Ontario, Canada 
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AHEAD OF THE NEWS 


Jobber Cest Survey—National Oil Jobbers Council ex- 
pects to have ready in April a comprehensive report on 
jobber operating costs and profits. Bzing prepared by the 
NOJC Uniform Accounting Committee, report would have 
a tabulation broken down by marketing areas. Secretaries 
of state jobber associations sent out questionnaires early 
this month, with the request that they be returned by 
Feb. 15 at the latest. A minimum of 10 replies is sought 
from each state. Reports reaching Myles Hall, of Minnesota 
(Accounting Committee chairman), indicate that jobbers 
are co-operating in answering the questionnaires. He thinks 
the returns will give NOJC “invaluable data” on jobber 
costs, profits and margins. His committee’s report probably 
will be presented at the NOJC meeting April 1-3 in Hot 
Springs, Va. 


Push for Imports Curbs—Some coal men think a U. S. 
business recession would help line up industrial groups 
behind their drive for more oil imports restrictions. The 
electrical and chemical industries, for example, are re- 
ported likely to support a general “protectionist” drive 
against foreign products if business conditions should 
worsen. The coal men will continue to concentrate their 
fire against Venezuelan residual imports. But Senator 
Carlson (R., Kans.) reports a possible congressional drive 
primarily against imports from the Middle East. 


Oil Trucker Consolidation—Oi!l truck haulers are 
speculating that eventually there will be only a handful of 
giant for-hire oil truck lines throughout the U. S. Signposts: 
Interstate Commerce Commission has approved the merger 
of Lang Transportation Co. and Manning Tank Lines into 
System Tank Lines on the West Coast. Other mergers have 
been made, and more are expected. Truckers are compar- 
ing this period with the time small railroads were merging 
to form today’s big rail systems. The advantage to custom- 
ers-is in stability of rates and operations. The disadvantage 
is a possible trend toward trucking monopoly but competi- 
tion from railroads and the airlines is viewed as a check 
against that. 
° 


Stress on Oil Marketing—West Coast oil companies 
will put special emphasis on marketing and the develop- 
ment of better products in 1954. That is the belief of 
Reese H. Taylor, president of Union Oil Co. of California, 
who thinks high oil inventories will bring increasingly hot 
competition. He notes that total oil stocks on the Pacific 
Coast rose by more than 20 million bbl. in 1953. Calling 
this a “manageable situation,” he adds that “a balance of 
total supply and demand can be achieved in 1954— if im- 
ports are used only to supplement U.S. supply.” 


Co-op Expansion—The growth of farm co-operatives 
will be traced in a detailed report to be issued by the 
Agriculture Department in the next few weeks. Sample 
statistic: The value of oil products handled by co-ops for 
members in 1952 increased 10% over 1951. 
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Twin Cities Refinery—A new refinery may be built in 
the Minneapolis-St. Paul area. Although backers of the 
proposed project are unknown, Twin Cities business circles 
are mentioning the Shakopee area, south of Minneapolis, 
as a possible site for the refinery. Strengthening report is 
the fact that local bankers have been making cautious 
inquiries among oil men. 


Atomic Flight Coming—Refiners of aviation gasoline 
are not worried now about competition from atomic fuel. 
But up ahead it may be a different story. Lt. Gen. James 
Doolittle predicts “the advent of atomic-powered aircraft 
by the end of the century—and probably within 25 years.” 


Getty Supply Balance—Oil men are impressed with 
the favorable supply situation of the Middle East and U.S 
oil companies controlled by J. Paul Getty. His Pacific 
Western Oil Co. holds half of the “neutral zone” con- 
cession between Kuwait and Saudi Arabia. Last year’s 
crude discovery in the zone uncovered huge reserves. And 
Mr. Getty also controls Tide Water Associated and 
Skelly Oil—both major oil companies with sizable refining 
capacity. 
. 


NPC Defense Role—National Petroleum Council prob- 
ably will be asked to prepare plans for oil operations under 
war-attack and rehabilitation conditions. An official of 
Petroleum Administration for Defense says the Office of 
Defense Mobilization will pose certain problems the oil 
industry would face in wartime, and then ask PAD (or its 
successor agency) for solutions to the problems PAD, in 
turn, would ask NPC for recommendations. The PAD 
official notes that refineries likely will get first attention, 
because they probably would be the first target of enemy 
bombers. He adds that fortunately most refineries already 
have men experienced in handling fires and explosions 
through their training for such emergencies in peacetime 


Oil Reaches Youth—Oil Industry Information Commit- 
tee will expand its program of telling children about oil 
by contributing material to the nation’s Cub Scouts. 
Through the Scouts’ national headquarters, OIIC will pro- 
vide stiff paper cut-out displays showing oil equipment and 
operations. And oil will be the subject of the Cub Scouts’ 
graphic art contest for April. 


Antitrust Case Delay—It may be two more years before 
the antitrust suit against West Coast major oil companies 
is brought to trial. Tedious pre-trial matters are delaying 
the case, filed four years ago next May. The government 
hopes to have these out of the way by 1956. 


For more Ahead of the News > 
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New 1954 Chevrolet Trucks 


New Power! New Economy! New Features you want! 


New Chevrolet trucks for 54 are here to do your 


, In another great advance, new Chevrolet trucks 
hauling or delivery job faster, more efficiently and 


offer you the last word in no-shift driving ease and 


more economically. 

To begin with, they bring you thrifty new power 
in all models. You save time on every trip with 
extra reserves of high-compression horsepower 
under the hood—and you enjoy greatly increased 
operating economy as well. 

In addition, these great new Chevrolet trucks offer 
new and even greater dependability with increased 
ruggedness throughout the chassis. You'll find 


convenience. With proved truck Hydra-Matic 
transmission* you can drive all day and make 
door-to-door deliveries without shifting or clutch- 
ing. Fact is, there és no clutch! 

These are some of the many big new benefits 
awaiting you in the new Chevrolet trucks for ’54. 
Why not plan to get the whole money-saving story 
at your Chevrolet dealer’s soon! . . . Chevrolet 
Division of General Motors, Detroit 2, Michigan. 


heavier axle shafts in 2-ton models . . . bigger, 
more durable clutches in light- and heavy-duty 
models... more rigid frames in a// models. Pickup 
and stake bodies are plenty rugged, too--and 
they’re roomier for ’54! 

But that’s only the beginning! You enjoy new cab 
comfort, convenience and safety. Instruments are 
easier to read .. . controls are easier to reach. A 
new one-piece curved windshield gives you greater 
visibility. The new Ride Control Seat* lets you drive 
in relaxed comfort hour after hour, over all kinds 
of roads. Seat cushion and back move as a unit to i 


“float” you over bumps without back-rubbing. a oc 
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THREE GREAT ENGINES — The new “Jobmaster 261” engine* for extra heavy hauling. The “Thrift- 
master 235” or “Loadmaster 235” for light-, medium- and heavy-duty hauling. NEW TRUCK 
HYDRA-MATIC TRANSMISSION* —offered on 12-, %4- and 1-ton models. Heavy-Duty SYNCHRO-MESH 
TRANSMISSION—for fast, smooth shifting. DIAPHRAGM SPRING CLUTCH—improved-action engage- 
ment. HYPOID REAR AXLE—for longer life on all models. TORQUE-ACTION BRAKES—on all wheels 
on light- and medium-duty models. TWIN-ACTION REAR WHEEL BRAKES—on heavy-duty models. 
DUAL-SHOE PARKING BRAKE—greater holding ability on heavy-duty models. NEW RIDE CONTROL SEAT*—eliminates back- 
rubbing. NEW, LARGER UNIT-DESIGNED PICKUP AND PLATFORM STAKE BODIES—give increased load space. COMFORTMASTER CAB 
—offers greater comfort, convenience and safety. PANORAMIC WINDSHIELD—for increased driver vision. WIDE-BASE WHEELS —for 
increased tire mileage. BALL-GEAR STEERING —easier, safer handling. ADVANCE-DESIGN STYLING —rugged, handsome appearance. 
*Optional at extra cost. Ride Control Seat is available on all cab models, “Jobmaster 261” engine on 2-ton models, truck Hydra- 
Matic transmission on 4-, %- and 1-ton models. 


MORE CHEVROLET TRUCKS IN USE THAN ANY OTHER MAKE! 


CHEVROLET 
ADVANCE-DESIGN 
TRUCK FEATURES 
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AHEAD OF THE NEWS 





Fuel Oil Attack—National Oil Jobbers Council is col- 
lecting material for a hard-hitting brochure to convince the 
public that natural gas is much more dangerous for heating 
than fuel oil. H. F. Horning, chairman of NOJC’s Fuels 
Policy Committee, has already gathered a thick file of 
newspaper clippings and pictures recording the lives lost 
and the property damaged by gas explosions. Tentative title 
of the brochure: “Will You Be in Tomorrow’s Headline?” 
Mr. Horning says urgent action is needed by oil men be- 
cause the gas industry apparently is aiming at 1,200,000 
new home heating accounts this year. Most anti-gas mate- 
tial so far has come from New England and New York. 
Mr. Horning is urging oil men throughout the country to 
send him newspaper clippings. 


Truck Trade-in Savings—A West Coast major with its 
own over-the-road oil transport operation is finding it 
doesn’t pay the company to repair Diesel engines (aside 
from normal maintenance). Instead of rebuilding its own 
engines for further use, the company trades them in. Cost 
for repairing an engine: 1¢ per mile. Cost for engine 
bought and later traded in: .005¢ per mile. 


Strike Vote Fight—A congressional roadblock is being 
developed against the proposed labor law change that 
would let the government supervise union strike votes. The 
proposal is supported by President Eisenhower. It has been 
criticized by labor leaders and some oil industry men. In 
Washington, the six Democrats on the Senate Labor Com- 
mittee are expected to line up solidly against the proposal. 
And they probably will be joined by one or more of the 
seven Republicans, to form a majority bloc against the 
measure. 


All-Purpose Grease Trend—Wide use by oil truck fleets 
of all-purpose grease may develop when supply improves. 
There has been good demand for lithium-type grease. But 
it has been hard to get because of the lithium shortage. 
The Army is getting the available supply now. 


NPN Staff 


Law of Future?—Oil suppliers may some day feel the 
effects of a Supreme Court ruling last month in the case of 
a California Chevrolet dealer who had a labor dispute at 
his shop. The question had been whether National Labor 
Relations Board had exceeded its jurisdiction in taking up 
the case. The Supreme Court ruled that the law does permit 
NLRB to take jurisdiction in the case of such a dealer 
(held to be an integral part of an interstate enterprise). 
The Court upheld a lower court ruling that the dealer 
was part of the General Motors over-all operation for col- 
lective bargaining purposes. Oil company lawyers don’t 
think the decision will be controlling in the case of Inde- 
pendent dealers who own or lease stations. But they do 
believe it underscores a trend in the Supreme Court's 
thinking. They think it could lead to the Court’s holding 
that antitrust violations at a dealer’s station involve the 
dealer’s oil supplier. 
e 

Auto Makers Fight Smog—Three car manufacturers 
say they will push research on auto exhaust gases that 
contribute to smog. General Motors, Chrysler and Packard 
have told Los Angeles officials they will work for the pro- 
duction of better internal combustion engines to prevent 
the escape of some of the gases into the atmosphere. 
Earlier, General Motors and Ford had said their cars did 
not contribute to smog. Meanwhile, a subcommittee of 
Automobile Manufacturers Ass’n will soon spend two 
weeks in Los Angeles “to co-ordinate on an industry-wide 
basis all pertinent data on vehicle exhaust.” 


s 

FTC Won’‘t Backtrack—The Federal Trade Commission 
will not try to reopen cases already decided (such as the 
“Detroit” case) merely because commission views have 
changed. FTC Chairman Edward Howrey says the com- 
mission must concentrate on current cases. He comments: 
“A judge appointed to fill a vacancy does not set about 
to reopen and retry previously adjudicated cases simply 
because he is a new member.” Washington oil observers 
say one reason Standard of Indiana has tried to get the 
“Detroit” case remanded to FTC is that the present FTC 
majority admits it disagrees with the old majority (which 
opposed “good faith” as a defense against price discrimina- 
tion charges). 
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Leland Explosion-Proof 
Motors power the pumps 
that move volatile liquids! 


Standard Leland 
Integral HP, Polyphase, 
Fan-Cooled, Explosion- 
Proof* Motor 


At hundreds of thousands of points in 
the nation’s far-flung petroleum distribu- 
tion system LELAND explosion-proof* 
motors supply safe, dependable power to 
pumps handling volatiles. 

In bulk plants standard LELAND in- 
tegral horsepower, fan-cooled, explosion- 
proof* motors power leading makes of 
transfer pumps. In service stations 
throughout the country more than half 
of all the gasoline dispensing pumps are 
driven by LELAND fractional horse- 


power explosion-proof* motors especially 
developed for that purpose. 

Tank truck delivery of volatile liquids is 
speeded by hose-retracting reels powered 
by a special battery-operated explosion- 
proof* motor...most recent contribution 
of LELAND’s creative electrical engi- 
neering to the petroleum industry’s need 
for motors, standard and special, from 
1/6 to 5 horsepower. For your own par- 
ticular motor requirements contact your 
near-by LELAND representative. 


hy) products ore better... by design 


*LELAND (J) ELECTRIC® 


DAYTON I, OHIO 


Division of AMERICAN MACHINE & FouNpDRY COMPANY, New York 
In CANADA, Leland Electric Canada, Ltd., Guelph, Ontario 


*Underwriters’ approved 
for Class 1, Group D 
hazardous locations 
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WASHINGTON 


Oil Marketers Denied Wage-Hour Relief 


The Labor Department has pricked 
the bubble of hope oil distributors had 
been nursing for more lenient inter- 
pretation of the minimum wage and 
Overtime pay provisions of the Fair 
Labor Standards Act. 

In the face of protests, primarily, 
from Texas oil wholesalers, the de- 
partment made sounds as if it might 
ease Off on “local” marketers—those 
whose business is confined generally 
to one state. But in a question-and- 
answer rundown for the Texas dis- 
tributors, it was made plain that the 
department was holding to its previous 
standards. So distributors with even 
the slightest connection with inter- 
state commerce might do well to com- 
ply with wage-hour requirements, in 
the absence of specific exemption from 
department investigators. 

The examples cited in the Labor 
Department’s “Q-and-A” of wage-hour 
coverage are extreme enough. But de- 
partment officials, under questioning, 
go even further. They say, for instance, 
that a wholesaler might be covered 
just because he sells product to a 
service station that resells to interstate 
truckers. This in spite of the fact that 
the station itself would probably be 
exempted under the retail rule. 

It is quite plain now that any relief 
oil distributors want will have to come 
from Congress. But chances here are 
none too good. In fact, Congress may 
decide to broaden wage-hour coverage 
as a concession to labor, rather than 
raise the present 75¢ an hour minimum 
as high as labor would like. 


Truck-on-Rail Tiff 


Trucking interests here see labor 
unions as one of the prime obstacles 
to any widespread acceptance of 
“piggy-back” transportation, whereby 
trucks are hauled cross-country on 
railroad flat cars and then rolled off 
to make local deliveries. 

The unions, notably the AFL’s 
Teamsters, don’t like the idea. It 
means less work for truckers. Union 
men proved they mean to make an 
issue of it by their recent attempt to 
have truck firms in three Northeast 
states enter into contracts not to use 
railroad trailers. They retreated from 
this position only after threatened with 
a railroad suit on grounds of restraint 
of trade. 

But they have another big club 
they’ve been waving—the old “feather- 
bedding” gimmick. They mean to 
make it tough for trucking firms un- 


less the men who push the trucks get 
some compensation for the over-the- 
highway work hours that would be 
lost in a “piggy-back” operation. 

So some trucking people seem to 
feel: Why bother? This obviously is 
a good deal for the railroads. But for 
us it would be a headache, in view of 


the union opposition and the relatively | 


small number of truck hauls that could 
be eliminated. Some truckers believe 
there aren’t enough through truck 
hauls of more than 200 or 250 miles 
—which would be the minimum dis- 
tance to which “piggy-back” opera- 
tions could be applied profitably. 


Pipe Line Open Secret 


The North Atlantic Treaty Organi- 
zation (NATO) is discovering that it 
is hard to build a 1,875-mile pipe line 
system in Western Europe without 
anyone finding out about it. 

The oil trade press, general news- 
papers, and the wire services have 
been carrying sketchy stories for 
months about the progress of the plan 
to build pipe lines to serve 160 jet 
airfields in Europe. Even so, NATO 
has continued to label all information 
on the project as “top secret.” 

Publications have generally co- 
operated, voluntarily, with the gov- 
ernment in keeping properly classi- 
fied information out of print. But in 
a non-wartime situation such as this, 
particularly in a region where there 
are undoubtedly a considerable num- 


ber of Commies and fellow-travelers, | 


it seems safe to assume that Russia is 
aware of what is going on. 


It may well be that the Commies | 


have more details on the project than 
U.S. industry men, since they don’t 
worry about “top secret” labels. 


This sort of thing creates an awk- | 
ward situation for defense officials | 
here. It will be interesting to see how | 


much longer NATO will insist on 


trying to keep the program under | 


wraps. 


British Have Edge 


With looser oil supplies intensifiying | 
worldwide competition for markets, | 
the British companies appear to have | 


the inside track on U.S. companies. 
At least that’s the impression received 
from U.S. oil men by one congres- 


sional source who recently completed | 
a tour of operations in Europe and | 


the Middle and Far Easts. 


By NPN Washington Staff | 
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like your business paper 


This bright bird specializes. He picks 
out the cold customer who's a hot 
rospect. And it pays! S i 

Pays in your business t00 ... . most 
all when you're pcos} yo oo 
new products , new ways of doing 
san That why this basinete paper 


This business paper in your 
hand has a plus for you, 
because it’s a member of 
the Associated Business 
Publications. It's a paid cir- 
culation paper that must 
earn its readership by its 
quality .. . And it’s one of 
a leadership group of busi- 
ness papers that work to- 
gether to add new values, 
new usefulness, new ways 
to make the time you give 
to your business paper still 
more profitable time. 


NEXT ISSUE you'll be 
reading about... 


What Station Dealers 
Can Do About Labor 
Union Organizing 


National 
Petroleum News 


One of a series of ads prepared by 
THE ASSOCIATED BUSINESS PUBLICATIONS 
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Bia) WeeKLy PETROLEUM STATISTICS (arn 


Primary Stocks 
Finished and unfinished gasoline (thous. bbl.) 
Distillate fuel oil (thous. bbl.) 
Kerosine (thous. bbl.) 
Residual fuel oil (thous. bbl.) 
Crude oil—B. of M., 1 week earlier (thous. bbl.) 


Refinery Activity 
Crude runs to stills (thous. bbl. daily) 
Foreign Crude included (thous. bbl. daily) 
% of refinery capacity operated 


Refinery Output 
Gasoline (thous. bbl.) 
Kerosine (thous. bbl.) 
Distillate fuel oil (thous. bbl.) 
Residual fuel oil (thous. bbl.) 


Crude Supply 
U. S. crude oil production (thous. bbl. daily) 
Crude oil imports (thous. bbl. daily) 


ma) MONTHLY MARKET TRENDS 


Petroleum products in secondary storage (thous. bbl.) 
Exports of crude and refined products (thous. bbl.) 
Average station gasoline price, ex tax (¢ per gal.) 
Gasoline consumption (million gal.) 

Service station building permits (number) 

Passenger cars—factory shipments (thous.) 

Trucks and buses—factory shipments (thous.) 
Automotive replacement tire shipments (thous.) 
Replacement battery shipments (thous.) 

Oil burner shipment (thous.) 





953 | 1954 


v 


Week 
Ended 
Jan. 9 
1954 


162,343 
106,628 
28,588 
49,668 
270,769 


6,960 
585 
86.3 


24,620 
2,872 
10,382 
8,599 


6,189 
607 


Latest Month 
57,200 (Oct.) 
11,664 (Oct.) 

21.97 (Jan. 1) 
4,252 (Sept.) 
334 (Nov.) 
396 (Dec.) 
98 (Dec.) 
2,729 (Nov.) 
2,826 (Oct.) 
101 (Sept.) 


NPN PRICE AVERAGES* 
Refinery/Terminal 


(¢ per gal.) 
Jan.15, Dec.14, Jan.12, 


1954 
12.09 
10.41 

9.05 

4.24 


Gasoline 

Kerosine 

Distillate 

Residual 

4 principal 
products... 9.19 


Lube oil 17.09 
Crude at well 
($ per bbl.) 2.82 


1953 
12.19 
10.29 

8.96 

4.21 


1953 
11.33 
9.94 
8.53 
3.44 


9.22 
17.63 


2.83 


8.47 
20.90 


2.56 | 
' 


* Weighted average price, prin- 


cipal markets. 


¥ 


Week 

Ended 
Dec. 12 

1953 


152,509 
126,710 
33,865 
50,455 
280,528 


6,915 
597 
87.2 


24,502 
2,708 
10,377 
8,100 


6,131 
549 


Week 

Ended 
Jan. 10 

1953 


140,741 
94,323 
26,234 
48,876 

268,280 


7,117 
628 
96.0 


23,768 
3,080 
10,900 
9,350 


6,380 
730 


Previous Month 


54,889 
11,191 
22.11 
4,419 
450 
362 

77 
4,245 
2,852 
95 
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1953 Oil Output Up— Domestic oil 
producers set another record last 
year with an output of 2,359 mil- 
lion bbl. A Bureau of Mines report 
indicates this was an increase of 
3.3% over 1952. Production aver- 
aged $2.70 a bbl., compared with 
$2.53 in 1952. Natural gasoline 
production rose 5% to 127 million 
bbl., although prices dropped off 
toward the year’s end. An average 
value is estimated at 7.2¢ a gal., 
slightly below 1952. 

Refinery Runs Dip—Compared with 


Ty SPF HYDRAULIC POWER 
was seen in crude runs to stills at 


U.S. refineries in week ended Jan. 9. 
Runs were off 242,000 b/d, and 

percent of usable refining capacity bbl Cll 
operated dropped three full points, ¥ 
according to API statistics. Only 


the distillate fuel oil output showed : 

a gain in the operations sections of A FASTER, SAFER DELIVERI ES 
the report. On the stocks side, 
residual fuel oil was up in addition 
to gasoline. 

U.S. Imports Drop—A decline of 
122,100 b/d in total U.S. oil im- 
ports was shown in week ended 
Jan. 9, compared to the previous 
week. The API reports showed 
east-of-California imports dropped 
197,300 b/d, while California in- 
creased 75,200 b/d. 

Canadian Crude Rises — An in- 
crease of 6,922 b/d in Canadian 
crude oil production in September, 
1953, over the previous month, was 
reported by the Dominion Bureau ; 
of Statistics. The output averaged rae 
274,373 b/d in September, com- OPERATE PRODUCT PUMPS. ..HOSE REELS 
pared with 198,264 b/d a year 
earlier. 





Equip your fleet with new Roper Pump-Motors — the hydraulic power units 
P designed especially for fuel transfer applications. Compact and rugged, these 
Avgas Exports Up — A 30% in- pump-motors offer greater flexibility and convenience of hook-up. . . operate 
crease in aviation gasoline exports ° A, J , 
was recorded in 1953, as 3,460,000 at slow speeds .. . increase product pump life... are /ess costly to operate in 
bbl, were licenced for the third the long run. Ideal for operating both product pumps and hose reels, you'll 
quarter export compared to find Roper Pump-Motors your best buy in hydraulic power. Get all the facts 
2,666,000 bbl. in the second ++ + today! 
quarter. In the 25th quarterly re- 
port to Congress and the White | COST-SAVING FEATURES 
House, Commerce Secretary Weeks, 
noted an increase in foreign de- 
mand as a result of expanded air 
travel and military activity. He @ System increases product pump life @ Drives other.makes of pumps 
said exports amounted to 17% of @ Explosion-proof at no extra cost @ Convenient dual system for split loads 
U.S. production last year. Secretary 
Weeks pointed out that avgas and 
blending agents are the only oil 
products still remaining under ex- 
port control for short supply rea- a 
sons, and for “strategic reasons.” : ad eo -< 2 ame 
Aramco Output Grows—The an- ere 
nual crude oil production rose ; GEO. D. ROPER CORPORATION 
19,886 b/d last year in Saudi 471 Blackhawk Park A 
Arabia, according to the Arabian ) Rocktesd, Ginste 
American Oil Co. In 1953, the 
output averaged 844,642 b/d. 





@ Operates one or more pumps or reels @ Offers greater flexibility and convenience 
@ Eliminates auxiliary engines @ Power input is smooth, shockless 
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BUTLER 


Routemaster 
truck tanks ....cccccccce. 











ALL 
NEW 


route-matched by 5,000 marketers 
to lower delivery costs 


Butler asked 5,000 petroleum marketers, “What do you need in a truck tank?”’ Using 


the marketers’ answers, they designed the NEW Routemaster series to lower your 
delivery costs with: 


NEW, reduced backtracking. You haul largest loads over your routes, with 1,000, 
1,200 or 1,500 gallon capacity. And, with double bulkheads and plenty of TBA space, 
you make one-trip deliveries because you carry the commodities your customers need. 


NEW, faster deliveries. You speed up emptying with smooth flow, seamless tube 
piping. New conveniences save time. They include hose tubes that open into both 
bucket box and cabinets, and optional side door equipped with easy-turning rollers. 


NEW, immediate availability. You can start cutting your delivery costs now! 


Get the full profit-story on the NEW Butler Routemasters. Designed to 
answer the expressed needs of all petroleum marketers. Built to Butler’s high stand- 
ards of quality. Route-matched to pay bigger hauling profits. Write today. 


BUTLER MANUFACTURING COMPANY 


7454 East 13th St., Kansas City 26, Missouri 
954 Sixth Ave., S. E., Minneapolis 14, Minnesota 
913 Avenue W, Ensley, Birmingham 8, Alabama 
Dept. 54, Richmond, California 


Manufacturers of Oil Equipment ¢ Steel Buildings * Farm Equipr: ent * Cleaners Equipment ¢ Special Products 


Factories located at Kansas City, Mo. * Galesburg, Ill. © Richmond, Calif. © Birmingham, Ala. * Minneapolis, Minn. 
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“I spent more than a thousand hours, working from 


New Gulfpride H.D.—the amazing high detergency motor 


soy 


original blueprints, to restore this 1906 Autocar,” says _ oil for both new and old cars—was developed in more 
Louis Biondi of Waterbury, Conn.“So, you'll understand _ than 14 million miles of test driving. It gives you today’s 
why I protect it against corrosion, rust and wear with the _— greatest possible protection against wear. And it assures 
finest of high detergency motor oils, Gulfpride H.D.” minimum oil consumption throughout the life of the car. 


| 


“As an engineer, I take a special in- 
terest in good engine performance,” writes 
J. J. Mozzochi of Glastonbury, Conn. “Gulf- 
pride H.D. served me so well in my last 
Dodge—on which I rolled up 50,000 miles 
of hard driving—that I’m using it exclu- 
sively in my new Dodge, to keep this engine 
clean and running like new.” 


Gulfpride H.D. guards against corrosion 


and rust—cuts wear. It prevents plugging 
and sticking of piston rings, and clogging 
of oil screens. 





To protect your engine—against corrosion, rust and wear—get: 


Gulfpride H.D.--~- 


THE WORLD'S FINEST MOTOR OIL 
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Additive Fight Shapes Gasoline Future 


The road the oil and automobile industries will travel in the next 
three or four years is now fairly well defined. These developments 


seem certain: 


—Engines with 10:1 compression ratio. 
—Gasoline of 98 octane rating. 
—Lighter, and probably better motor oils. 


But the road will not be smooth, judging by an oil company row 
that broke out at the Society of Automotive Engineers meeting in 


Detroit last week. 


The row came in the form of an 
Esso Standard challenge to gasoline 
additive claims of Shell Oil Co. and 
other oil companies. A paper by the 
Esso-affiliated Standard Oil Develop- 
ment Co. flatly questioned the value 
of tricresyl phosphate (ingredient in 
Shell’s TCP additive). The paper said 
that “over-all, the disadvantages of 
tricresyl phosphate appear to more 
than offset its benefit with respect to 
preignition. . . .” Shell and others 
stoutly defended their gasoline addi- 
tives at the meeting. 

Research Fight—To the public, the 
diametrical views voiced by Shell and 
Esso may seem strictly a battle to sell 
more of their respective gasolines. 
Obviously a sales battle exists—and 
has existed ever since Shell introduced 
its TCP gasoline nationwide about six 
months ago, and other oil companies 
elected to follow suit with either TCP 
or another gasoline additive. 

But the sales spotlight on Esso and 
Shell at the moment hides another en- 
counter between two camps of oil re- 
searchers and scientists. Their objec- 
tive is to determine which is the best 
way to produce fuels and lubricants 
needed four years hence, when 10:1 
engines reach the market. 

Some Solutions—The answer, when 
it comes, will not be simple. At the 
moment these possibilities exist: 

Use of gasoline additives in 
conjuction with 98 octane fuels 
which are high in aromatic con- 
tent. 

More highly volatile gasolines 
produced at lower costs than is 
possible today. 

Lighter and better motor oils. 

Development of completely 
new refining techniques current- 
ly unavailable. 

Advancement in engine de- 


sign and engineering which will 

alleviate many engine combus- 

tion problems. 

Engineers at the SAE Detroit ses- 
sions last week said they would not 
eliminate the chance that an element 
of all or most of these approaches 
may eventually enter into the final 
solution of more compatable fuels and 
engines. 

There is general industry agreement 
that 98 octane fuel is just around the 
corner. And, there seems little doubt 
that motor oils will tend toward the 
lighter side, with oils on the order of 
SAE SW-20 predominant. 

The Problem—tThere is a wide dif- 
ference of opinion as to which road 
should be followed in producing the 
fuel for the future 10:1 engine. 

One group looks ahead in terms of 
98 octane fuel by catalytic reforming. 
These gasolines generally are high in 
aromatics and tend to produce more 
combustion chamber deposists than a 
fuel with the aromatics stripped from 
it. Many oil company fuels experts 
declare removal of aromatics is costly 
and not economically practical or fa- 
vorable at present. 

So, this camp looks to a 98 octane 
fuel supplemented by a gasoline addi- 
tive, such as TCP or a comparable 
substance. This combination, in con- 
junction with lighter motor oils, would 
produce a fuels-lube diet expected to 
satisfy the future 10:1 engine. Shell 
leans to this side. 

On the opposite side, the solution 
is pictured as coming from a com- 
bination of lighter and better motor 
oils, and a highly volatile fuel with 
most aromatics removed. Esso sup- 
ports this approach. 

In both instances, the companies 
have support. It is anticipated that 
each camp will travel down its own 
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lab research trail toward the ultimate 
objective—a satisfactory fuel for the 
car of the future. But along the way, 
it is entirely possible that one camp 
or the other, or both, will uncover 
data that will cause them to change 
course slightly. 

While pro-additive backers contend 
gasoline additives do an important job 
now, they also admit additives cannot 
be considered a cure-all. They agree 
developments in the future may make 
it possible to drop additives. While 
Shell hasn’t gone on record, it is ex- 
pected to take whatever path leads 
most quickly and economically to the 
type of fuel that will be needed. Other 
oil company spokesmen, who have no 
additive gasoline now but who con- 
sider additives useful, have expressed 
similar sentiments to NPN. 

The Oil—Solution of the fuel prob- 
blem, however, isn’t the entire answer. 
As compression ratios go up, engine 
wear rate factors loom more impor- 
tant. Tests have indicated high wear 
rate in cam assemblies of some 1953 
and 1954 model cars. They point to 
certain oil additives as possible con- 
tributing factors. 

While a change in additives may 
solve this difficulty, it is also recog- 
nized that the answer may come via 
the metallurgical route. 

But oil men point out that each 
time one problem of fuels and lubri- 
cants is solved, another pops up. 
Sometimes the solution lies with the 
fuel or the oil, or both. Other times it 
can be resolved only through a change 
in engine design or a metallurgical 
change in an engine part. 

Holaday Looks Ahead—William M. 
Holaday, Socony-Vacuum Oil Co., set 
the stage for unveiling possible future 
automotive and oil trends at the SAE. 

He predicted 10:1 compression 
automobiles fueled with 98 octane 
gasoline within the next three or four 
years. 

He said the oil industry is now in 
position to ask the automotive indus- 
try how soon it can produce an engine 
that will effectively utilize a 98 octane 
fuel. This is a reversal of the situation 
existing about six years ago when the 
auto makers asked oil companies how 
soon they could produce a high oc- 
tane fuel to power high compression 
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FUELS 


engines already developed. 

The car makers’ response was quick. 
A General Motors spokesman said the 
automotive industry is ready to take 
full advantage of 98 octane gasoline 
as soon as it becomes available nation- 
wide. 

Mr. Holaday explained that im- 
provements in refinery methods make 
it possible to produce a higher octane 
fuel at a lower cost than was possible 
seven years ago with methods then 
available. Because of this advance -in 
technology the 98 octane fuel ‘in 
another three years or so will be 
possible. 

He added that some refining units 
are capable of producing this fuel now, 
but until facilities enable nationwide 
distribution, 98 octane gasoline can- 
not be considered marketable in 
quantities sufficient to warrant intro- 
duction of 10:1 engines now or next 
year. In three to four years he antici- 
pates industry capacity will provide 
sufficient distribution to make 10:1 
engines economically practical. 

Mr. Holaday termed a 10:1 engine 
powered by a 98 octane fuel an ideal 
combination. 

The new fuel may cost more per 
gal. to produce. But, used in a more 
efficient engine, it will deliver more 
miles per gal. to the user. He gave this 
comparison: 

Research octane 

number coy 92 98 

Permissible comp. ratio 7.21:1 8:1 10:1 

Miles per gal. 

gasoline 10.0 15.4 17.3 

General Motors, however, indicated 
the high octane-high compression 
team promises greater savings than 
this. The company spokesman also 
declared GM’s new engines are po- 
tentially capable of going to 10:1 
compression with only minor changes. 

Mr. Holaday said that to produce 
98 octane fuel by catalytic reforming 
will actually mean a saving of about 
7.7% in the amount of crude oil re- 
quired to produce a specified volume 
of gasoline. He added: 

“Increasing octane number, up to 
the 98 level, is not an expensive lux- 
ury but rather a means of achieving 
economy—more miles per barrel of 
crude and more miles per dollar... . 
The potential savings in crude is 
equivalent to adding 2 billion bbls. to 
this country’s proved reserves. 

Describing the 98 octane fuel of 
three years hence, Mr. Holaday said 
it would be high in aromatic content 
—a point which loomed large in the 
discussions of which route to follow 
in developing future fuels. 

Additives Or Not—Esso in its paper 
to the SAE, said its surveys and field 
and laboratory tests indicate the ma- 
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jor problem resulting from combus- 
tion chamber deposits is octane re- 
quirement increase. Neither preignition 
nor spark plug fouling is critical in 
present day cars. 

Esso contends less than 7% of all 
cars on the road today could have a 
preignition problem, and most of them 
would not have that problem if a high 
octane premium gasoline were used. 

Reporting on studies of gasoline ad- 
ditives and their effects on combustion 
chamber deposits, C. O. Tongberg, 
N. V. Hakala, L. E. Moody and J. B. 
Patberg of Standard Oil Development 
Co., presented these conclusions on 
tricresyl phosphate—the additive used 
by Shell and some other gasoline re- 
finers and marketers: 

TCP gives (1) more control of pre- 
ignition; (2) higher ultimate engine 
octane requirements; (3) slightly great- 
er loss of power and poorer fuel econ- 
omy, when compared to the non-addi- 
tive gasoline used in the tests. 

Shell Rebuttal—Taking the rostrum 
in defense of Shell’s TCP, R. J. 
Greenshields, director of Shell’s Wood 
River Research Laboratory, cited re- 
ports of tests made by Sun Oil, Gen- 
eral Motors, Du Pont, etc., as well as 
Shell’s own tests, indicating preignition 
and spark plug fouling caused by lead 
deposits as being serious. 

The Sun paper, Mr. Greenshields 
said, reported that of 30 cars tested 
in normal service, 95% gave preigni- 
tion on commercial fuels. Du Pont’s 
paper given before an API session re- 
ported prevalence of preignition in 
many cars under low duty city driving 
conditions. This paper also stated TCP 
would control preignition. 

The General Motors paper quoted 
supported the effectiveness of TCP in 
controlling preignition. 

A spokesman for The Texas Co. 
declared from the floor that some tests 
have indicated TCP shortens exhaust 
valve life. Other observers at the meet- 
ing said that while some instances of 
this have been noted, in other cases 
extensive severe road tests (by com- 
panies other than Shell) have uncov- 
ered no signs of shortened exhaust 
valve life due to TCP. 

Test Reaction—One oil company 
spokesman told NPN that late model 
cars are more susceptible to spark 
plug fouling and preignition than 
older models. Therefore, he said, any 
test designed to show a cross section 
of automotive population will show a 
relatively low percentage of difficulties 
from these two sources. 

The observation also was made that 
in the Esso tests, Esso premium gaso- 
line and Uniflow motor oil were used. 
It was pointed out that Esso’s premium 
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is a highly volatile fuel with low aro- 
matic content. Also, Esso’s Uniflow 
oil is generally accepted as having 
lower deposit forming characteristics 
than most oils. 

Several fuels and lubes men said 
that with this combination, Esso was 
running tests with one of the most 
favorable combinations of fuels and 
oils commercially available. Because 
of this, very few cases of spark plug 
fouling or preignition were encounter- 
ed when testing with the non-additive 
fuel. Similarly, addition of TCP to 
this fuel might not produce the same 
results as if it were used with a highly 
aromatic fuel. 

A General Motors research spokes- 
man declared that more testing is 
needed to evaluate TCP. Another oil 
company technical man said the en- 
tire field of spark plug fouling and 
preignition needed further study be- 
fore any definite conclusions can be 
drawn as to specific causes and reme- 
dies. 


EXPANSION 


Ashland Maps Plans 


For Further Expansion 


Ashland Oil & Refining Co. is plan- 
ning expansion that includes con- 
struction of three new refining projects, 
but its budget will permit completion 
of only one or two in 1954. Choice is 
between a catalytic reforming unit at 
the Catlettsburg, Ky., refinery; a large 
catalytic cracking unit for the Na- 
tional refinery at Findlay, Ohio; and 
the complete modernization and en- 
largement of its Aetna refinery at 
Louisville. 

Ashland’s net sales rose 4% in 
1953 said Chairman Paul G. Blazer 
in the company’s annual report for 
the year ending Sept. 30. 

He called attention to the fact that 
profitable new specialty products are 
now being made by the company in 
volume. In addition, he said, the 
Frontier refinery at Buffalo will begin 
producing asphalt within the next few 
months. 
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OWIU Backs Oil Union Merger 


Backing of the powerful Oil 
Workers International Union 
has bolstered hopes of indepen- 
dent unions for a merger. 

But refusal of a Texas union 
to send delegates may cause trou- 
ble when the preliminary con- 
vention is called to order Feb. 15 
in Philadelphia. 


O. A. (Jack) Knight, OWIU presi- 
dent, said the meeting presents “the 
greatest opportunity of the past dec- 
ade” as his CIO union prepared to 
send 35 delegates to Philadelphia. 

Possible trouble loomed, however, 
when W. D. Henderson, president of 
Baytown Employes Federation (Hum- 
ble Oil and Refining workers) said his 
union would not be represented at the 
meeting. He cited the “automatic ap- 
proval” clause in the letter of invita- 
tion when he issued his statement re- 
fusing to send delegates. 

That section of the letter reads, “By 
his presence, the delegate indicates that 
he and his organization approve (“ap- 
prove” is underscored in the letter) the 
principle of the idea of formation of 
an international union.” 

Mr. Henderson said his members 
cannot and will not agree to that. 

Local Autonomy—Pointing out that 
his union’s by-laws prohibit surrender 
of its independence, he said, “We try 
to maintain local autonomy and keep 
our bargaining efforts on a_ local 
basis.” 

At Baton Rouge, La., Lawson C. 
Lott, president of the independent In- 
dustrial Workers’ Assn., whose mem- 
bers are employed by Esso Standard 
Oil Co., indicated his members were 
under the impression they can send 
delegates to the Philadelphia session 
and decide afterward what they think 
of the merger plan. 

The group has voted to send dele- 
gates, Mr. Lott said, to see what the 
plans are and what the gathering hopes 
to accomplish by a merger. Then dele- 
gates will return with a report, and 
the membership will decide whether or 
not the union will give its support. 

OWIU Supports Meeting—In a let- 
ter to OWIU locals, Mr. Knight said 
the possible result of the meeting is “a 
union which will truly represent a ma- 
jority of oil workers.” 

He said a coalition of oil workers’ 
unions now operating under the aus- 
pices of OWIU has made progress, but 
“thus far we have failed to organize 
an actual majority of oil workers.” 

He asserted that OWIU’s basic prin- 


ciples “must absolutely be’ preserved 
in any new organization.” But, he con- 
tinued, “I believe that in the interests 
of building a stronger union to better 
represent our members, we can afford 
to concede to these other unions some 
changes in our present methods of op- 
eration.” 

OWIU’s bargaining power, Mr. 
Knight said, has long been hampered 
because it did not represent a suffi- 
ciently large proportion of the total 
number of oil workers, even though it 
is the largest and strongest of the oil 
unions. 


Labor and Management 
Attack Strike Vote Plan 


President Eisenhower's proposal for 
government supervision of union 


strike votes has drawn fire from both 
management and labor in the oil in- 
dustry. National Petroleum Assn. and 
Oil Workers International Union have 
both objected. 

Donald C. O’Hara, NPA associate 
counsel, sees the principal danger in 


a possible trend toward treatment of 
labor disputes on an _ industrywide 
basis, which the oil industry has long 
opposed. 

The possibility of grouping all dis- 
putes together as one also exists in 
fact-finding panels, Mr. O’Hara be- 
lieves even when they are prohibited 
from making recommendations. He 
also comments that “collective bar- 
gaining is paralyzed and all important 
disputes come to Washington for de- 
cision. The present administration has 
been expected to stay out of disputes, 
leaving them to be settled by collec- 
tive bargaining. But, instead, this 
looks like a step backwards into the 
same trap.” 

The President’s proposal to further 
weaken the secondary boycott protec- 
tion of the Taft-Hartley Act by al- 
lowing boycotts of work “farmed out” 
by an employer whose plant is struck 
also could be troublesome, Mr. 
O’Hara states. 

When applied to plants processing 
common material such as petroleum, 
he adds, the plan might present sev- 
eral problems. 

“If two refineries got crude from 
the same pipe line, for example, and 
one had a strike, who would decide 
which barrels of crude would have 
been processed in the struck plant? 

“And who will decide what market- 
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ing exchange agreements are normal 
commercial practice and which are 
‘farmed out?’” 


OWIU Chief Objects—oO. A. (Jack) 
Knight, president of Oil Workers In- 
ternational Union, has also attacked 
the President's recommendation, which 
is meant to insure that union mem- 
bers would feel free to vote their own 
convictions and not be “pressured” by 
any group. 

“If the government enters the pri- 
vate field of counting ballots in union 
strike votes,” Mr. Knight said last 
week, “then it is only one short and 
logical step until the government is 
counting ballots and generally super- 
vising conduct in directors’ and stock- 
holders’ meetings of the corporations 
which employ union members. 

“Do business and industry want 
that? We don’t. We don’t want class 
legislation either,” 


John B. Beman, Sr., 60, president 
of California Pennzoil Co. since 1941, 
died Dec. 31 of a heart attack at the 
California Club in Los Angeles. 


John B. Atkins, Sr., was one of four 
oil men killed in an airplane crash 
near Shreveport, La., on Jan. 10. Mr. 
Atkins was president of two oil firms 
—Parade Gasoline Co. and Highland 
Oil Co. He was also chairman of At- 
las Processing Co. and owned heavy 
interest in Triangle Refineries, Inc. 

In addition to Mr. Atkins, the fol- 
lowing industry men lost their lives as 
a result of the crash. 

R. H. Hargrove, president of Texas 
Eastern Transmission Corp., J. P. 
Evans, independent producer, and Jus- 
tin R. Querbes, Sr., independent pro- 
ducer and heavy stockholder in Texas 
Eastern. 


Leo J. Corley, 54, a veteran oil 
marketer in the Chicago area, died 
suddenly at his home Jan. 3. He had 
been president of. his own firm, Petro- 
leum Terminals, Inc., Chicago, which 
he formed in 1951. 

Mr. Corley entered the oil business 
in lowa with Royal 400 and later went 
with Pana Refining Co., Pana, Ill. as 
a salesman. Then he joined Midwest 
Refineries at Grand Rapids, Mich., 
eventually becoming sales manager 
there. Later he left Midwest to become 
sales manager for Johnson Oil & Sup- 
ply in Gary, Ind. 

Mr. Corley is survived by his wife, 
Jeanne. 
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PRICES 


Benton Rips Price Cutting 


Oil marketers who cut —— recklessly with a total disregard 
i 


for reasonable profits are sel 


ng themselves into bankruptcy. 


Jobbers who advocate divorcement might, in effect, be strangling 
their own opportunities for expansion. 

Midwest jobbers must set about adjusting their operations to a 
buyer’s market, if they already haven’t done so, in order to survive. 


This plain talk came last week from 
Dwight F. Benton, vice president of 
sales for Standard of Indiana. Ad- 
dressing Northwest Petroleum Assn. 
in St. Paul, Minn., Mr. Benton noted 
that in many areas ruthless, senseless 
price slashing by some jobbers, some 
dealers, and even some suppliers, has 
led to chaos. In some places, he said, 
prices have been cut 8¢, while 3¢ and 
5¢ reductions have become almost 
commonplace. He described the ac- 
tion as “stupid.” It was the first time 
a representative of Indiana Standard 
had appeared on a program of the 
Northwest jobber group. 

“It’s possible that the price cutter 
hopes to bankrupt his competition, 
clear the field for himself, and then 
jack prices as he pleases,” Mr. Benton 
said. “If that is his hope, he reckons 
without the law of this land, which 
takes an extremely dim view of such 
activities. 

“He’d do better to take second 
thought, compute his costs, and realize 
he is inviting his own ruin by creating 
an abnormal market. Then he had 
better retreat to fair prices—and by 
that I mean prices fair to buyer and 
seller alike.” 

Divorcement Strangles Expansion— 
In discussing divorcement, Mr. Benton 
pointed out that a jobber can grow in 
two ways. He can get new distribu- 
tion facilities in a broader market, or 
he can move into new phases of the 
business—transport, refining, or pro- 
duction. Mr. Benton said he didn’t 
want to see either of these opportuni- 
ties closed to jobbers. 

He also observed that most jobbers 
were able to obtain financial backing 
from a local bank or some other 
source simply because they had a 
contract with an oil supplier. 

“Perhaps you didn’t realize it, but 
when you've got the contract, you 
entered into what the lawyers call 
contractual integration,” he said. 

“Would divorcement destroy that 
kind of integration? I don’t pretend 
to know the answer. I do know that 
I'd hate to see anything destroy the 
Independent jobber’s chance to get 
into this field. I do know that I'd hate 
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to see anything destroy his opportunity 
to borrow the capital he needed on the 
basis of a contract he was able to get.” 

He also raised the question of 
whether divorcement would destroy 
the negotiated margin “on which so 
many of you properly rely.” 

Two Matters of Concern—lInstead 
of thinking about the “hoary issue of 
divorcement,” Mr. Benton suggested 
that jobbers consider two other mat- 
ters: 

1. They should concentrate more 
than ever on a strict cost accounting 
for their business, because they’re in 
a buyer’s market now, and selling is 
likely to get tougher and tougher. He 
said jobbers must know their costs at 
every point along the line to insure 
efficiency of operation. 

2. They should encourage ever- 
closer relationships with their dealers. 
Jobbers might benefit if they began 
drawing up long-term leases for se- 
lected dealers, for this “is a practice 
that invites stability in a branch of our 
industry that for too long has been 
highly unstable.” 

In discussing the future outlook for 
oil marketing, Mr. Benton listed five 
favorable factors and five unfavorable. 

Favorable Prospects—On the favor- 
able side, he said, consumer buying 
will continue at a high level; business 
in general is in a strong financial posi- 
tion and if properly managed can 
weather an “economic squall without 
undue distress”; unemployment insur- 
ance reserves are at an all-time high— 
roughly $9 billion; population con- 
tinues to grow at an accelerated rate; 
and taxes are coming down this year. 

Unfavorable Prospects — Unfavor- 
able factors, he said, are: a cut in 
government spending will have an 
immediate economic effect, and there 
will be less spent on capital goods; in- 
crease in federal debt limit and exten- 
sive farm-aid projects may mean a 
threat of runaway inflation or possible 
abrupt chaotic deflation; labor de- 
mands; decline in farm income, likely 
to become worse before it is better; 
and threat to export markets by 
changed tariffs and reductions in for- 
eign aid. 


Mr. Benton also pointed out that 
the opening of a market outlet for 
Williston Basin crude would add to 
the problems of jobbers in the North 
Central states. He forecast a realign- 
ment of oil supply and transportation 
when Indiana Standard’s new refinery 
at Mandan, N. Dak., starts operating 
this year. But he noted Williston oil 
eventually will be of “immeasurable 
benefit” to all in the area. 


FUEL OIL 


Cold Hits East Coast, 
Great Lakes Points 


Cold weather moved into the East 
Coast and Great Lakes areas (with the 
exception of Chicago) during the week 
of Jan. 3-9, bringing increases in 
degree day totals. 


Temperatures in other parts of the 
nation remained approximately the 
same as the previous week. 


Degree day totals for the month of 
December at most points were lower 
than 1952 and normal figures. 


DEGREE DAYS 
Season Sept. 1-Jan. 9 
Week 
Jan.3- 
Jan.9, 
1954 1953 Normal 1954 
East Coast 
Boston 1919 2224 2323 248 
New York (a) 1692 1931 2059% 225 
Phila- 
delphia (a) 1590 1838 1894 202 
Washington. 1635 1879 1882% 182 
Average 1709 1993 2040 214 
Great Lakes 
Buffalo 2378 2668 2760% 284 
Chicago .. 2174 2609 2712 219 
Cleveland 2164 2348 25014 237 
Detroit 2237 2583 2670# 247 
Toronto (a) 2492 2710 2990# 207 
Average 2289 2584 2727 259 
Midwest 
Denver 2323 2650 2769(b) 169 
Minneapolis. 2894 3393 3441 311 
Omaha 2195 2862 2743#(b) 253 
St. Louis (a). 1629 1997 1986 171 
Average 2260 2726 2735 226 
West Coast 
San Fran- 
cisco (a) 863 «1121 1017 82 
Seattle (a) 1637 1675 1857#% 143 
Average 1250 1398 1437 113 
Southeast 
Birmingham. 1329 1436 1358 141 
Charles- 
ton (a) 763 871 793 83 
Nashville 1625 1785 18134 168 
Raleigh (a) 1282(b) 1480 1466 144 
Average 1250 1393 1358 134 


Degree days are on 65 deg. F. basis. 

(a) Readings at city offices. Readings in 
other cities taken at airport offices. 

(b) Includes weather bureau correction. 

# Normals based on revised normal fig- 
ures. Other normals based on old normal 
figures. 
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GOVERNMENT 


Synthetic Fuels Program 
Outlined By Government 


Interior Secretary McKay has re- 
leased an outline of his department's 
program for restricting government 
activities in synthetic liquid fuels to 
research, leaving development to pri- 
vate industry. 

The plans outlined are “in keeping 
with the earlier decision to discontinue 
operation of demonstration plants and 
to confine the department's research 
and development programs to those 
that industry cannot be expected to 
undertake at this time,” the statement 
said. 

Specific procedures outlined by Mr. 
McKay include: 

—Coal to Oil Research Program: 
Work is to be continued on direct hy- 
drogenation of coal and on synthesis 
of liquid fuels from gasified coal with- 
in the bureau's laboratories. Pilot 
plants will be confined to small-scale 
facilities. 

—Coal Gasification Program: Lab- 
oratory research and pilot plant runs 
will be continued. 


—Oil Shale Programs: Mine at 
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HUNOREDS OF 
DEALERS ALL OVER 
THE MIOWEST ARE 
SINGING THE PRAISES 
OF THIS AMAZING HEAVY 


Rifle, Colo., will be operated primarily 
to supply material for retorts. Devel- 
opment of new mining procedure “on 
paper” is authorized and laboratory 
research on oil shale will be con- 
tinued. 


‘Outside’ Sales Rule 
Loosened For Co-ops 


A new Internal Revenue Service 
policy loosens restrictions on the sale 
of non-farm petroleum products to 
“outside” markets by farm co-opera- 
tive refiners. 

Tax rules which exempt certain co- 
ops specify that to be eligible for ex- 
emption, the co-op must not (pur- 
chase for or) sell to persons who are 
neither members or producers of agri- 
cultural products more than 15% of 
its total volume. 

The new policy provides that in 
meeting the test, the co-op may dis- 
regard the sale of such refinery by- 
products as heavy fuel oil and dis- 
tillates that are not usable by its farm 
patrons. 

Exchanges made by the co-op with 
other refineries in order to utilize its 





output and effect savings also need 
not be included. 

The service pointed out that some 
farm co-ops now own and operate 
their own refineries and need outlets 
outside of farm users to dispose of 
fuels. 


... in brief 


Gasoline Tax Bill—An administration 
bill to carry out President Eisenhow- 
er’s desire for retention of the 2¢ per 
gal. federal gasoline tax has been in- 
troduced by Representative Dondero 
(R., Mich.), chairman of the House 
Public Works Commission. Mr. Don- 
dero also asked additional federal 
highway funds to bring “matching 
payments” to states up to a figure in 
excess of $1 billion. 


Farm Fuels Tax Opposed—Senators 
Griswold and Butler, both Nebraska 
Republicans, have joined forces in 
support of a Senate bill to remove the 
excise tax on farm tractor fuel. The 
measure is pending before the Senate 
Finance Committee. 








DUTY MOTOR OIL! 





CHAMPLIN HI-V-I'S SUPERIOR 
COLD-WEATHER ENGINE PROTECTION 
iS IN DEMAND...MOTORISTS WANT HI-V-1! 


Once your customers try Heavy-Duty HI-V-I motor oil...they're 
sold for good! It re-sells itself, with outstanding protective lubricat- 
ing action at 35 degrees below...at boiling and above! 

Extra protection from engine wear...its detergent-dispersal cleans- 
ing action...these qualities of HI-V-1 Mil-O-2104 grade motor oil add 
up to more profit for you in steady sales...in consistent repeat sales! 

Champlin Heavy-Duty HI-V-I motor oil is your answer to bigger 
lubrication business...write, wire or phone for information on a deal- 
ership in your territory. 





@ product of 
CHAMPLIN REFINING COMPANY 
Enid Oklahoma 
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EXPANSION 


SIGNING CONTRACT that began the Sweney jobbership’s distribution of Mid- 
Continent Petroleum products in north central Illinois are: L. L. Cox, Eastern Divi- 
sion distributor manager for Mid-Continent; Leo H. Sams, secretary-treasurer, Sweney ; 
C. C. Corne, Sweney vice-president and R. C. Hanlon, president of Sweney 


Big Jobber Takes Major Brand 


One of the largest private- 
brand jobbers in the cowntry. 
Sweney Gasoline and Oil Co. of 
Peoria, Ill., signed up to disirib- 
ute D-X branded products for 
Mid-Continent Petroleum as of 
Jan. | 


For the first time in its 45- 
year history, Sweney will be sell- 
ing branded petroleum prod- 
ucts. 


The Sweney firm will distribute the 
complete line of D-X branded prod- 
ucts and will be serviced by the Mid- 
Continent Eastern distributor sales di- 
vision in Terre Haute, Ind. 

The jobbership has been selling 
Sweney gasoline in north central IIli- 
nois through a chain of 75 of its own 
stations and 50 resale outlets. It sup- 
plies these outlets through 21 bulk 
plants of which it is sole owner. 

The present management of the 
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company, appointed in 1952, includes: 
Robert C. Hanlon, president; C. C. 
Corne, vice-president, and Leo H. 
Sams, secretary-treasurer. 

Pioneer Distributor — The Sweney 
jobbership claims to have introduced 
many petroleum industry develop- 
ments to central Illinois as well as a 
few original ideas of its own. The 
company is said to have introduced 
Pennsylvania high test gasoline to 
Peoria in 1912, and to have brought 
the first Pennsylvania lubricating oil 
to the city in 1914. The company also 
says it introduced home furnace oil to 
the area. 

Other “firsts” racked up by the job- 
bership include: 

1. The first one-stop service station 
in central Illinois (1927). 

2. Introduction to Peoria of the 
first “knockless” gasoline. 

3. First company to provide gaso- 
line and oil service for airplanes and 


motor boats in central Illinois. 

4. Operation of the first water ter- 
minal in central Illinois for receiving 
bulk gasoline supplies. 

There will be no change in Sweney’s 
policies with Mid-Continent, says a 
Sweney spokesman. 


Defense Products Line 
Begun on East Coast 


Two underwater feeder lines are 
now being laid under the Delaware 
River to connect two refineries on the 
Pennsylvania side with the pipe line 
being laid across New Jersey to con- 
nect the Philadelphia area refineries 
with New York Harbor. 

The main 16 in. pipe line is ex- 
pected to go into operation in the 
spring of 1954 running from Wood- 
bury, N. J. (near Camden) to Trem- 
ley, N.J. Separate connecting lines 
will run from Tremley to Gulf Oil, 
Sinclair and Texaco distribution termi- 
nals in New York Harbor. The line 
will also connect with the Buckeye 
Eastern Products Pipe Line System, 
which runs from Linden, N.J. to the 
Syracuse-Rochester area of New York 
State. 

The underwater lines will connect 
both the Gulf refinery at Girard Point 
and the Sinclair refinery at Marcus 
Hook with the Wocdbury, N.J. termi- 
nus of the main line of the Harbor 
System pipe line. A third refinery on 
the Jersey side of the river, Texaco’s 
Eagle Point refinery, will soon be con- 
nected with the Woodbury pumping 
station. 

The line is owned by Gulf Refining, 
Sinclair Pipe Line and Texas Pipe 
Line and will be operated by Sinclair. 


... in brief 


Sioux Buys Refinery—Sioux Oil Co. 
has acquired a 2,000-b/d refinery at 
Newcastle, Wyo., which will increase 
Sioux’s refining capacity to 5,000 b/d. 
The refinery was purchased from the 
Co-operative Refinery Assn. in a trans- 
action that becomes effective Febru- 
ary 1. Virgil M. Yost, formerly with 
Bay Petroleum, has been elected a vice 
president of Sioux to assist in general 
management. 


Canadian Pipe Line Expansion — 
Imperial Oil’s products line, from its 
Sarnia refinery to London, Hamilton 
and Toronto, will be equipped with 
three new pumps to boost throughput 
from 39,000 to 55,000 b/d. Expan- 
sion plans are scheduled for comple- 
tion by the fall of 1954. The line car- 
ries gasoline, Diesel and heating oil. 
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10-SECOND DEMONSTRATION PROVES 


his Ounce of Prevention’ 
Can Save Your Life! 





“SAFETY DISCS”'p 
GUARD AGAINST 9 gyp 


ORDINARY TIRES, under skid condi- WITH LIFE-SAVING ARMSTRONGS, the 


tions, compress like the fingers of 
your fist .. . form a smooth, slippery 
surface. And, with treads jammed 
together, they cannot “bite” the road. 
So you skid! Just one hand... just 
seconds... is all you need to demon- 
strate this vital fact to your customers. 


tread can’t compress! Armstrong 

safety di 

will quickly show why. For these 

wean y discs hold treads (like your 
ngers) firmly apart. So, Armstrongs 

have 700% more gripping surface. 

They don’t skid! What a sales story! 








Unmatched Features—Unmatched Advertising 
Give You Unmatched Sales Opportunities! 
Armstrong—and only Armstrong—gives you this powerful 3-way 

sales-punch: 

1. Patented safety features unequalled in the industry. 

2. Now big-time, full-length TV Spots—plus smashing advertising 
in Life, Post, Farm Magazines, Newspapers, Radio! 


3. A dramatic 10-second sales demonstration that tells, sells Armstrong 
tires in seconds ! 


For quicker sales, bigger profits, happier customers ... ask your Arm- 
strong distributor for “demonstration discs” and Armstrong tires today! 


ARMSTRONG 
PREMIUM 4} TIRES 
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‘The Years Ahead Offer the Jobber 


This is the optimistic note struck by B. M. Hynes, sales manager 
of Shell’s Indianapolis division, in his talk before the Kentucky 
Petroleum Marketers Assn. in Louisville. 

Many problems are foreseen but he believes they can actually 
serve jobbers who have the proper sales tools and can use them. 


| don’t have to tell you that 
our business is a hard-hitting, 
competitive business. It is a young 
business among the giants of industry. 
But in our short years we have over- 
come some terrific problems. We have 
seen two wars and a terrible economic 
depression. We have seen the expan- 
sion of our industry stringently cur- 
tailed by material shortages, while de- 
mands reached previously unknown 
proportions. 

There were many who predicted 
dire things for the oil jobber, the 
gasoline dealer and—yes—for the oil 
industry. But a young aggressive in- 
dustry knows how to turn problems 
into opportunities. And this we have 
done. Despite the obstacles that were 
put in our way, we have met and 
capably solved the problems of sup- 
plying the vast demand for over 40 
billion gal. of gasoline a year. That’s 
a lot of gasoline, but still nowhere 
near enough to supply the projected 
demand for 1960... 


. » « Using today’s figures and 
annual consumption, the gaso- 
line demand of passenger cars 
in 1960 will be about 7 billion 
gal. over 1953, or something 
like 47 billion gal. In addition, a 
new market will be created for motor 
oil and grease, lubrication, paid serv- 
ices, tires, batteries and accessories of 
at least $8,500,000,000 a year. 

With this outlook an aggressive job- 
ber can look forward to a fine income 
picture. It’s very difficult to find a 
business venture where the same effort 
and investment pays as great a divi- 
dend. 

I predict that this condition will not 
only continue to exist but will improve 
in favor of the jobber as long as he 
utilizes his inherent flexibility and 
makes full use of the sales tools at his 
command... 


. .. The jobber who applies him- 
self and his money in the proper 
channel will continue to make 
money, even greater profits 
than he ever dreamed of. Where 
are we to look for this great increase 
in petroleum business? There is no 
doubt that the largest percentage of 
this additional billions of gallons of 
gasoline will be from the motorists. 
Of course, there will be substantial in- 
creases in farm consumption, com- 
mercial business and industrial vol- 
ume. But by and large the greatest 
percentage of increase for the average 
jobber will come from passenger cars. 

The jobber must reach this market 
either through the dealers who operate 
the stations they own or through the 
stations he either leases to dealers or 
operates with salaried employees. And 
therein lies the secret of a jobber’s 
success or failure in capturing his 
share of the increased market that will 
be available for him. 

We know the market is tremendous 
and well worth competing for. But 
we also know that the jobber is going 
to have to do something about it if 
he is going to get his share... . 
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Greatest Opportunity He Has Ever 


“ 
. . » For the jobber to be success- 
ful he is going to have to offer 
the public modern service sta- 
tion facilities, good service, in- 
telligent merchandising and a 
well-rounded sales program. If | 
were to advise the jobber, I would 
admonish him to see that he and his 
dealers provide modern, attractive 
stations manned with trained driveway 
salesmen. 

Therefore, there are four principal 
avenues of improvement in retail mar- 
keting that demand our serious con- 
sideration at this time: 

1. Modernization of, or replace- 
ment of, outmoded station facilities, 
including general clean-up. 

2. Development of new units on 
new highways and in newly-developed 
communities. 

3. Training the manpower in your 
stations in service and salesmanship 
and good station operation. 

4. A well-rounded sales program .. . 


. .. While costs are high, profits, 
too, are high in the service sta- 
tion business. Costs that made us 
shudder a few years ago seem com- 
monplace today. Profits are unlimited 
for dealers who are trained and are 
good driveway salesmen—because to- 
day you are not just selling gasoline 
and oil—rather you are selling eco- 
nomical transportation. 

To achieve this, the jobber or his 
representative should train their own 
dealers, because this is one of the 
ways you carry out a program of suc- 
cessful merchandising. You are the 
people who can do the job best, be- 
cause it is to your advantage to do it 
best. 

You know your dealers, their atti- 
tudes and their dispositions. You are 
closer to them and thus can be more 
effective ... 
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. .. The time is here now for you 
to take a serious look at your 
business. The years that lie ahead 
offer the greatest opportunity a jobber 
ever had—if the jobber is prepared to 
take advantage of it. 

It is my belief that you are fortunate 
to be a petroleum jobber. Where can 
you find a business that will give you 
as great a return for the amount of 
money invested—where your invest- 
ment is stable and profits relatively 
good? In good times or bad you are 
not faced with the problem of obsoles- 
cence, style changes or—yes—trade- 
ins. Yes, yours is a good, a great, busi- 
ness and one whose future is prac- 
tically assured. 

Your opportunities are unlimited. 
You know what is necessary for you 
to do to earn your fair share of this 
great market. It’s up to you to take 
full advantage of the greatest oppor- 
tunity a jobber ever had. 
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Tire Consignment Clicks with Dealers 


A workable substitute for a consigned tire stock p 
evolved by Supertest Petroleum, a Canadian oil m 


Called the Unit Stock Plan, it extends continuous open account 


m has been 
eter. 


credit for tire stock at a level fixed by agreement between dealer 


and oil company. 


Supertest’s tire sales success with the plan was described at 
the December Oil-TBA convention in St. Louis by Ralph K. Shantz, 
merchandise and TBA of the company. A partial text of his talk 


follows. 


In marketing tires at Canadian serv- 
ice stations, it is almost a universal 
practice to install consigned stocks. 
This is true whether the rubber com- 
pany is the supplier on an overriding 
basis, or the supplying oil company 
Operates on a purchase and resale 
basis. Such consigned stocks help the 
dealer sell more tires by providing a 
better stock at the point of sale. And 
there is a definite advantage for the 
supplier too—his consignment docu- 
ments preclude a loss in case of a 
bankruptcy or various forms of mal- 
feasance. 

The danger of a consignment pro- 
gram is in loading up the dealer’s stock 
with too much merchandise or goods 
that don’t move readily. Such situa- 
tions slow turnover, with a consequent 
tie-up of capital and loss of revenue. 

Our Experience—Our company op- 
erated under an override arrangement 
with a supplier for many years. But 
there were many mistakes in our 
dealers’ stock set-up. 

Not having a separate TBA sales 
force, our petroleum products sales- 
men tried to assume the category of 
tire salesmen. Many stocks were over- 
ly large or contained slow-moving 
sizes and types. Too much of the 
salesman’s time was taken up in check- 
ing consignment stocks for disappear- 
ance and collection—time which right- 
fully belonged to the sale of petroleum 
products and TBA and the acquire- 
ment of new outlets. 

It became apparent that a system 
would have to be developed in which 
the dealer would not lose sales for 
lack of stock, yet provide a rapid and 
profitable turnover. It would have to 
be tailored so that the salesmen would 
be able to devote the proper propor- 
tion of time to the sale of petroleum 
products. 

A study of the situation was under- 
taken. First we consulted marketers 
and suppliers who placed tires with 
dealers on a consignment basis. Credit 
men were interviewed and the thoughts 
of our own organization in the field 
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Ralph K. Shantz 


were studied. From the assembled 
data, a program was evolved which 
has proved workable—the turnover 
picture is good—the dealer enjoys a 
goodly share of the potential if he is 
aggressive—and the salesman is not 
unduly penalized with respect to the 
time factor. We call this program our 
Unit Stock Plan. 

Unit Stock Plan—The salesman, 
having analyzed the market, and 
formed a considered opinion of the 
dealer’s potential annual volume, sits 
down with the dealer and prepares a 
list of the tires by size and quantities 
which it is felt will provide a working 
stock and whose dollar value is ap- 
proximately 25% of the anticipated 
annual volume. 

To take care of sales of sizes and 
types not listed in the Unit Stock, he 
adds a “cushion,” stock equal to 40% 
of the value of the Unit Stock. The 
total of this stock is sold to the dealer 
On open account, and its value be- 
comes the dealer’s Line of Credit. 

Watching Credit—When the Unit 
Stock is shipped, its value is posted 
to the dealer’s ledger card in the ac- 
counting department. The value of the 


NATIONAL PETROLEUM NEWS * 


tubes ordered is also posted if it is 
agreed that they will be paid for in 
30 days instead of C.O.D. 

_The credit department carefully 
watches the operation and if an order 
is received during the month, which 
will cause the balance to exceed the 
Line of Credit, a call is made to the 
dealer who is diplomatically informed 
of the situation and asked for a remit- 
tance. This has not caused any resent- 
ment from the dealer because he has 
been thoroughly informed with respect 
to the operation and knows that he 
must perform within the established 
Line of Credit. 

At the end of the month, the ac- 
counting department forwards a state- 
ment to the dealer, on which the Unit 
Stock value is shown as a deduction 
from the total, the balance being the 
amount due and payable. A self-ad- 
dressed envelope is enclosed in which 
the dealer is invited to make his re- 
mittance to the office. 

We have many instances where the 
dealer, having made sales from the 
Unit Stock and not receiving replen- 
ishment, remits for the value of the 
disappearance as well as his balance 
due. The success of this plan from the 
credit department level is apparent, 
when I point out that our overdue pic- 
ture remains below 5% of the total 
over-all amount outstanding, including 
Unit Stock values. 

Inventory — For replenishing his 
stock, the dealer is provided with self- 
addressed and postage paid order 
forms. He may also telephone the 
tire warehouse at his own expense if 
he is in a rush for goods at any time. 

Every two months, the salesman 
takes an inventory of the Unit Stock 
on a special form provided for the 
purpose. It is forwarded to the office, 
priced, and then compared with the 
control record. Discrepancies, if any, 
are drawn to the salesman’s attention, 
and the situation rectified. The Unit 
Stock may be revised at any time by 
due notice to the office. The dealer's 
volume may exceed, or perhaps not 
come up to the anticipated volume. 
Seasonal flow is also a factor, due in 
part to the substantial volume of mud 
and snow tires which are sold during 
the appropriate season. 

- Plan Successful—It is interesting to 
note that sales volume has not in any 
way been adversely affected by the 
stipulations of this arrangement. 

Credit Terms—A significant devel- 
opment, in the Canadian tire market, 
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=| What RHEEM Does 
Je(p Solve Your Shipping Problems! 


Rheem sets the standard for the entire steel container industry 





by taking care in preparing its steel for 


fabrication. Rheem provides clean, long-lasting drums. 


RHEEM DRUMS ARE CLEANER! 


Shot-blasting process removes trouble- 
some oxide “scale” from both sides of 
each steel sheet and leaves a clean, oxide- 
free surface. Then each sheet is rolled 
and leveled to insure a smooth, even 
surface necessary for precision roller- 
coating. Next, detergents, scalding water 

and revolving brushes scrub it clean. 
Every minute particle of oxide After rinsing and drying, the sheet is 


“scale” is removed by Rheem ready for further treatment. 
shot-blasting, stopping rust and 
corrosion for years of dependable 


service. RHEEM DRUMS LAST LONGER! 


Once clean, each sheet is treated on both 
sides with a patented phosphoric com- 
pound to inhibit rusting. This is one 
more important step in Rheem’s careful 
preparation of its steel to insure uniform 
adherence of the drum lining. This also 
makes it possible for Rheem Drums to 
withstand long periods of weathering. 
Finally, when required, special coatings 
are roller-applied and baked on to pro- 
duce a tough, durable finish that protects 
your product from contamination. 

Clean! After steel sheet is rinsed, 
even a white handkerchief can’t 
find a trace of soil or 
contamination, 


ATTENTION SHIPPERS! 
Rheem has a complete fine of special drum linings for a variety of 
products. But if your product requires a unique lining, Rheem will 


develop it for you. Each of Rheem's seven strategically-locoted con- 
tainer plants has complete laboratory facilities. Expert chemical 
engineers who have solved container problems for many of America’s 


Free Folder! Write today to the 
nearest Rheem Manufacturing Office 
listed below for your free copy of 


informative folder on Rheem Drums. 





Rheem Manufacturing Company 


largest shippers will help you. Call or wire the office nearest you! World's Manufacturer 
9 ppe' 7 ' of Stee! Shipping Contai 











RICHMOND, CALIFORNIA SOUTH GATE, CALIFORNIA HOUSTON, TEXAS . CHICAGO, ILLINOIS 


NEW YORK, NEW YORK « NEW ORLEANS, LOUISIANA « LINDEN, NEW JERSEY * SPARROWS POINT, MARYLAND 








RAVE 


GRAVER 


CONSERVATION EQUIP 








R| EXPANSION ROOF TANK 


Where the storage of volatile products 
involves the construction of more than one 
tank, the Graver Expansion Roof Tank can 
accomplish significant savings. By connect- 
ing the vapor spaces of several cone roof 
tanks, through vapor lines, to the vapor 
space of one tank equipped with the Expan- 
sion Roof, a closed system is formed. Thus, 
during periods of temperature changes, the 
roof rises and falls to accommodate vapor 
expansion and contraction throughout the 


system. Original Graver Expansion Roofs 
are still in operation with no more than 
normal attention and maintenance during 
fourteen years of vapor-saving service. 

For elimination of breathing losses and 
reduction of filling losses, specify the 
economical, trouble-free Expansion Roof 
Tank—exclusive with GRAVER. Send for 
brochure containing detailed operating 
information, including Underwriters’ Labo- 
ratories report of fire-retardant features. 


GRAVER JANK & MFG. CO. JNC. 





East Chicago, Indiana 


New York * Chicago « Philadelphia + Atlanta + Detroit 


MENT 


Cleveland « Pittsburgh * Houston + Los Angeles » Catasauqua, Pa; 


Sand Springs, Okla. « Odessa, Texas * Casper, Wyo. 








TIRES — BATTERIES — ACCESSORIES 





has been the introduction of a pro- 
gram by several companies extending 
credit terms to credit card holders, 
whereby up to four months is allow- 
able for payment. No company has 
yet entered the field on a budget plan 
—a dollar down and a dollar when 
you catch °em—nor, in my opinion is 
the plan feasible in our market under 
present conditions. But I do believe 
that all petroleum companies engaged 
in TBA marketing in Canada, will 
eventually make extended credit terms 
a definite policy for credit card hold- 
ers. It is the only method, under 
present conditions, whereby an oil 
company outlet can meet competition 
from major tire dealers who are devel- 
oping and promoting time payment or 
budget sales. 

A valuable sales argument on the 
credit card payment plan that can 
be used by the oil company dealer is 
that no service charges are added and 
no down payment is necessary. The 
credit card holder is charged on his 
regular monthly statement for the 
amount due that month. If he buys 
four tires or four tires and tubes, he 
has four months to pay, in other 
words, One unit per month. If he buys 
three units, he has three months to pay 
and so on. In our own operation, the 
plan is meeting with considerable 


success. I am led to believe that a 
similar favorable performance is en- 
joyed by the other companies that 
have inaugurated this program. It will 
form an increasing share of the vol- 
ume in plus business as time goes 
along. 

Keep Interest Alive—In spite of the 
favorable impact that the oil company 
outlet is making on the tire market, 
there are still many problems in exist- 
ence which preclude attaining the full 
potential that the oil company outlet 
should enjoy. There is still the diffi- 
culty of getting people tire-minded 
who have been primarily petroleum- 
minded. 

This holds true, not only for deal- 
ers but for oil company representa- 
tives. Many representatives have been 
brought up in a purely petroleum sales 
atmosphere and are yielding somewhat 
reluctantly to the necessity of adding 
TBA knowledge and interest to their 
daily activities. Since these men are in 
far more frequent contact with service 
station operators than are the repre- 
sentatives of the rubber companies, 
whom they outnumber at least three to 
one, they are excellently placed to 
beat the TBA drum, if they will only 
do so, they will keep the station opera- 
tor’s interest in TBA sales constantly 
alive. 


Winter Traction Tires 
rn yy vey My” 


Superior Features of the MOHAWK Arrowhead include: 


1. Crude Rubber Tread — for better 
traction. 

2. Quieter — varied size and 
spacing of cleats reduces rumble without 
loss of traction. 

3. Balanced Wear — four open grooves 
designed for even, over-all wear increase 
traction by cutting down side-slip and skid. 


4. Self-cleaning Cleats—"V” design and 
cleat flexibility prevent clogging of snow 
or slush in the tread. 

5. More Gripping Ability — broader, flatter 
tread puts more tire surface on road. 

6. Center Running Rib — only half as deep 
as cleat depth, assures even wear, smoother 
running on bare pavement. 


The quality and performance of the ARROWHEAD insures many satisfied customers for YOU. 
THE MOHAWK RUBBER COMPANY 


Plants: Akron, Ohio « Littleton, Colorado 
Export Department: 1775 Broadway, New York 19, N Y. © Cable: “MOHAWK” New York 


January 20, 1954 * NATIONAL PETROLEUM NEWS 


National Carbon Cuts 
Price of Prestone 


A cut in the retail price of Prestone 
permanent antifreeze from $3.75 to 
$2.95 per gal. effective April 1, has 
been announced by National Carbon 
Co. At the same time the company 
has cut the dealer price by 54¢. 

Oil companies offering their own 
brand of permanent antifreeze to their 
dealers and jobbers are giving imme- 
diate study to the question of meeting 
this price cut. 

First reaction of some oil company 
merchandising heads is that the oil 
industry will have to meet competitive 
prices on antifreeze, or drop private 
brands altogether in favor of such 
nationally advertised brands as may 
be offered to them on a profitable 
basis. 

In fact some of the oil men respon- 
sible for antifreeze sales feel it is best 
to hold off action until all of the im- 
portant antifreeze makers have had a 
chance to act. They do not think there 
is any special need for speed in view 
of the large carry-over stocks in the 
hands of service station operators, and 
the generally slow sales which have 
characterized the present antifreeze 
season. 
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NEW HOME OFFICE of Fram Corp., as it will look when completed. Construction 
got under way early this year in East Providence, R.I. The building features light 
weight steel walls, two inches thick, with glass and porcelain segments 


Speedway fo Sell 


Dayton Tire Line 


Speedway Petroleum Corp., private 
brand marketer with 700 outlets in 
Michigan and nearby states, has signed 
to handle Dayton tires on a commis- 
sion override basis. 

A uniform pricing program will 
make it possible for all Speedway 
dealers to buy tires at one price re- 
gardless of volume. Speedway dealers 
will also be authorized to make adjust- 
ments under Dayton’s road hazard 
guarantee. 

Speedway stations will be provided 
with signs, window valances, and other 
promotion material. A co-operative 
advertising program will be started, 
and dealer training in TBA sales will 
be pushed jointly by Speedway and by 
Dayton’s TBA sales department. 


Tire Shipments Short 


Total replacement passenger tire 
shipments from rubber plants for 
1953 are being estimated at 47,500,- 
000. If November and December re- 
sults produce such a total it will be 
2,500,000 tires short of the 49,000,000 
forecast made at the start of the year. 
Oil and tire men have been appraising 
the prospects for next year. Those 
who are speaking in public on behalf 
of the tire industry generally predict 
a figure above 50,000,000 for next 
year. One recent estimate by a rubber 
company economist is for a 50,400,- 
000 total for the year ahead. 


Tire Gauge for Resale 


A tire gauge packed in a transpar- 
ent plastic container and put up in a 
counter display carton has been de- 
signed by Schrader especially to cap- 
ture the resale trade. Although less 
than four inches long, it is claimed 


26 


to have the accuracy of longer, heavier 
gauges. By using it the car owner can 
protect against under-inflation, over- 
inflation and unbalanced inflation. 


High TBA Ratio 

An unusually high TBA ratio was 
reported by Union Oil Co. of Cali- 
fornia, for dealer Bill Cornacchia, of 
Fresno, Calif., who operates both a 
Union Oil station and a Firestone 
store. TBA sales through his station, 
per 1,000 gal. of gasoline run: 

Tires $ 75.00 

Batteries 18.00 

Accessories 31.00 

Service 30.00 


Total . 


New Additive Line 


Tide Water Associated, in the West- 
ern Division, is taking on a line of 
additive specialties under a brand 
name which is new to the market. One 
is a crankcase additive which increases 
detergent action and corrosion pro- 
tection; a second is a fuel additive for 
which six claims are made: antirust, 
gum prevention, detergency, lead scav- 
enging, anticorrosion and “penetra- 
tion,” with no explanation of the lat- 
ter term. The third in the new group 
is described as a “motor tune-up and 
carburetor cleaner.” 

All three products carry the brand 
name of Mac’s MS-plus, and are made 
by The Mac’s Super Gloss Co., of Los 
Angeles. On the can labels, the initials 
MS occupy the dominant position. 


Tire Market Forecast 


Here are two recent forecasts or re- 
placement tire market for the coming 
year. H. E. Humphreys, Jr., president, 
U. S. Rubber Co., in the year-end 
summary, estimates replacement tire 
demand will be up 24% in 1954. 


$154.00 


J. P. Seiberling, president, Seiberling 
Rubber Co., looks for a 5% increase 
in replacement sales, a prediction 
which follows more closely the fore- 
casts made earlier by other rubber 
leaders. 


Anti-Skid Tests 


Both tire chain and tire manufac- 
turers and their sales departments will 
be interested in the tests recently con- 
ducted by the University of Wisconsin 
on anti-skid devices consisting of 50 
Ib. weights traveling in cylinders 
mounted cross-wise on the car frame. 

Some tests were made on Pine Lake 
near Clintonville, Wis., in conjunction 
with the National Safety Council’s 
Committee on Winter Driving Haz- 
ards. Thirty-four drivers made a total 
of 144 test runs consisting of 48 series 
of three runs each. 

Drivers were told that on some runs 
the anti-skid devices would be in op- 
erating condition, while on others they 
would be locked. Questioned at the 
conclusion of each run as to whether 
the antiskid device was in operation 
or not, the drivers’ answers were 
wrong in about half the cases. From 
this it was concluded that skid-control 
claims are not borne out by driver 
experience. 


PERSONALS 


George L. Switzer, retail marketing 
manager for Shell Oil Co., is re- 
cuperating from a siege of illness. His 
home address is 240 S. Goodman St., 
Rochester, N.Y. 





« 

Thomas F. Grennan, Jr., and 
Charles E. Wolfe, are two new branch 
operating managers for U. S. Rubber, 
the former at Denver, and the latter 
at Phoenix, Ariz. Mr. Grennan has 
been with U. S. Rubber since his dis- 
charge from the Navy in 1945, and 
was previously assistant manager at 
Detroit. 

Mr. Wolfe started at the same time 
following a term of Army service, and 
was formerly Los Angeles warehouse 
superintendent. He goes to a new post 
at the Phoenix branch which will ex- 
pand and move into new quarters 
soon. 

e 

J. E. Partenheimer, formerly execu- 
tive vice president of Atlas Supply Co., 
Newark, N.J., was elected president at 
a recent directors meeting in Chicago. 
D. F. Benton, Standard of Indiana, 
was made Atlas board chairman, a 
new position. S. C. Hope, Esso Stand- 
ard Oil Co., New York, was appointed 
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A primary function and proud accomplishment of our 
engineering staff has been complete customer satisfaction. 
For more than thirty years, the people of Progress have 


served the oil industry with custom designed truck: 


and trailer tanks. Your next tank can be custom designed wa 9a 2 me sg 
oN og 


and fabricated by skilled craftsmen if you contact the 





Progress field engineer in your area. 











MANUFACTURING COMPANY, INC. 
ARTHUR: ILLINOIS 





Wuen you install KIM Hotstarts 
on your engines it’s like tucking them 
p cove rs into a nice warm bed. For these engine 
pre-heaters circulate hot water through 
the engines when they are not in use; 
protect them against bitterest winter 
for your cold; keep them rarin’ to go at the touch 
of the starter. Here are other advantages 
of the KIM Hotstart: 


dv Saves warm-up time 
v Reduces fuel consumption 


¥ 
af ‘ née v Eliminot ity of heated terminals 
ee8e Vv Prolongs battery life 


There’s a KIM Hotstart to fit every gas 
or diesel engine. Let your automotive 
supplier show you how KIM Hotstart 
cuts the cost of winter damage. Or fill 
in and mail the coupon for informative 
literature. KIM Hotstart Manufacturing 
Company, West 917 Broadway, Spokane 
11, Washington. 





KIM Hotstart Manufacturing Compony 
West 917 Broadway, Spok 11, Washi 


Please send literature, prices and name of loco! deoler 











Nome 











Company 
Address. 
City — 


ENGINE PRE-HEATER | oie ou nooo! -cinnen 
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KEEPING PACE 
with Fetiwoleum 






TYPE. 290 
LOADING 
ASSEMBLY 





WHEATON BRASS W( 


DISTRIBUTORS §$N ALL PRINCIPAL 


In Canada: EMPIRE BRASS MFG. CO., LTO., 
LONDON, ONTARIO 

In England; EMCO BRASS MFG. CO., TERMINAL 
BLDG., CROYDON AIRPORT, CROYDON, ENG- 
LAND 

In Brazil; WORTHINGTON 8A. (MAQINAS) RUA 

SANTO LUZIA, 685, RIO DE JANEIRO, BRAZIL 
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the new Wheaton plant 


—TO BETTER SERVE THE INDUSTRY... This new, thoroughly 


modern Wheaton plant — complete from fully equipped machine shop to stream- 
lined assembly lines —is geared to petroleum progress. Expanded research and 
development facilities mean you can continue to look to Wheaton for the finest, 
most serviceable products that modern techniques can design and build. Strategic 
location on a network of excellent highways means your shipments reach you 


when you need them. For fast service on standard items specify Wheaton. For 


engineering assistance on special bulk handling problems, contact a Wheaton 
£2. sales engineer! 


SINCE 1892 Wheat FAUCETS + VALVES + JOINTS 
OM coupiines - LoADING ASSEMBLIES 


WHEATON BRASS WORKS 
UNION, NEW JERSEY 


Please mail my copy of the new complete Wheaton catalog. 


TITLE 





COMPANY 





STREET 





—eeE— 
———__—_——>. 

eT ITTT TIT TI 

PaO Gus tet ts Ts Tee. 


q 


CITY. 
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eo “GET THIS NEW. bokl” 
* DRUM PUMP (dea Book 





New ideas in fluids handling 


May we show you what this amazing little Fast-Flo 


An air-operated reciprocating pump, the 134 
Ib. Fast-Flo operates on air as low as 35 PSI. It 


: 

4 

4 Drum Pump has done in industry after industry? 
a 

4 


screws directly into 2” drum bung openings, or 


can be clamped on tank 
sides. And Fast-Flo does 
not pressurize drums! 
Fast-Flo can transfer, 
agitate, dispense . . . and 
be used as a supply pump 
for applying, mixing or 
spraying. It handles an al- 
most unbelievable range 
of materials, many as thin 
as isopropyl alcohol, 
many as thick as 
cookie frostings. 


SEND FOR 


FREE 


COPY 


One of the applications in this new 
Fast-Flo book may suggest a bet- 
ter way to handle one of your 
operctions, saving time, labor and 
money. Write today! 
GRAY COMPANY, INC. 

132 GRACO SQUARE © MINNEAPOLIS 13, MINNESOTA 
Regional Offices: New York, Philadelphia, 
Detroit, Chicago, Atlanta, San Francisco 











FED UP ari one 


HAZARDS AND COSTS 
OF LIGHTING FAILURES? 


corr WARREN 
Snap Seal 


SAFETY LAMPS 


Built to outlast your 7 . —sOEL 8-70 
trucks and trailers! ) Flush Mounted 


STOP LAMP or 


Install them as replacements. => TURN SIGNAL 


Specify them on new equipment. 


CLASS A—TYPE 1 


SNAP SEALED™ FOR SUPERIOR SERVICE 


MODEL B-50 
Face Mounted 
Clearance Lamp 


Rugged, patented Snap Seal vapor- 
and explosion-proof construction holds 
lens and '«” thick aluminum alloy body 
casting of WARREN Safety Lamps 
firmly together—pressure-sealed 
bubble-tight!—without screws, clips, 
washers, springs, etc. Remove lens in 
one second —with screwdriver — re- 


place merely by snapping lens back 
into body! WARREN Safety Lamps meet MODEL B-60 
or exceed S.A.E. recommended proce- Flush Mounted 
dure, |.C.C. and State requirements. 
Write for complete information today ! Clearance Lamp 


MACHINE COMPANY 

WARREN, PENNSYLVANIA 
8 ETT Manufacturers of WARREN Valves & 
Custom Built Machinery Since 1901 





TBA 


to the board, and the following three 
new alternate directors were ap- 
pointed: 

E. D. Thompson, Standard of Cali- 
fornia; E. H. Collins, Esso Standard 
Oil, and J. H. Buchanan, Atlas Supply 
Co. Others continuing as directors are 
D. F. Cocks, Standard of Kentucky, 
Louisville; S. H. Elliott, Standard of 
Ohio, and E. J. McClanahan, Standard 
of California. 

e 


Howard E. 
Elden has been 
elected vice presi- 
dent in charge of 
manufacturing, re- 
search and devel- 
opment for the 
Dunlop Tire & 
Rubber Co., in 
Buffalo. He is a 
member of the 
American Chemi- 
cal Society. H. E. Elden 

n 


Walter A. Barthol has been made 
Chicago regional manager for AC 
Spark Plug succeeding W. C. Lee, 
who has been moved up to head- 
quarters at Flint. Mr. Barthol was 
formerly zone manager at Los An- 
geies for AC. 

© 


J. W. Pressler is the new district 
manager for U. S. Rubber at Spring- 
field, Mass., and Merrill E. Kirsch 
has been named branch manager for 
U. S. in Cincinnati. 

G. L. Fox has been made sales 
manager for Monark Battery Co., 
which is now a division of Price Bat- 
tery Corp., following the recent pur- 
chase of Monark by Price. Mr. Fox 
has been with Monark for seven years 
and was formerly with Globe, U.S.L. 
and Auto-Lite. 

* 


H. W. Crawford is Standard of In- 
diana’s new merchandise manager for 
tires and tubes. He has been moved 
in from the Mason City division where 
he was sales manager-consumer. He 
succeeds E, J. Murray, who has been 
transferred to Omaha as assistant man- 
ager-reseller. M. B. Pierce is TBA sales 
manager and T. L. Bransford is mer- 
chandise manager for accessories. Paul 
Hawk continues to head the TBA de- 
partment, assisted by A. Oetijen. 

a 

Glenn H. Crawford has been elected 
executive vice president and treasurer 
of the Dunlop Tire & Rubber Corp., 
Buffalo, N.Y. He has been with Dun- 
lop since 1927, and was made vice 
president and comptroller in 1946. 
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AUTOMOTIVE 


New Cars Need Higher Octanes 


Most 1954 model automobiles 
will have increased horsepower 
and compression ratio. 


This will probably mean an 
even greater demand for high oc- 
tane gasoline during the coming 
year. 


Of 32 new 1954 models, only 10 
failed to increase in horsepower. All 
others went up anywhere from five to 
55 horsepower. 

On compression ratio, 16 went up 
and 16 stayed put. 

It’s too early to tell what effect the 
rise in horsepower and ratio may have 
on fuel demands. But it’s safe to ex- 
pect that one or more models with 
greater power will experience knock 
difficulties. 

This happened with Buick’s 1953 
models, but before the year was out 
the bugs had been eliminated and 
Buicks were coming through with a 
clean octane requirement of from 
about 85 to 92—dirty, from 90 to 93. 

The trend toward more horsepower 
is shown by comparing 1953 with 
1954 models. Last year there were 
only two cars with 200 horsepower or 
more—Lincoln with 205 and Cadillac 
with 210. 


There are five 1954 models with 
200 or more horsepower—Chrysler 
Imperial with 235, Lincoln 205, Buick 
Roadmaster 200, Cadillac 230 and 
Packard’s big job with 212. 

Breakdown of horsepower increases 
shows: 

—6 of 32 models went up five to 10 
horsepower; 

—12 of 32 went up 11-20 h.p.; 

—4 increased more than 20 h.p. 

Average horsepower for 32 models 
in 1953 was 135.9 and in 1954 for the 
same models 148.6. 

Compression Ratio—In 1953 there 
were two models still under the 7 to 1 
compression ratio level—this year 
there are none among the 32 models 
checked. Similarly, last year there 
were eight models with 8 to 1 com- 
pression ratio or higher as compared 
to 10 this year. 

Lubricants — No special lubricant 
requirements appear evident on the 
surface among 1954 models, but field 
experience with 1953 models turned 
up some indications of difficulties ap- 
parently attributable to motor oil. 

At the moment there is some opin- 
ion that similar difficulties will be en- 
countered with some 1954 models. 
Among oil industry lubrication engi- 


General Motors Tests Gas-Turbine Car 


Gas turbine kerosine engine is being tested by General Motors in this rocket- 


like race car to determine the possibilities of using this type of engine in a ground 
vehicle. The XP-21 Firebird develops 370 h.p., but is reported to consume 35 gal. 
of kerosine fuel in one hour of testing. Manufacturers don’t foresee a gas turbine 
passenger car in the near future. Best bet seems to be the possible use of these 
engines in trucks, buses and certain off-highway vehicles 
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neers there is speculation that the an- 
swer may again be found in additives. 
Whether it means additives, a change 
in additives seems uncertain at this 
time. 

One of the principal problems 
which has come to light lately is a 
high wear rate on cams and cam lobes. 


New Car Sales in 1953 
Set Second High Mark 


Despite a sudden drop in new car 
registrations in November, 1953 was 
the second highest sales year in the 
automotive industry's history. 

When final figures are tabulated, 
close to 5,775,000 new car registra- 
tions will appear on the record, com- 
pared with 1950's all-time high of 
6,326,438. 

November sales dropped to 450,311 
new units, compared with 504,697 in 
October, making it the lowest month 
since February, when 396,558 new 
cars were registered. 

Truck registrations, expected to ap- 
proximate 930,000 new units for the 
year, will top the 1952 total of 812,- 
099. But they will fall considerably 
below the 1950 record figure of 1,142,- 
307. In November, 72,596 new trucks 
were registered, as against 82,661 in 
October. 


Trucking Industry's 
1953 Expenditures Listed 


The trucking industry spent $5 bil- 
lion for fuel, tires and parts during 
1953, according to a report from 
American Trucking Assns. 

In addition, they laid out $27 bil- 
lion for salaries and new vehicles— 
910,000 new trucks and 63,000 new 
trailers, bringing the registered truck 
fleet to 9,215,000 units. 

The annual report also noted that 
private and for-hire motor carriers 
performed an estimated 200 billion 
ton-miles of freight service in 1953, 
an increase of approximately 16 bil- 
lion ton-miles over 1952. 

The 1954 outlook is generally good, 
the report stated, but the industry 
must anticipate serious problems. 


... in brief 


Cadillac Has Own Lube—Cadillac 
Motor Car Co. is now supplying its 
own steering gear lubricant as a fac- 
tory part—No. 1461598—in 20-oz. 
tubes. The company says dealers have 
been using E.P. 90 grade lubricant as 
a substitute because the right lubricant, 
when available, had to be purchased in 
quantities too large to be practical. 
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Dramatic Test of Hood's Puncture Protection! Here a 4” drill. Even in this extreme test the hole is sealed instantly—without 
hole is being drilled in the new Hood Tubeless Tire with an electric measurable loss of air—by Hood's Safety-Seal Puncture Guard. 





z 

















BEFORE TEST: INFLATION RECORDED AFTER TEST: NO MEASURABLE LOSS OF AIR 
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WHY IT'S EASIER 10 SELL THE 
NEW HOOD TUBELESS TIRE... 


more values that can be demonstrated 
and proved mean easier, quicker profits for you 


HEN you can offer a self-sealing 
Tubeless tire for less than a regular 
tire with safety tube, you've got an exciting 
proposition for any genuine tire prospect. 
The Hood franchise gives you such a tire 
... the new Hood Safety-Seal “400”. With 
a better tire . . . with many more selling 
features . . . with Hood’s powerful mer- 
chandising support, you just can’t help but 
sell many more tires than ever before! 
And this great new tire is being sold at 
a premium profit. 


Hood helps you sell! 


Hood’s sensational selling kit provides the 
tools your retailers need to sell effectively 
when talking to the customer. And Hood 
will help you bombard him with long-range 
selling messages through radio, TV, news- 
papers, direct mail, displays. 

There’s little doubt that a Hood franchise 
provides petroleum marketers with a won- 
derful new profit opportunity. The new 
Hood Safety-Seal “400” commands a pre- 
mium price. Bigger profits are made on every 
sale. Yet the price is well within the limits of 
what customers will pay for the extra values, 
features, and safety built into Hood tires. 

Why not write for the facts about Hood’s 
unusual, generous franchise opportunity 
that is especially tailored for oil marketers? 

Dept. NH-1, Hood Rubber Company, a 
Division of The B. F. Goodrich Company, 
Akron, Ohio. 
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Bonus valve in blowout protection. A double 
layer of butyl rubber forms the famous Hood Safety-Seal 
blowout shield. If the tire cords are damaged by severe 
impact, a small hole develops through which air escapes 
slowly. You are warned of tire damage without suffering 
a blowout! 


2Bonus value in freedom from flats. A special 
layer of gummy rubber just under the tread gives instant 
protection against punctures. This rubber seals tightly around 
objects that penetrate the tread . . . is pulled into the hole 
they make when withdrawn, completely sealing the puncture 
before air can escape. What a value for your customers! 


Bonus value in mileage. Every extra mile you get 
over what ordinary tires give you is a bonus mile . . . and 
you can expect plenty of them from these tough, rugged 
Hood treads. Sell this feature! 


4Bonus value in comfort. Safety-Seal "400" tires 
provide a softer, more comfortable ride. And these tires 
are quieter, too, scientifically designed to run with less noise 
and hum at all speeds. Here’s another value for customers! 


§ Bonus valve in sure-footed traction. Nothing 
grips the road like a Hood Safety-Seal "400". The broad 
tread with its special pattern keeps more rubber on the road, 
You get better traction in snow, mud, sand or other trouble- 
some conditions. Motorists will want this extra value! 


@Bonus value in skid protection. Hood's eight-rib 
tread results from countless tests to find the ideal anti-skid 
pattern on wet or slippery povements. The tread digs 
through film and water, literally wipes the surface dry for 
safe, straight-line stops and sure, fast acceleration. Another 
extra value! 





STATIONS 


OLD TANK OUT 





3 The storage tank is ready to be loaded 
on a truck and hauled away 


2 After the excavation is completed, the 
old tank is lifted out 


1 Gradall begins digging out the first of 
four corroded tanks 








NEW TANK IN 





1 Sand cushion base is grade leveled 
before installation begins 


2 First of the four new tanks is lowered 
into position in the excavation 





3 Backfilling prepares the surface for 
laying of concrete 


Machine Whips Tank Replacement Problem 


An enterprising Ohio contractor whipped the problem of replac- 
ing service station storage tanks, without closing the station, and 
finished the low-cost job in four days. 


The contractor, Max Gaspard of 
Berea, Ohio, used only one piece of 
equipment, a Multi-Purpose Gradall, 
for the job at a Standard Oil Co. 
(Ohio) station at Westlake, a suburb 
of Cleveland. 

He removed four 4,000-gal. gaso- 
line tanks, installed in 1947, and re- 
placed them, keeping one of the sta- 
tion’s pump islands in operation 
throughout the four-day period. 

After breaking through a 28 x 32 ft. 
area of thick concrete with a weight, 
Gaspard dug out the old tanks and 
installed new tanks as the old ones 
were removed, in order to keep the 
pumps in operation. 

The entire job, including breaking 
the concrete, excavation and removal 
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of the old tanks, installation of new 
tanks and sand fill, was done by the 
one machine. Installation of magne- 
sium electrodes was handled by Sohio 
representatives. 

The tank removal was held up when 
an old well flooded the excavation and 
a pump had to be brought in to keep 
the hole drained. Suction caused by 
the pumps, held the tanks in the mud 
and made it necessary to “snake out” 
one end of each tank before lifting 
it out. 

Position of the tanks, which were 
set only two feet apart, also delayed 
the operation, but the “bucket tilting” 
feature of the machine made it pos- 
sible to work in the restricted area. 

After the tanks were uncovered the 


next problem was breaking the cor- 
roded pipe connections. Because the 
Gradall’s boom is retractable, Mr. 
Gaspard used it to loosen the threads. 
He tightened a large pipe wrench to 
the pipes, slipper a 4-ft. length of pipe 
over the handle, then clamped the pipe 
in the machine’s bucket. Telescoping 
the boom in snapped the connections. 

After each old tank was removed 
and the area pumped free of water, 
an eight-inch sand cushion was spread 
over the bottom of the excavation. 

When the tanks were in position on 
the sand, pipe connections were made 
and electrodes installed. 

The machine then backfilled around 
and over the tanks with fill sand and 
leveled the surface for installation of 
concrete. 

During the project, the area was 
kept free of debris by carrying broken 
concrete and the old tanks away as 
soon as they were removed. 
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The mixing of several gasoline dyes to obtain a desired 
color has long been an inconvenience to refiners. 

If you have had this problem in creating a bronze 
color, it is now easy to simplify your dye addition 
operations. 


Du Pont Oil Bronze makes this possible. The new 
Du Pont bronze dye is a free-flowing powder that can be 
easily handled in dry eductor systems as well as in any 
other commercial method of gasoline dye addition. 


Highly Soluble—Oji Bronze has a total solubility in 
synthetic gasoline of 4500 grams of dye per 100 U.S. 
gallons. This is in the normal range of solubility of 
other gasoline colors, and speed of solution is also fast. 

This new bronze dye is ready for shipment in standard 
100-pound containers ...also in 50-pound, 25-pound and 
smaller size packages. 


Samples and full details on Du Pont Oil Bronze are 
available from any Du Pont Petroleum Chemicals Divi- 
sion representative or district office. 


a highly soluble 


OLZ 


GASOLINE 


to simplify your operations 











DYE 








PHYSICAL PROPERTIES OF 
DU PONT OIL BRONZE DYE: 





Physical Appearance Brownish, 
red powder 

Max. Absorption Wave 
Length, Millimicrons 465-470 
Melting Point, °F. 225 
Approx. Bulk Density, 
Lbs./Gal. 1.8 
Water Extractability 
Loss in Strength 

Distilled Water Nil 

Sea Water Nil 

0.1 N-Caustic Nil 


16 ys. Pat OFF 
Better Things for Better Living 
+ « « through Chemistry 


Petroleum Chemicals 


District 
Offices: 


E.1.DU PONT DE NEMOURS & COMPANY (INC.) 


Petroleum Chemicals Division ® Wilmington 98, Delaware 


IN CANADA: Conodion Industries Limited—Toronto, Ont 
OTHER COUNTRIES: Petroleum Chemicals Export—Nemours Bidg., 6539 


ee — 
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I. 


_ PETROLEUM WHOLESALERS 
JOBBERS, DISTRIBUTORS 


For your salesmen, a technical service 





department on products information! 









ETROLE 
9020 MELROSE AVENUE 


IN ABC LANGUAGE 


Major oil companies have proven 
Products Information to be a valuable 
and indispensable sales help. In addi- 
tion the new PE! JOURNAL provides 
a quick and up-to-date reference 
library on Products Information. 


ORDER TRIAL COPY OF FIRST ISSUE------$2.00 
MONEY-BACK GUARANTEE 
M_ EDUCATIONAL INSTITUT 


LOS ANGELES 46, CALIF. 














you'll find 
CHAMPION gives 


Money-Ahead SERVICE 
... Years Longer! 


That's right! You'll find a job-matched Cham- 


pion will be your choice for dependable, economical, 
years-longer Service! And no wonder. Your Cham- 
pion is performance-designed for economy and endur- 
ance. It incorporates the finest materials and workman- 
ship plus having 34 years of compressor specialization 
standing squarely behind it. That's why Champion Air 
Compressors have the stamina to stand up /onger under 
rugged automotive service conditions—at lower operat- 
ing and maintenance costs! Look them ALL over— 
compare features—you'll choose one of Champion's 54 
models to match your job needs exact/y! You'll be 
money ahead—years longer with Champian! . 


Write TODAY for a copy of Champion's NEW 
Catalog—job-matching is easier and faster with 
new simplified charts and diagrams. 






















Champion Features 
that ASSURE Years 
Longer Dependability 
and Economy . .. 


® DOMED PISTONS 
AND CYLINDERS 
@ STRAIGHT LINE 
R FLO 


@ THIN, DEEP 


OOLING FINS 
© SPECIAL AFTER- 
OOLER 


MAINTENANCE 


HAMPION _ -: 


AIR COMPRESSORS 





Champion Pneumatic Machinery Co., 


36 


846 N. Pleasant St., Princeton, Ilinois 
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JOBBER RELATIONS 


Supplier Policies Limit 
Gains by Jobbers—Ellis 


Jobber-supplier relationships did not 
worsen in 1953, but they did not im- 
prove the same degree as the improve- 
ment made in each of the preceding 
two years, says General Counsel Ellis 
of the National Oil Jobbers Council. 

In a bulletin to state members, he 
criticizes several aspects of the way 
suppliers have handled jobber mar- 
gins. In a summary of the basic prob- 
lems facing the industry, Mr. Ellis says 
there have been too many instances of: 

“Price increases by suppliers with- 
out equitable margin increases being 
given to their jobbers. 

“Suppliers selling gasoline to cut- 
rate operators under conditions and at 
prices which give these cut-rate opera- 
tors a competitive advantage over the 
suppliers’ bona fide, branded, jobbers 
and dealers. 

He also says, “Suppliers have given 
lip service rather than concrete action 
toward . . . firming up an equitable 
working arrangement with their jobber 
customers. Some suppliers (have at- 
tempted) to subdue rather than solve 
problems. 

“. . . Representatives of some sup- 
pliers have indicated that they indulge 
in the ‘conference table approach’ to 
problem solution with a total lack of 
sincerity, and . . . actually feel that a 
‘snow job’ will suffice—I particularly 
refer to the attitude of some members 
of the API Advisory Jobber Commit- 
tee who attempt to use ‘fear of illegal 


| conduct’ as a sword rather than a 
shield. 
Mr. Ellis thinks there were too 


many instances of: “Companies hiding 
behind the conservatism of legal coun- 
sel who find it simpler and safer to 
say ‘no’ rather than to risk their judg- 
ment.” 

Some Progress—Some bright spots 
in the margin picture are noted by Mr. 
Ellis: 

“Jobbers in some areas have re- 
ceived higher margins. A number of 
jobbers have been given better con- 
tracts and buying arrangements. Most 
all jobbers can find, if they will look, 
that doors that were previously closed 
are now either open or will be opened 
upon request. The jobber has com- 
pleted another year without finding it 
necessary to go to law enforcement 
agencies or to the Congress, seeking 
relief from oppressive action on the 
part of the integrated companies. Job- 
bers were on the winning side in the 
valiant fight to preserve free competi- 
tive enterprise and to preclude end-use 
control of fuels, when the votes on the 
Simpson bill were finally tabulated.” 
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Factory Equipment on 


NEARLY AS MANY NEW CARS 
ac All Other Makes Combined 




















The Only Spark Plug 
with Patented 
CORALOX \nsulator 
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vou con realy ROLL OL/T 


HERE'S HOW THE ROTOCYCLE 


FZZiaa 
+4 
> 


a, oe ee, ok eee 


— T. ring element is 


rnea by the pressure of in 

coming liquid acting against STOOD am 
4, 

four half-moon shaped vanes Y “y 

equidistantly spaced on the 
’ 


circumference of the rotor 


These vanes are geared to 


QR ARQ 


gether in the ratio of one-to 
one so as to travel on an orbit 
POSITION 
with their centerlines parallel the measuring chambe 
to each other As the rotor through the inlet port en POSITION II Pres 
turns a definite displacement counters vane No. (1) which der vane No. (1) forces the 
occurs between each pair of seals off further progress Se 
shaft. Vane No. (2 
a reached position occupied POSITION Ill: Vane (3) has 
by vane No reached the seal position 
seals with the wa Between it and vane (2) is 
gated between vanes enother measured velume 
and (2) is a definite volums 
of liquid indicated 


" dork olor 


/, 


IT ROLLS LUKE A BALLS 


} 
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The Rotor inside the Rotocycle meter revolves freely, “Flo-ward" 
on double stainless steel ball bearing mounts. The motion is like 
that of on electric motor. There are no pressure absorbing re- 
verse movements, no winding internol passages—no oscillating 
parts or valves and pistons to “break” the smooth effortless flow. 


Model 5 BLX Rotocycle meter with printing register. One 

of the five models having capacity ranges between 100 YOU CAN RELY ON ROCKWELL 
gpm and 800 gpm max. Aluminum, steel or iron cases 

optional in lorger sizes. 


ROCKWELL MANUFACTURING COMPANY 
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THE GALLONAGE 


ACCURATELY MEASURED WITH FREE RUNNING 


ROCKWELL (ROTOCYCLE METERS 


All-Revolving “Flo-Ward” Design... 
No Metal to Metal Contacts Mean 


FASTER LOADING 


AT BULK PLANTS AND TERMINALS 


| position 
and another measured vol 
ume is segregated.The vol 
ume between vanes (1) and 
2 s now discharging 
through the outlet port 
These measured volumes 
are integrated on the regis 
mn terms of gallons 


passed through the meter 


You can cut truck loading time away down; 
save minutes that multiply into dollars 

on each fill when you install newly 
redesigned BLX series Rockwell Rotocycle 
meters on all your racks. That's because 

these meters offer less resistance 

to line flow. In many instances you can 





use smaller motors on your pumps 

and save on power costs. 

With the Underwriters’ Laboratories listed 
Rockwell Remote Registration System 

you can centralize and mechanize your 

control over all truck loading operations. 
Unalterable printed delivery tickets 

remain under the eyes and hands of one man—- 
your dispatcher. These tickets provide 

proof of actual deliveries. You can 

use them for tax purposes, for inventory MUL WAVY 
cantrol as delivery slips—in fact to 

establish a better, more efficient basis 

for all your accounting practices. 


Write for bulletins. 
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ee /'m frozen 
stiff...but this 
U.S? Hose never 


gets stiff.” 


When the mercury drops to zero and lower, 
there’s no fun in pumping gas. Fingers, 
toes, ears and nose freeze to the breaking 
point — but never U. S. Royal Curb Pump 
Gasoline Hose. 





Pump operators prefer it in any weather, 
because it’s always flexible, never “fights” 
back. Not only that, the wire reinforce- 
ments in U.S. Royal Curb Pump forms a 
static-eliminating contact between the 
couplings and prevents collapsing. 
Approved by Underwriters’ Laboratories 
and equipped with the U.S. Giant® Com- 
pression Spring Coupling that gives longer 
hours of trouble-free service because of 
its special construction features. 


The up-to-date service station supply 
distributor has it —ask for it by name — 
U.S. Royal Curb Pump Hose. 


PRODUCT OF 


U.S. ROYAL CURB PUMP HOSE is the most flexible on the market 


“U.S.” Research perfects it 
“U.S.” Production builds it 
U.S. Industry depends on it 


UNITED STATES RUBBER COMPANY 


MECHANICAL GOODS DIVISION «+ ROCKEFELLER CENTER, NEW YORK 20, N. Y. 
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EQUIPMENT 


New Deep-Water Marine Terminal Has 25 Remote Control Meters 57 wi epnislhecninate soc: ameac anima deal 


One of the largest meter installations for bulk storage 
in the eastern United States is required by Esso’s new 
deep-water terminal at New Haven, Conn. These 25 ticket 
printing meters in the terminal dispatcher’s “control tower” 
get their readings by remote control from measuring cham- 
bers located under the truck loading docks. The meters 


do conventional flaps. In addition to 
stopping back splash, Flexi-Fend cups 
the wheel, eliminating side splash. 
They are made of metal with a rubber 
skirt at the bottom. Gar Wood In- 


dustries. 


Circle No. 1 on Reply Coupon 


are Neptune 4-inch Type C. This 63,000,000 gal. terminal 
is part of Esso’s $23,000,000 expansion of marketing fa- 
cilities throughout the New England area. Occupying 33 
acres adjacent to New Haven harbor, it includes 17 storage 
tanks (four of which are the largest ever constructed in 
this country) and an eight-truck loading rack. 


Heavy-Duty Work Clothing 


Heavy-duty work clothing made 
with Dynel, a rugged textile fiber, is 
suited for men working under nearly 
any conditions requiring extra pro- 
tection from heat or cold. Tests show 
the fabric is 10 to 15% stronger than 





FOR FURTHER INFORMATION 


On Any Equipment or Literature Described in This Issue 


HERE'S WHAT YOU DO: 


Circle the number on the coupon on next page which 


corresponds to the one that appears at the end of the 
item in which you are interested 

Fill in your name, address, etc 

Clip the coupon 

Mail it to the Readers’ Information Service, NATION 
AL PETROLEUM NEWS, 330 W.42nd St., New York 36, 
N. Y. This department will forward your inquiry to the 
manufacturer. 


Auto Splash Shield 


A revolutionary auto splash shield 
offers complete splash protection and 
reduces upkeep costs of conventional 
mud flaps. They follow the contours 
of the wheel like a fender. The new 
shield, called Flexi-Fend, retains its 
fit over the wheel regardless of speed 
and does not “sail” at high speeds as 
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EQUIPMENT 


wool of the same weight and has 40% 
higher tear strength. All garments are 
double-stitched for extra strength with 
special acid-resistant thread. Union 
Carbide and Carbon Corp. 


Circle No. 2 on Reply Coupon 





Hydraulic Pump 


A hydraulic pump will triple the 
lifting speed of Big Joe foot-operated 
hydraulic lift trucks on loads up to 
250 lb. The pump now is standard 
equipment on all of the company’s 
foot-operated hydraulic models. In ad- 
dition to lifting the load faster, the 
pump requires fewer strokes and less 
effort on the part of the truck op- 
erator. The foot pedal is hinged so 
that it can be moved out of the way, 
making it easier to move the truck. 
Big Joe Manufacturing Co. 


Circle No. 3 on Reply Coupon 





Readers’ Information Service 
330 West 42nd Street 


NATIONAL PETROLEUM NEWS 
New York 36, N. Y. 


Services Diesel Injector Tubes 


A new Diesel injector tube service 
set reduces the time necessary to re- 
condition the tubes. The kit was de- 
veloped in co-operation with the De- 
troit Diesel Division of General Motors 
Corp. and is designed especially for 
use on GM Diesel engine models No. 
2, 3, 4 and 6-71. Kent-Moore Organ- 
ization, Inc. 


Circle No. 4 on Reply Coupon 


High-lmpedance Instrument 


An instrument designed for use with 
high-impedance detecting devices now 
is on the market. The device is fitted 
for installations requiring an instru- 
ment with flexible operating character- 
istics where the source impedance, 
fixed or variable, ranges from 0 to 
50,000 ohms. Minneapolis-Honeywell 
Regulator Co. 


Circle No. 5 on Reply Coupon 
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A McGRAW-HILL PUBLICATION 


Self-Locking Set Screw 


A re-designed self-locking set screw 
is adaptable to a wide variety of 
tappings and facilitates quick and easy 
installation. The screw is designed for 
applications where vibration or close- 
s2tting adjustment is a factor. Princi- 
pal uses are in automotive products, 
radio and television, washing ma- 
chines and other appliances, pumps, 
farm machinery and other. products. 
The new screw is a modification of 
one introduced by the same company 
three years ago. Set Screw and Mfg. 
Co. 


Circle N. 6 on Reply Coupon 


CHISEL POINT 
SOLDERING TIP 


LP-Gas Hand Blowtorch 


A liquefied petroleum gas hand 
model blow torch with disposable 
fuel tank is designed for soldering, 
light brazing and other job and shop 
use where heavy duty equipment is 
not required. Refill unit fuel tanks 
make filling unnecessary on the com- 
pact torch. Special accessories are 
available to broaden the work range. 
Turner Brass Works. 


Circle No. 7 on Reply Coupon 
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GEORGIA 


Pe ‘Gasboy PUMP 


FOR EVERY SIZE CONSUMER ACCOUNT 


MECO, INCORPORATED 


Magazine Ave., P.O. Box 2014, Savannah, Georgia 





ILLINOIS 








INDIANA 








Everything in Bulk Plant 


an 
Service Station Equipment 


INDIANA OIL EQUIPMENT CO. 


417 Madison Ave., 
Indianapolis 4, Indi 














OFFERING THE OIL INDUSTRY THE 
FINEST IN OIL EQUIPMENT 


@ BULK PLANTS 
@ SERVICE STATIONS 
@ TRUCK TANKS 
@ ENGINEERING G SERVICE 
COFFIELD SUPPLY CO. 
1626 So. Main St. South Bend 24, Ind. 





MICHIGAN 














R. V. SEAMAN CO. 


Michigan’s largest wholesaler of 
truck tank, service station and 
bulk plant equipment. 
SAGINAW—DETROIT— 
GRAND RAPIDS 








NEW JERSEY 








EQUIPMENT 
for the 


OIL INDUSTRY 
* 
Rebuilt 
PUMPS — METERS — REGISTERS 
a 


PARTS FOR MOST PUMPS 
& 
TEN HOEVE BROTHERS 
359 Mclean Bivd., Paterson 3, N. J. 











LITERATURE 





Diesel Engine Maintenance 


A new Diesel engine maintenance 
symposium book summarizes the text 
of a two-day symposium on Diesel 
locomotive engine maintenance. The 
symposium covered such subjects as 
spectrographic analysis of lubricating 
oils, filtering and filtering media, cool- 
ing water treatment, and railroad ap- 
plications of the electron microscope. 
The book contains more than 50 photo- 
graphs of various types and qualities 
of lubricating oils taken through the 
electron microscope. American Loco- 
motive Co. 


Circle No. 8 on Reply Coupon 


Tank Car Classifications 


A 32-page booklet, entitled Tank 
Car Classifications, includes the latest 
types of tank cars approved for a 
variety of specific commodities. The 
use of the classification as a guide 
assures maximum safety of delivery 
through proper selection and use of 
tank cars. American Car and Foun- 
dry Co. 


Circle No. 9 on Reply Coupon 


Battery Charging Tips 
A new Guide to Better Battery 
Charging is available free to service 
stations and garages. The booklet in- 
cludes tips on how to make more bat- 
tery sales in addition to battery charg- 
ing information. Marquette Mfg. Co. 
Circle No. 10 on Reply Coupon 


Data on Air Valve 


An eight-page engineering bulletin 
describes a new wobble-rod air valve. 
Included in the bulletin are evalua- 
tions of unique features of the valve, 
specifications and price data, illus- 
trated application ideas, sectional 
drawings and several large-size photo- 
graphs of the instrument and its uses. 
Pantex Mfg. Corp. 


Circle No. 11 on Reply Coupon 


Rust Preventive Catalog 


A new general catalog includes a 
treatise on rust prevention and de- 
scriptions of new and standard rust 
preventives. The catalog contains color 
chips of various products and com- 
plete instructions for surface prepara- 
tion and application. Finishes devel- 
oped to provide new color harmonies 
for plant interiors and machinery sur- 
faces are among new products de- 
scribed in the catalog. Rust-Oleum 
Corp. 

Circle No. 12 on Reply Coupon 
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Prices reasor 


SERVICE SPECIALTIES INC. 


205-15th ST JERSEY CITY 2, MJ 








RENICK & MAHONEY, INC. 


380 Second Avenue 
New York 10, N. Y. 


Bulk Plant—Truck Tank and 
Service Station Equipment 





OHIO 











TULLER EQUIPMENT CO. 


947 W. Goodale St. Columbus 8, Ohio 
Complete Petroleum Service 


Builders of Service Stations 
ond Bulk Plonts 





PENNSYLVANIA 





RUTLEDGE EQUIPMENT CO. 


334 Blvd. of Allies Pittsburgh 22, Pa. 


Rutledge Service Station Flood Lights 
GGB Equipment—Buckeye Valves 


ittings 
Granco Pumps G Meters—Air 
Compressors 








West Penn Oil Equipment Co. 
512 Sandusky St. Cedor 1-8822 
Pittsburgh 12, Pa. 

Bulk & Service Station Equip. 
Erie Computing Pumps 
Pittsburgh Equitable Meters 
Roper & Marlow Pumps 

















E. O. HABHEGGER CO. 


Fairmount Ave., at 24th St. 
PHILADLPHIA, 30 


HABHEGGER 


For The Petroleum Industry 
BULK PLANTS 
TRUCKS—SERVICE STATIONS 























PERSONALS 





Harold Hinnes 
has been appoint- 
ed manager of the 
newly created 
service depart- 
ment at Marlow 
Pumps, Ridge- 
wood, N.J. The 
new department 
will work with 
dealers and cus- 
tomers to provide 
special attention 
to requests for parts, repairs and 
service information. 

Another Marlow staff change brings 
in John L. North as assistant sales 
manager at Ridgewood. He was an 
engineer with Hinde and Dauch 
Paper Co. 


H. Hinnes 


C. P. Hammill has been appointed 
administrative assistant to the man- 
ager of the meter division of the A. O. 
Smith Corp. at Los Angeles; William 
T. Schultze has been transferred to 
the New York office, where he will 
supervise dealers in the New England 
and Mid-Atlantic areas, and Paul W. 
Myers and Kenneth R. Zink are new 
company salesmen in Cleveland and 
Houston respectively. 





PENNSYLVANIA 
PENNINGTON EQUIP. & SALES CO. INC. 


442 Tineman Ave. Williamepert 39, Pa. 
Wayne Pump Company Products 
Marlow Centrifugal G Biackmer Rotory 
Pumps — Truck Tanks — Hose — Reels 
Storage Tanks — Pittsburgh Equitable 
Meters — Gasoline G Oil Equipment 








TEXAS 





UNITED PUMP SUPPLY, INC. 


1701 S. LAMAR DALLAS, TEXAS 


SALES & SERVICE 


BUCKEYE VALVES: COX WELLS: 
EVER-TITE: GOODRICH HOSE: 
GRANCO PUMPS: JOYCE LIFTS: 
MARLOW PUMPS: OILCO LOAD- 
ING ARMS: PIPE: PIPE FITTINGS: 
SMITH METERS: TOKHEIM 
PUMPS: WESTINGHOUSE AIR 
COMPRESSORS. 





WEST VIRGINIA 


SMITH METERS 
H. H. TRUITT 


1403 8th Ave. 
Huntington 1, W. Va. 


Westinghouse Air Compressors 
Service Station or Bulk Plant Equip. 

















G. J. Kirwan R. L. Nicolai 

Gilbert J. Kirwan and Robert L. 
Nicolai have been appointed district 
representatives for Gorman-Rupp Co. 
of Mansfield, O. Mr. Kirwan has 
been active in the pump business in 
the southeast since 1937. He will have 
his headquarters in Atlanta, Ga. Mr. 
Nicolai, whose background is in teach- 
ing and selling, will serve as a liaison 
between factory and distributor in the 
northwest division. 

* 

William J. Stewart has been ap- 
pointed general manager of the Kaylo 
division of Owens-Illinois Glass Co., 
replacing J. Gordon King, now vice 
president in charge of manufacturing 
for Plax Corp., Hartford, Conn. Mr. 
Stewart has been with the company 
since 1930. 

. 


Edward A. Murray has been ap- 
pointed Detroit district sales manager 
for American Steel and Wire Division 
of United States Steel Corp., replacing 
Maxwell D. Millard, who has been 
moved to Cleveland as assistant gen- 
eral manager of the division. With 
the appointment, Mr. Murray rejoins 
the company after two years as vice 
president in charge of sales for the 
Appleton Electric Co. in Chicago. 


Don T. Whalen 
has been named 
by the Rucker 
Co., Oakland, 
Calif., to handle 
sales of the Ruck- 
er Automatic 
Drum Filler. Mr. 
Whalen, formerly 
San Francisco dis- a 
trict manager of rl oi 
the Richfield Oil D. T. Whalen 
Corp., will make 
his headquarters at Rucker’s Oakland 
office. 

. 


Harold E. Van Petten has been 
appointed director of advertising for 
the B. F. Goodrich Co. Industrial 
Products Division. Mr. Van Patten 
joined B. F. Goodrich in 1927 and 
has been manager of national adver- 


tising for the industrial products di- 
vision since 1948. 
a 


A. W. Geier, former assistant gen- 
eral credit manager of American Can 
Co., has been elected assistant treas- 
urer. He succeeds J. E. Sarver, who 
has retired. C. D. Polhamus has been 
appointed credit manager of the At- 
lantic division, with headquarters in 
New York. 


P. R. Dawson 
has retired after 
34 years’ with 
Tung-Sol Elec- 
tric, Inc. Mr. 
Dawson joined 
Tung-Sol as man- 
ager of the Chi- 
cago sales office 
in 1919. He 
moved to the 
main office in 
Newark, N.J., in 
1948 as manager of renewal sales. At 
the time of his retirement, he was 
staff assistant to the general sales man- 
ager. 


P. R. Dawson 


om 
Donald L. Har- 
wood has been 
named general 
purchasing agent 
for Fairbanks, 
Morse & Co., 
with headquarters 
in Chicago. With 
the company since 
1926, Mr. Har- 
wood had been 
manager of mate- 
D. L. Herweed rials and sched- 
ules at the Beloit, Wis., plant since 
1951. 


BARRETT automatic 
Filling and Crimping Equipment 
for handling greases and other 

viscous fluids. 

@ No operator required. 

@ 100% air operated. 

Fills, seals, stamps ond counts lug 
cover pails. Output of 15 pails per 
minute. Write for details on installo- 
tion to meet your requirements. 


a ee ey ae 





Manufacturing Co. 


4330 
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aei@lke - - - interpreting the oil news 


Midwest 


By Leonard Castle 


Divorcement—Good or Bad? 


H. F. Horning, secretary of the 
Northwest Petroleum Assn., takes is- 
sue with our recent column question- 
ing the sincerity of some people who 
raise the oil marketing divorcement is- 
sue whenever marketing conditions be- 
come disturbed. (See NPN, Dec. 16, 
p. 67). 

At the same time, the association 
president, Myles Hall of Duluth, in his 
message last week to the annual North- 
west convention in St. Paul, presented 
a viewpoint which conflicts sharply 
with that of Mr. Horning. 

Mr. Hall commented that “no one 
has ever been able to show me where 
divorcement—would be of any direct 
benefit to me as a jobber.” 

In a bulletin to his members, Mr. 
Horning notes that “the talk of di- 
vorcement is only just beginning— 
again.” He continues that “Len Castle, 
writing in the NATIONAL PETROLEUM 
NEws . . . was pretty strong in talk- 
ing down at the subject of divorce- 
ment. We even think our friend Len 
was referring a little bit to, and at, us. 
But that’s all right. We agree a little 
with what he said too. Just a little.” 

No Definite Position—Mr. Horning 
makes the point that when he stated 
early in December that he might ask 
for an association committee to study 
the divorcement question, he did not 
say whether he favored divorcement 
or opposed it. 

“We do say this: /f, after thorough 
study, we find it true that all large 
major oil companies are indeed using 
integrated monies to keep the little 
fellow whittled down to an acceptable 
size, then let’s have divorcement,” he 
writes. 

“We don’t give a fiddler’s dee how 
many times this so-called skeleton has 
been dragged out of the closet. And 
we definitely do not go along with the 
thinking that the threat of divorcement 
is a moth-eaten club to wave over cer- 
tain heads—without meaning. This is 
short-sighted thinking. 

“Attest: The movie industry, the 
meat packers, the Pullman company, 
the coal operators, the railroads, the 
utilities, et al. We grant that divorce- 
ment is dragged out of the closet 


every once in a while—only to be put 
back in when things smooth out some- 
what. 

“So what?” Mr. Horning asks. “We 
in the jobbing segment have the con- 
stitution and political power to guar- 
antee that we shall have economic fair 
play. Big industry isn’t lily white by 
any stretch of the imagination. And 
they know it. And we know it. And 
they know we know it. /f (and we say 
if) they are guilty of using illegal eco- 
nomic tools with which to harm us, 
then let’s by all means drag this lep- 
rous skeleton out of the closet again, 
and hit ‘em in the pocketbook with it. 

“We're getting quite a bit fed up 
with the sneering remarks of unin- 
formed people on this subject of di- 
vorcement. They sell a little gasoline, 
and that’s all they do. Yet they’re ex- 
perts on integrated economics. We 
don’t think. But to ridicule the fact 
that divorcement is being brought out 
again, is very, very UNsmart,” Mr. 
Horning concludes. 

Integration Not Evil—Mr. Hall, in 
his comments to the Northwest con- 
vention, also referred to our recent 
column on divorcement, but in a dif- 
ferent manner. He quoted the para- 
graph to the effect that proponents of 
divorcement make a fundamental mis- 
take by blaming all marketing ills on 
integrated companies and assuming no 
responsibility for themselves or their 
colleagues. 

“Integrated supplying companies,” 
Mr. Hall observed, “do in a great 
many cases have a steadying influence 
on marketing conditions.” 

Mr. Hall said he has talked to many 
businessmen in Duluth who are in oth- 
er lines of marketing with no direct 
competition from their suppliers. 

“In analyzing their business I have 
yet to find any advantages that they 
have that I envy,” Mr. Hall declared. 
“In fact, they seem to have all the 
problems that I have and in some cases 
more.” 


Atlantic Coast 


By 
Raymond E. Bijorkback 


Price Cut Protest 


Reports that a major supplier is 
selling gasoline at 2.5¢ off tank wagon 
to commercial accounts, no matter 
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what their size, in two Pennsylvania 
areas, have been disturbing marketers 
in the areas. 
Jobbers, particularly, 
“dander up.” 
Philadelphia and Harrisburg are 
centers of the affected areas. 


have their 


New York Demand Jump 


An Empire State Petroleum Assn. 
staff member has put together some 
Bureau of Mines, Bureau of Public 
Roads and API statistics and dis- 
covered that consumption of middle 
distillates in New York State has more 
than doubled since 1937. 

The jump was from 26,161,000 bbl. 
in 1937 to 68,521,000 bbl. in 1952. 

Gasoline consumption in the state, 
the study showed, increased 11% 
from 1950 to 1952. 

It totaled 63,046,000 bbl. in 1950, 
and 70,035,000 in 1952. Back in 1937, 
total gasoline consumption for New 
York State was 43,228,000 bbl. 


Schools for Dealers 


Management instruction is being 
made available to Metropolitan New 
York service station operators by two 
local colleges. In both instances, gaso- 
line retailer organizations were instru- 
mental in getting the schooling started. 

The New York City Community 
College, supervised by the State Uni- 
versity of New York, has opened a 
seminar conducted by ex-oil man, Max 
M. Streisand. 

Among the subjects covered are 
establishment of the service station, 
management and operation, and prob- 
lems in the economic-financial area. 

The Associated Gasoline Merchants 
of Brooklyn co-operated with school 
Officials in establishment of the semi- 
nar. 

Through the help of the Inter-City 
Gasoline Dealers Assn., the City Col- 
lege of New York will open a confer- 
ence course for 35 dealers on Jan. 28. 
The course will cover much the same 
fields as the other. 


Jobber Ownership Shift 


Winslow B. Felton, president, now 
is sole owner of Burton-Furber Coal 
Co., Boston coal and oil distributor. 

Mr. Felton has bought Pocahontas 
Fuel Co.’s interest in Burton-Furber, 
according to H. E. Davenport, Poca- 
hontas vice president in charge of New 
England operations. 


Ulrope to Retire 


Leonard E. Ulrope, who has been 
vice president and director of market- 
ing for Esso Standard the last several 
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REGIONS 


years, plans to retire shortly after he 
returns from that business trip abroad 
which Esso announced recently. 

The resulting Esso personnel shifts 
and changes in line-up of sales regions 
and divisions have two interesting 
aspects. 

Advancement of B. L. Lay to gen- 
eral manager of marketing, from assis- 
tant general manager, has had a favor- 
able reaction among eastern jobbers. 
They’ve been concluding of late that 
he “talks our language.” 

Absorption of the former West Vir- 
ginia Division three ways—into the 
Virginia, Pennsylvania, Pennsylvania 
and Delaware-Maryland-D.C. Divi- 
sions—is intended to make “full utili- 
zation of advancements in mechanical 
accounting systems which result in 
lower costs where large volumes are 
handled.” 


Posters Plug Oil 


Members of the Union County 
(N. J.) Oil Heat Assn. are going to 
promote oil heat with posters on their 
delivery and service trucks, featuring 
a different appeal each month. They 
are preparing to use 28 x 44 in. litho- 
graphed posters mounted in special 
aluminum bracket-frames. 


Pacific Coast 


By Frank Breese 


Legislative Plans Laid 


The Washington Gasoline Dealers 
Assn., one of the strongest and most 
active dealer groups in the West, is 
already mapping out a campaign for 
the 1955 session of the Washington 
state legislature. 

Two problems the association plans 
to work on this year in preparation 
for the legislative session are: (1) 
dealer education so that dealers will 
be thoroughly familiar with bills the 
association supports and (2) recruit- 
ing members to lobby for dealer bills. 

At a recent meeting of the associa- 
tion’s legislative committee, lack of 
contact with legislators was pointed up 
as a glaring weakness. To overcome it, 
district chapters have been instructed 
to line up contacts with their legisla- 
tors and invite them to meetings. To 
remedy the lack of competent lobby- 
ists at Olympia, the state capital, the 
association hopes to get five or six 
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members to put in time there. The 
association would pay their expenses. 
Fventually, the association hopes to 
be able to engage a legislative con- 
sultant. 

The association is considering ask- 
ing each member to contribute $1 for 
every 1,000 gal. of gasoline pumped 
next July as a means of building up 
the legislative fund. 

One bill to which the association is 
giving serious consideration would 
curb sales by wholesalers directly to 
consumers. The association has push- 
ed a measure covering wholesale sell- 
ing to employes by large corporations. 
The association would like to broaden 
the scope of this bill to prevent any 
retailer from buying at wholesale any 
item he doesn’t sell at retail. 

Another bill pertains to coloring of 
tax-free farm gasoline—to check non- 
farm use. Another would regulate 
signs with misleading advertising. 

For some time, the association has 
placed most emphasis on a shrinkage 
bill—yet to be passed. Object of the 
bill is to provide dealers with a tax 
rebate in proportion to the volume of 
gasoline lost through shrinkage. Some 
members think perhaps they’ve been 
putting too much emphasis on that 
bill. 


Load Limits Sought 


Petroleum distributors in the Impe- 
rial Valley section of Southern Cali- 
fornia have taken steps to put over 
local ordinances restricting the amount 
of gasoline and other flammable prod- 
ucts that may be hauled through the 
city streets. Communities where limi- 
tation measures may be sought are 
Brawley, Blythe, Indio and El Centro. 

The Western Oil and Gas Assn. has 
opposed legislative moves of that na- 
ture undertaken in the western states 
on the ground that they are discrimi- 
native. Frequently, the initiatives have 
been defeated; occasionally, they are 
successful. 

The new movement in southern 
California was prompted by passage 
in Denver of an ordinance imposing 
1,500-gal. limits. It was requested by 
safety officials. 


Station Health Hint 


A recent bulletin of the Serve Your- 
self and Multiple Pump Assn. carried 
this suggestion: 

“A major-company physician, paid 
to find out the true facts (reported), 
it is bad health practice to sit in an 
electrically heated ‘booth’ or office 
and then go outside, in the same 
clothes, to serve cars. Constant 
changes in circulation are apt to 
cause minor or serious ailments. You 


will do your attendants a favor to per- 
suade them to stay outside at all times. 


Honolulu Pipe Line 


Union Oil of California has nearly 
completed construction of new cargo 
pipe lines from the Honolulu harbor 
to its plant on the island of Oahu, 
Hawaii. The installation, costing about 
$262,000, will be placed in service 
when a new pier under construction 
by the Oahu Railway and Land Co. is 
completed. Two tanks for refined 
products, costing $100,000, are almost 
ready for service. 

“A big savings can be effected be- 
cause average cost of keeping small 
electric heater going for eight-hour 
shift is 18¢. Multiply that by number 
of shifts, stations, and it’s a big bill.” 


Napkins For Dipsticks 


Another service station practice 
noted at some western stations is that 
of using paper napkins to wipe off 
dipsticks. Reason is twofold: (1) 
Dirty oil looks dirtier on white paper 
than on colored rags or paper, and 
(2) napkins are cheaper than rags or 
the windshield paper occasionally 
used. 

Some stations attach napkin boxes 
near pump islands so napkins can be 
withdrawn quickly. 


Safety Conferences 


The second annual series of safety 
conferences, organized by the Western 
Oil and Gas Assn., have been sched- 
uled for this year. 

They were tried out last year in an 
effort to bring line management in on 
the problems and techniques of safety. 
Sessions were held involving all phases 
of the industry: marketing, manufac- 
turing, production and transportation. 
While the safety experts sat on the 
sidelines, the supervisors put on the 
show—explaining, discussing and ar- 
guing. 

A total of, 1447 men of supervisory 
level, representing 61 companies, at- 
tended the four meetings (Long Beach, 
San Francisco, Bakersfield and Santa 
Barbara). This year’s Oil Industry Re- 
gional Safety Conferences will open in 
Long Beach on April 5 and 6. 


New Richfield Building 


The new four-story annex to Rich- 
field’s headquarters building, now un- 
der construction in Los Angeles, will 
be the nation’s first multiple-story 
structure using “prestressed” concrete 
structural beams and floor slabs. Con- 
crete is given extra strength by tighten- 
ing quarter-inch steel wire running 
through it. 
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EDITORIALLY SPEAKING 


Otis Ellis surely intended no general indict- 
ment of the whole committe when, the other day, 
he complained that “some members” of the API 
Jobber Advisory Committee “attempt to use ‘fear 
of illegal conduct’ as a sword rather than a 
shield.” 

Lest some may think that he did so mean, 
however—and we don’t believe that he did—then 
the record of the advisory group meeting in Chi- 
cago last November suggests rather eloquently 
that the criticism would be undeserved. For it 
can truthfully be said that, on that one occasion 
at least, no legalistically minded obstructionist 
minority was able in the slightest to stay the com- 
mittee’s hand. 

This was the meeting which gave open recog- 
nition, for the first time in API history, to the fact 
that serious problems DO exist in oil marketing. 

If, at Chicago, there was an attempt made to 
gag the committee—by members using “fear of 
illegal conduct” as a “weapon”—then that effort 
was knocked smack in the head. The committee 
report to the API Marketing Division not only 
spelled out the complaints voiced by jobbers, but 
even urged every supplier and marketer to re- 


Federal Gasoline Tax Cut in 


President Eisenhower’s opposition to allowing 
an automatic reduction in the federal gasoline tax 
to occur on April | is notice enough that the 
effort to force the federal government entirely 
from the field of petroleum and automotive prod- 
ucts taxation is still far from won. 

It is true that the President did say, in his State 
of the Union message, that he has yet to receive 
and transmit to Congress the recommendations of 
the group that has been studying the complex 
problem of discriminatory and overlapping taxes. 
By the same token, however, it is evident that— 
as with Roosevelt and Truman before him—he is 
not now disposed lightly to dismiss a source of 
revenue that is producing nearly a billion dollars 
annually. 

If the petroleum industry is really serious in its 
view that gasoline taxation should be left to the 
states, then it would seem in order for it to urge 
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API Jobber Group Not Hiding Behind Law 


examine his marketing practices and his con- 
science and “take appropriate action.” 

There is no denying the existence of “fear of 
illegal conduct” sentiment on the Jobber Advisory 
Committee. Members so minded clearly held the 
upper hand at the committee meeting in Dallas 
last May. There was serious conflict between the 
jobber and supplier segment. Supplier members 
were most uncomplimentary in their remarks 
about the “Consult Your Supplier Month” staged 
the preceding February by the National Oil Job- 
bers Council. And a majority was successful in 
getting the committee to refuse even to permit 
discussion of many of the problems raised by 
jobbers. 

Contrast this with what happened at Chicago 
in November and it would seem that great prog- 
ress has been made “since Dallas” in the campaign 
to reach mutual understanding between jobbers 
and suppliers. We anticipate still greater progress 
by the committee in 1954, even though, as Chair- 
man J. E. Dyer states, the group must labor 
always under the handicap of being unable to 
“prescribe precise remedies” for oil marketing 
problems. 


Order 


the Congress to ignore the President’s wishes with 
respect to cutting the gasoline tax. Indeed, we see 
the scheduled reduction as a necessary first step 
toward the ultimate objective—by reason of the 
example it will set and the encouragement that 
will be given to Congress to go the remaining dis- 
tance when the proper time comes. 





Left Turn Only 


We see where Harry Truman was in- 
volved in a traffic accident the other day. 
Apparently innocent, too. At least news 
accounts all agree that he was making a 
left turn at the time—as the other driver 
should have known he would do. 
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Light Fuels Respond Fast To Cold Wave 


By Frank Holman, NPN Staff Writer 


Light fuel oils were quick to respond to the 
cold wave which swept the eastern half of the 
country the past week. Demand rose sharply, and 
prices were higher in coastal markets and some 
of the interior refining districts. 


Although suppliers generally were cheered by 
a record 30-day drop of 20 million bbls. in dis- 
tillate stocks, they still were faced with the fact 
that inventories of these grades stood 12 million 
bbls. higher than they were at mid-January a 
year ago. 


This fact probably was uppermost in the minds of those 
refiners who said an 0.125¢ gal. increase in Group 3 prices 
for light fuels by other interior refiners the past week had 
thrown that market into a turmoil. While some refiners 
reported increasing their quotations, others were said to be 
“begging” for sales at sharply “discounted” prices. 

In general, gasoline was weak in most refining districts 
with stocks of motor fuels up 22 million bbls. from a year 
ago and up 10 million bbis. in the past 30 days. While it 
was said that a bid at “any reasonable discount” (from 
low quoted prices) would find ready sellers, there were 
no open market buyers. 

Gasoline still was available at “0.375¢ gal. off” at a 
number of Great Lakes Pipe Line terminal points and 
trade sources said it would take a discount of 0.625¢ to 
steer contract buyers away from their regular suppliers. 
One source declared that “O.5¢ off” in any appreciable 
volume might “shake the gasoline market from refinery 
to service station” in the middle west. 

Residual Fuels Steady—Residual fuels were the excep- 
tion to the general easiness in prices at refineries. In the 
Mid-Continent area, there no longer were reports of low- 
sulfur No. 6 oil being sold to resellers at $1.40, Group 3, 
with most tank car marketers reporting $1.45 bbl. as their 
cost for resale. 

While heavy fuels were firm in the Chicago District, 
they appeared to be in better balance than during De- 
cember when supplies were tight. Suppliers said there 
were a number of reasons for this. Among them they listed 
a cut in steel mill takings, an increase in natural gas avail- 
able to large space heating consumers, tank car shipments 
into the Chicago District from other refining areas, and 
easing of industrial activity as plants reduce operations 
to fewer shifts. 

No. 2 Fuel Higher—Improved demand for light fuels 
that sent New York harbor barge prices for No. 2 oil up 
0.55¢, to 9.7¢ gal., also was felt at the Gulf where there 
was strong demand from interior water terminal operators. 

River terminal operators upstream from Dresden Island 
locks in the Illinois River were keeping storage brim full. 
Several operators said they were unloading distillates up 
to the very last minute when equipment would have to 
leave on return trip in order to be through the locks be- 
fore they close, on Jan. 18, for the six-weeks repaid period. 

Distillate Cargo Prices Up—Gulf Coast cargo prices for 
kerosine, No. 2 fuel and three grades of gas oil were up 
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0.125¢ gal. on the lows of reported quotations. Terminal 
prices also were higher by 0.1¢ to 0.3¢ along the Atlantic 
Coast from Boston to Baltimore. 

In the Chicago District, some river terminal operators 
raised their light fuel prices 0.125¢ gal., but price ranges 
generally were unchanged. 

Reports of 0.125¢ increases in Group 3 distillate prices 
by some refiners immediately brought comment from 
others that the advances were producing a “very unsettled” 
market. In some instances, refiners said they would have 
to take a “good look” at market conditions before making 
any changes in their quotations. Even though these oils 
now are being held more closely at interior terminals, 
these refiners said, there were still large quantities being 
offered at “sharp discounts.” 

Several trade sources reported both range oil and No. 2 
fuel in tank car lots were available to resellers in “im- 
portant” quantities at “0.625¢ off’ Group 3 low quotations 
and in some cases sizable lots of range oil for tank car 
shipment reportedly were available at prices as much as 
“1¢ off.” 

Foreign Developments—In foreign markets, there were 
reports that “top” prices for bunker “C” fuel and marine 
Diesel oil will be announced shortly for ex terminal ship- 
ments at Montevideo, Uruguay, during 1954. This will 
extend maximum prices for marine fuels to lower South 
American continent which are now general in the Carib- 
bean area, Canal Zone, and along the eastern and western 
U. S. coasts. Tops for these oils are expected to be 25¢ 
bbl. over current prices. 

Also, there were reports that Independent Gulf Coast 
refiners may be a potential market for Wafra (Persian 
Gulf) crude oil that recently has been offered to principal 
refiner-buyers worldwide. These reports said that negotia- 
tions along this line already have begun, and one Gulf 
Coast Independent commented: “If they offer it cheap 
enough, we'll buy it.” 

Kansas City Price War—A new retail gasoline price war 
area appeared on the map when cigarettes offered at cut- 
rate by a private brand service station touched off a gal- 
lonage fight in Kansas City. 

The fight started, reports said, when one dealer on high- 
way U. S. 40, east of Kansas City, began selling cigarettes 
for $1.35 a carton, compared with prices of around $2 
a carton in town. Retail prices for major brands of regu- 
lar gasoline ranged from upward from 11.9¢; private 
brands from 9.9¢. “Normal” for major brands of regular, 
ex 7¢ state, federal and city taxes, is 17.9¢. 

New Jersey Dealers Advance—Meanwhile, in New 
Jersey, some dealers in nine northern counties planned to 
raise their retail prices for regular-grade gasoline from 
“bottom” of 15.9¢ to “normal” of 21.9¢ for two-week 
period beginning Jan. 18, according to Charles Rabig, 
president of Union County Gasoline Dealers Assn. Rabig 
said that “if retail situation doesn’t show any promise (of 
improvement) at end of two weeks, Union County will 
go down again.” Five of some 25 “price cutters” had re- 
duced their prices to 15.9¢, which they considered to be 
cost—tank wagon price plus average station rental—as 
protest against recurring price wars in the state. Prices 
are ex 5¢ state and federal taxes. 
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Atlantic Coast 
Distillate Prices Up 0.1¢-0.3¢ 


Prices for distillate fuel oils were advanced in amounts 
ranging from 0.1¢ to 0.3¢ gal. at East Coast points from 
Boston to Baltimore the past week. And New York harbor 
No. 2 barge prices actually moved a total of 0.55¢, start- 
ing the week at 0.25¢ discount (off 9.4¢) and ending 
at 9.7¢. 

Cold weather was the main spur to distillate buying. 
Also, resellers who had let their inventories decline bought 
heavily under the prospect of price increases. This was 
especially noticeable in the New York district where there 
was the threat of a fuel oil drivers’ strike, which, however, 
was settled late in the week. 

Esso Standard reported advances of 0.1¢ in its distillate 
prices at Boston and Providence, 0.2¢ at Philadelphia and 
Baltimore, and 0.3¢ at New York harbor, New Haven, 
and in northern New Jersey. Esso’s increase, effective Jan. 
13, was met by all other major and Independent eastern 
marketers. 

At New York harbor, generally posted prices for kero- 
sine in barge lots were advanced to 10.7¢; and No. 2 fuel, 
to 9.7¢. 

Sales were in good volume. A major marketer reported 
that in his middle Atlantic division he had picked up 
1,000,000 bbls. of what he called “non-recurring” heating 
oil business during the few days of the price advances. 
Most of this volume came from “split” reseller accounts, 
he said. 

While heating oil prices were firm with prices rising, 
gasoline and heavy fuel prices continued “soft.” At New 
York harbor, where prices generally were unchanged at 
$2.25 per bbl. for No. 6 fuel, reports of “discounts” were 
prevalent. Some of the “cut” prices on contract shipments 
reportedly were as much as 15¢ per bbl. on barge lots. 


Western Penna. 


Prices Unchanged for All Products 


Prices generally were reported unchanged for all prod- 
ucts by Western Penna. refiners the past week. While in- 
creased shipments of some products, especially distillate 
fuels, were reported by some refiners, open market trading 
for the most part continued quiet. 

Three more refiners reported meeting 0.5¢ to 3¢ reduc- 
tions on base lubricating oils quoted the previous week but 
low quotations were unchanged for all grades. Bright stock, 
25 p.t., was quoted at 17 to 17.5¢, and 25 p.t. neutrals at 
20¢ for 200 vis. and 16¢ for 150 vis. Some refiners declared 
that prices had steadily slightly at the reduced levels. 

Near zero weather which blanketed Pennsylvania and 
Ohio stimulated brisk call for kerosine and light fuels 
against contracts. According to some refiners, these prod- 
ucts were not “too readily available.” 

Despite the inclement weather, a number of refiners in- 
dicated good volume of gasoline shipments against con- 
tracts. 

Wax and petrolatum prices were firm with supplies of 
both products described as “tight” by several sources. 


Midwestern (Chicago-E. St. Louis Area) 


Light Fuel Prices Unsettled 


Light fuel prices were unsettled late last week, according 
to most Midwest refiners, tank car marketers and certain 
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river terminal operators. Although two refiners reported 
raising their quotations 0.125¢, others said they were going 
to take a “good look” before making any move pricewise. 

On the basis of general offerings and long-established 
open market weakness of these fuels, several sources said 
they “doubted” that advances would become general. 

Residual fuels were steadier, several sources said, now 
that some refiners had worked off material in plant storage 
as a result of January cancellations against contracts. 
Gasoline remained easy. 

Two refiners raised their Nos. 1 and 2 fuel prices 0.125¢ 
to 8.75¢ and 8.125¢, Group 3, respectively. Other refiners 
continued to report quotations for No. 1 ranging from 
8.625 to 8.875¢ and for No. 2 from 8 to 8.125¢. 

Open market traders said these products were “available 
in abundance” at 8¢ and 7.375¢, Group 3, respectively. 
In one instance, a large spot sale of “water white” No. 2 
fuel was disclosed at approximately 1.625¢ below current 
range of Group 3 quotations for No. 2. Another trader 
said he had been “begged” by a supplier to take 25 cars 
of No. 2 fuel at 7¢, Group 3. 


Chicago District 
Light Fuels Improve in Open Market 


Light fuels were freely available in Chicago District 
last week and several trade sources said prices in some 
instances still were a “shade easy.” In general, however, 
they were in much improved position and with increased 
demand and closure of the Dresden Island locks in the 
Illinois river, at least two river terminal operators raised 
their prices 0.125¢ for both range oil and No. 2 fuel. 

Eased demand for residual fuels and in-shipments from 
“outside” refineries brought heavy grades into better bal- 
ance in the Chicago District. Other factors making for 
improvement in the supply/demand relationship were said 
to be some slackening in industrial activity and, despite 
the weather, certain large users (space heating) were back 
on gas—at least temporarily. Earlier this month and in 
December heavy fuels, especially No. 5, were tight and 
most suppliers held these grades for regular customers only. 

Price ranges were unchanged for light fuels even though 
two terminal operators reported 0.125¢ advances in their 
prices to 10.125¢ for No. 2 and 11.125¢ for range oil. 
Quotations of other suppliers ranged from 10.875 to 11.3¢ 
and 10 to 10.25¢, FOB Chicago District, for the two prod- 
ucts, respectively. 

Gasoline continued easy. Traders said there was no 
buying interest and, at same time, refiners were not actively 
offering product. 


Mid-Continent 
Cold Weather Helps Fuel Oils 


Burning oil prices were moving upward at end of the 
past week, as result of what some refiners described as 
“terrific demand” at northern pipe line terminals. Residual 
also was firm and in good demand, but gasoline and lubri- 
cating oils remained weak. 

Several Oklahoma, Kansas and Arkansas refiners re- 
ported increasing their distillate quotations—generally 
0.125¢ gal—as severe cold weather cause what some 
termed “shortages” at several northern pipe line terminals. 
Still, increases came as “surprise” to some, since they felt 
overall burning oil stock picture was “overly comfortable” 
despite heavy demand. Instead of “shortages,” these refiners 
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Summary of Daily Gasoline Prices (Jan. 12 through Jan. 18) 





Monday 
Jan. 18 
; an. ‘fing .25 


Meter Gasoline 93 Oct. are 


N. Tex. (Texas & New Mex. shpt. 
W. Tex, esse New Mas pt) 


(6)12.375-18 .37x5 


Motor Gasoline 88 88 Oct. (Premium 
N, Tex. (Texas & New Mex. shpt.).. 
i horde aay Mex. shpt.). . 


xll 25-11 .375(8) 
x11-11 .375(2) 
x11-11.375 
@)n. 75-12.7 
1.75-12 .25 
it: 75-12 .25 


N. Tex. theses & Rew Mex. shpt.) 
W. — yt 4 Mex. shpt.) 


11.75-12 .25 
11.75-12 
11.75 


10 875-10 .875 
x10 25-10 .625(3) 
x10 25-10 .625 

(2)10 .75-11.8 

ani 25-11 


(2)11-11 125 
ll 


15 .2-16.5 


ptor Gasoline 86 Oct. (Regular) 
New York harbor é 


18 .65-14.5 

12.5 

+. 1-14.8 
4-14 rt 








15 15-16 .65 
14.16(2) 


14. 75-15 .25 
18 .75-14.15 


15.5 15.5 
13.95 18.95 


1175-12 25 
11.75-12 25x 
11.75-12 
11.7 


10 .375-10 .875 


15 .2-16.5 


18 .65-14.5 

12.5 

14.1-14.8 

14-14.2 
(2)12 .9-14.3 

12.8 

15 .15-16 .65 


14.15(2) 


14. 75-15 .25 
18 .75-14 .15 


Thursda 


Wednesday Tuesday 
Jan. 15 Jan. i Jan. 13 Jan. 12 
(2)18 . 75-14 .26 


18 5-13.75 


(2)18 . 75-14 .25 


’ (2)13.. 75-14 .25 
18 6-18.75 


6 
13 .5-13 .75 


(2)18 . 75-1426 
18 6-18.75 
Shie 2 196-13. 125 

12 126-12. 875 
as-is. 8 
$-18 25 


12 S756) 
(ents. 138-1 125 

12. 125-12 .875 
(2)18-13 .75 

18-18 25 


1.875(7) 

(7 i 125-11 .875(3) it: Tes th. 375(8) 

§ 11 . 1256-11 875 Git il. at * om 
11 .75-12.7 


11.75-12 .25 i tele . 
11.75-12 .25 1175-12 .25 


11.75-12.75 15-12 .75 
11.75-12 15-12 
11.75 15 


11.75-12.75 
11.75-12 


10. oe = 10 .875-10 .875 -8T 


5-10 .875 
10 875-10 .625(8) .875-10 .625(8) 
10 .875~-10 625 -375-10 .625 
(2)10 .75-11.8 yom h 8 
11 25-1 


(2)10.75-11.8 
11 .25-11.5 1. 
sos - Arima 


(2)11-11 .125 
il 


15 .2-16.5 15 .2-16.5 


15.3 
13 .65-14.5 
12.5 
14.1-14.8 
14-14.2 
(2)12.9-14.8 
12.8 


13 .65-14.5 


12.5 
= 1- s- 8 

14-14.2 
ans. ee 3 


3S -65-14.5 
= reer 8 

aye 9-i4.3 
12.8 


15 15-16 .66 
14.16(2) 


15 . 15-16 .65 15 15-16 .65 
14.15(2) 14.15(2) 

14. 75-15 .25x 
183 .75-14.16 


14.75-15 .5 
13 .75-14 .15 


14.75-15 .5 
13 .75-14.15 


15.5 15.5 15.5 
13.95 18.95 18.95 





felt there simply was just a case of “displacement” of ma- 
terial. 

Residual regained the strength it had lost during early 
days of January, due to cutbacks in steel mill requirements. 
According to most sources, gas cutoffs to industrial cus- 
tomers once again tightened up residual market, although 
refiners generally reported no changes in their heavy fuel 
quotations. 

It was agreed by almost all sources that gasoline con- 
tinues in oversupply throughout the Mid-Continent area. 
Except for local demand in Texas and Oklahoma, calls 
for gasoline were light, with cold, icy weather in Kansas 
and points north tending to cut down further on con- 
sumption. 

In Arkansas, a refiner reduced his quotations 0.25¢, to 
12.5¢ for premium and 11.5¢ for regular. An Oklahoma 
refiner also lowered his quotations to levels already quoted 
by others, but added late in week that “gasoline is unques- 
tionably weak and it looks like prices will probably have to 
be reduced further.” 

Lows of lubricating oil quotations were unchanged, but 
only because prices already are at level most refiners con- 
sider to be “rock-bottom.” One refiner in Oklahoma said 
he doubts lubricating oil market will improve before 
February, “at the earliest.” 
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Central Michigan 


Fuels Firm, Demand is Brisk 


Both light and heavy fuels were in brisk demand in 
Central Michigan last week following return of cold 
weather, Prices for heavy fuels were said to be “firm to 
strong,” while burning oils generally were declared and 
lost all of their recent easiness. 

Snugness of heavy fuel supplies at some plants was 
pointed up when one more refiner disclosed he had bought 
in order to augment his own production; price not in- 
dicated. 

Gasoline inventories were building at most refineries, 
but several plants reported accumulations were lower than 
average at mid-January and storage space was not a 
problem. 

Refiners’ prices were unchanged for all products. 


Gulf Coast 
Distillate Prices Rise 0.125¢ 


Prices for most distillate fuels were up 0.125¢ in Gulf 
Coast cargo market the past week following a cold wave 
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NPN Gasoline Index 


cents per gal. 
DealerT.W. Tank Car 
16.22 12.42 











that swept the eastern part of the country. Aviation gaso- 
line prices meanwhile were lower. 

Kerosine was quoted at prices ranging upward from 
9.125¢, No. 2 fuel and 43-47 d.i. gas oil and 48-52 d.i., 
upward from 8.375¢. 


Gold weather gave a big boost to shipments of distillate 
fuel oils. In addition, many refiners who had cut runs be- 
cause of surplus gasoline found themselves with relatively 
low stocks of heating oils. One Independent in this position 
on No. 2 fuel bought two cargoes, both at 8.25¢, prior to 
the advance, and a major said that reduced runs at his 
refinery had sent him into the market for supplemental 
kerosine. 

Jet fuel oils also felt the increased demand for kerosine, 
and this product was quoted at 9.75¢, up from a prior 
range of 9.5¢ to 9.75¢. 

Aviation gasoline prices were reported lower at 19.5¢ 
for Grade 115/145, 18¢ for Grade 100/130, and 17¢ for 
Grade 91/96, and trade sources said that all gasolines 
continued “very weak.” 

While no changes in prices for regular-grade were re- 
ported, “discounts” on this product for term shipments 





Explanations of Price Tables 


The reader’s attention is directed to the follow- 
ing explanations which apply to the summary of 
daily gasoline prices appearing on page 50 and the 
price tables appearing on pages 52-58 of this issue. 

The letter “x” indicates a change in prices if the 
change is on the low of the price range, the “x” is 
adjacent to the low; if the change is on the high of 
the price range, the “x” is adjacent to the high; a 
change from flat price to a higher or lower flat 

rice, or elimination of the low of a price range, is 
indicated with an “x” to the left of the new price; 
elimination of the high of a price range is indi- 
cated with an “x” to the right of the new price. 

Parenthetical figures indicate number of com- 
panies ——- when two or more companies 
quoted the price shown. In the Gulf Coast cargo 
table on p. 53 all prices reported are shown. In all 
other tables, only the lows and highs of the ranges 
of prices are shown; no attempt is made to show 
prices within the lows and the highs, and there- 
fore no attempt is made to indicate the number 
of companies contracted for prices for each prod- 
uct. Nearly 200 primary suppliers (refiners and 
tank terminal operators), plus an even larger num- 
ber of other sources (jobbers, compounders, con- 
sumers, distributors, brokers, tank car marketers, 
etc.) are contracted for prices at regular intervals. 





could be found readily. A major refiner reduced his quota- 
tion for 95 oct. premium gasoline by 0.25¢ gal., from 
13.25¢ to 13¢. 


General Pet. Offers Bunker ‘Tops’ 


Los Angeles—General Petroleum reports that it will 
guarantee maximum prices to its West Coast marine oil 
ships’ customers during 1954. Company’s move marks 
spread of “top” prices to California, Oregon, and Washing- 
ton that recently have been offered by companies marketing 
along East Coast, in the Caribbean, and in European mar- 
kets. 

General spokesmen said company’s top prices on West 
Coast during 1954 will be 25¢ bbl. higher than its current 
prices for marine bunker “C” fuel oil, and marine Diesel 
oil. Tops do not, however, apply at Honolulu, T. H., he 
added. 


Coleville, Sask., Crude Posted 


Calgary, Alta—Royalite Oil Co., Ltd., announces initial 
posting of $1.50 per bbl. for heavy crude oil produced in 
Coleville, Saskatchewan, area, effective Jan. 1. 


New Trans-Mountain P. L. Tariffs Set 


Vancouver, B. C.—Tariffs of 45¢ per bbl. for movement 
of crude oil from Gainford, Alta., to Burnaby, B. C., effec- 
tive Jan. 1, has been announced by Trans Mountain Oil 
Pipe Line Co. New tariff is same as established for crude 
oil movement from Edmonton, Alta., to Burnaby last fall. 

Trans Mountain also has established tariff of 43¢ bbl. 
for crude oil movement from Edmonton and Gainford, to 
Kamloops, B. C., effective Jan. 1. 

Rates are in Canadian currency per bbl. of 34.972 Im- 
perial gals. (equivalent of 42 U. S. gals.). 


'53 Average Tanker Rates Off Sharply 


New York—Ocean tanker freight rates for voyages to 
North of Hatteras points in 1953 were about 50% lower 
on average than rates paid in 1952, compilation by Dietze, 
Inc., shows. With exception of Gulf-New York clean trade 
in January year ago, month-to-month rates consistently 
were below U. S. Maritime Commission flat schedules. 

Average rate paid for Gulf North of Hatteras clean trips 
in 1953 was $2.39 per ton (USMC minus 16%). In 1952, 
average clean rate was $4.20 (USMC plus 47% %). 

Gulf-New York dirty rate average for past year was 
$2.03 per ton (USMC minus 28% %). In 1952, it was 
$3.86 (USMC plus 35% %). 

Netherlands West Indies-North of Hatteras was most 
active trade, and rates were down the sharpest. On reports 
of 354 fixtures, average rate paid was $1.70 per ton (USMC 
minus 37%), down $2.44 per ton from average rate paid 
in 1952—$4.14 (USMC plus 53% %). 








Crude Oil Prices 


No changes reported in crude oil prices in week 
ended Jan. 16. For complete crude price schedules, 
see Dec. 30 NPN, P. 40-41. 
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in effect January 18 at Refineries and Terminals 


Gasoline 


OKLA., Group 3 (Okla. shpt.) 
90 Oct. Prem.. . x12 .25- 


CALIFORNIA 
Los Angeles Dist.: 


3 .375x 
375(8) 


1 
11 
10 875-10 .875 


Okla., Group 3 (Northern shpt.) 
90 Oct. Prem... x12-13 .125 


84 Oct. Reg. xl1-11 .375(2) 
60 Oct. M & below x10 25-10 625(3) 


Midwestern (Group 3 basis) 
90 Oct. Prem. 12-12 875 


84 Oct. Reg.. Leese cuvt> Snes 
60 Oct. M & below. x10 25-10 625 


N. TEX. (Texas & New Mex. shpt.) 
, Ons. 75-14 .25 


ARK. (For shipment to Ark. &jLa.) 


3 RS 


— 


(2)14.1-18.1 
(2)13 .1-15 .6(2) 


EERE wow 
Saar 


17 85-18 .6 
15 .85-16.1 


17 85-18 .6 
15 .85-16 .1 


ll. “s. ses 


10, 15-11. Hd 
10 .5-11 .05 
10.5 


OKLA., Group 3 (Okla. shpt.) _ 


41-48 w.w. 
42 44 ==. 
Range 


58 fs ae D.1. Diesel... 


No. 1 fuel 
No. 2 fuel... 
No. 3 fuel... . 
No. 6 fuel... . 


13.5 
@)13-13.75 
1175-12 .25 
11.25-11.5 


aq 383) 


a 


41-43 w.w. 

42-44 w.w. 

Range oil 

58 & Sabows D.1. Diesel . 
No. 1 fuel.. 

No. 2 fuel 

No. 3 fuel 

No. 6 fuel 


SSLeSS 
RERRRE 


283 5 


x12.5 
10.375 


N. TEX. (Texas & New Mex. shpt.) 
Oe ee 


KANSAS (For Kansas destinations only) < 
90 Oct. P; "i ” ww 
“88 Oct. Prem. 3 ae toe ss. Tes 58 & above D.i. Diesel 
84 Oct. Reg... sks No. 6 fuel. . 


82 Oct. 11. 125-12 375 
60 Oct. M & below x10 .375-11 625 


WESTERN PENNA. 
Bradford-Warren: 


15. 15-16 .65 
14.15(2) 


Oil City: 

92 Oct. Prem. 1475-15 .25x 

86 Oct. Reg.. 13 .75-14.15 5A & dows D.I. wee 

No. 6 fuel. . P 

Pittsburgh: 

68 Oct. Prom............ 
13.95 41-48 w 

58 & above D.1. Diesel . 

No. 2 fuel 


Ohio—Quotations of S.0. Ohio for delivery to 
No. 6 fuel 


Ohio points: 
86 Oct. Reg..... 14.3 


CENTRAL MICHIGAN 
(FOB Central Michigan refineries) 
. (2)14.5-14.75(2) 


1. . (2)18 6-18 ,.75(2) 
. 1825 


42-44-w.w. 

52 & below D.1. Diesel. 
58 & above D.1. Diesel 
No. 1 fuel. . 

No. 2 fuel 

No. 5 fuel.. 

No. 6 fuel 


Prices herewith are reproduced from Platt’s OJLGRAM Daily Oil 
Price Service, associated with National Petroleum News, whose r 
resentatives in all NPN-OILGRAM offices devote their time exclusively 

oil industry prices everywhere 

wn in tables are sales prices or quotations or general offers 
or posted prices by refiners, by pipeline terminal operators, and by 
tanker terminal operators; for current sales and shipments; for the busi- 
ness day or od stated; except Tank Wagon prices, prices are = 
bulk lots such as tank car, truck transport, barge; prices applying to 
barges or aw Rng or truck transport lots only, so designated; FOB re- 
fineries or terminals; in cents per gal., except here $ sign is 
shown; wax and petrolatums in cents b per ex all fees and as 
for crude oil and its products lawful qreduené end transported ; 
ported as received by OJLGRAM and National Petroleum News but bn 
guaranteed; for subscribers’ private use only and not for resale or 


$2 


x(2)8 .75-9(2)x 
: 8-9 


OKLA., Group 3 (Northern shpt.) 


. (2)8 625-9 5x 


KANSAS (For Kansas destinations only) 


.. %9-9.626 
.. .4(2)9-9 625 
P x8 .7 


x9-9 25(3) 
x9. 96 
11.4-11.65 
10.9 
11.4 
¥ (2)10 4-11 .1 
x8 125(2) 10.5-11 
(3)$1 50-2 00 
CENTRAL MICHIGAN 


(FOB Central Michigan refineries. ) 


* 12.55-12.8(2) 
ae. 8-13.1 
2.3-12.8 


(2)8 875-9 .25 
(2)8 .875-9 5x 
x8 75-9 


x(2)7 875-8 125x 
. (4)$1.50-1.60 


MIDWESTERN (Group 3 ba«is) 


(3)8 875-9 .25 


Dicwel Might & Med.)..... 
$1.50(3) 
CALIFORNIA 
Son Joaquin Valley Dist.: 
ee 
Heavy fuel (PS 400) —_ 
ht fuel (PS 300). . 
fuel 200) 
Stove dist. (PS 100) 


‘= 


(2)9- Py 875x 
(2)$1 .50-1.75 


14.4-14.8 


13.7-14.8 


W. TEX. (Texas & New Mex. shpt.) 


14.3-14.8 


15 
$2.35(2) 

12.2-13.3 

13.7-14.8 


9.5-9.75(2) 
9 .5-9.6 


8.75-9 75 Light fuel (PS 800). 


"* (g)$1 60-1. 70x Lint ee PS ee: 


Stove dist. (PS 100)... 


16.5 CENT. W. TEX. (Truck transport lots) 


+e Natural Gasoline 
8.5 


(Group 3 & ee an Sen 
$8.66 Shipments 


& Breckenridge 
on freight basis shown below. 
pe may in any Mid-Continent ne 


x(3)9 25-10 25 FOB GROUP 3 


5.5 (Quotations) 
5-10 

x8 125-9 625 

$2 00-2 .25 

$1 55-2 00x 


FOR BRECKENRIDGE 


Grade 26-70..........- 5 (Quotations) 


distribution or publication. period of o- supply, some sellers 
aud at times all sell withhol quotations new customers or the 
posting of firm prices t give OILGRAM ithe prices th 

would quote to in general and wh ich they 

regular customers only, and such prices | pe in the price tables. 
Gasoline a are by “A ASTM Rengnseh and are minimum 
ratings tt where letter M is used to = Be octane rating 2 
by AS STM. otor Method. For further details o' conditions apply 

to any NPN-OILGRAM office or see back of! any ny OILGRAM rice 
Service invoice. 


For complete price service delivered — from nearest OJLGRAM 
publishing office, New he wee Houston, etary Platt’s 
OILGRAM Price Service, 330 42nd St. New York 36, N. 
Subscription rate aise —. year, * payable in ~ as 
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12 .375(3) 
12 .875(2) 
12.875(4) 
11 .875(4) 
12 .875(3) 
(2)18 . 125-13 .375 
(2)14 125-14 625 


12.5 
Mineral 
Spirits 

17(6) 
16 .5(6) 
16 .6(8) 


17.5(6) 
17.615) 


17.5(4) 


18 .6(4) 


7.125-7 .75 
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WESTERN PENNA. 

yp yy SH ee 
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ee ee Me 
From Mid-Continent grade crude. Prices FOB 
ship at Gulf for export. 
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PRICES in effect January 18 at Refineries and Terminals—Cont. 


LPG Prices 


(Of refiners, FOB refineries, in cents per gal. 
tank cars or transport trucks) 


Commercial Industrial 
ne Propane 
8.75 
8 .5(3) 


District 


N. Y. Harbor. . 


8.75 
Philadelphia . 


8 .5(3) 


4-4.875 4-4 .875 
7.5 7.5 


WESTERN PENNA. (T.C., in Bulk) 


White Crude Scale: 
122-124 A.m.p.....-.. 
124-126 A.m.p..... 


SEABORD 

Melting points are AMP. 3° higher than EMP. 
Prices are for carload lots. Domestic prices are 
FOB refinery; scale in bags or bbls.; fully re- 
fined, slabs loose. Export prices are FAS; scale 
in bags or bbls., fully refined in bags or cartons. 


Crude Seale: 
124-126 white 


N. Y. Domestic N. Y. Export 
(2)6.6 (2)6 .25-6 .6(2) 


Fully Refined: 
123-5... 


Chicago District Prices 


Prices to jobbers & distributors in tank car 
and/or truck transport lots FOB refineries, 
pipe line terminals and inland waterway barge 
terminals. 


Motor Gasoline 
90 Oct. Prem. 
84 Oct. Reg. 


13 .5-14.85 
125-13 .35 


Light Fuel Oils 
Range oil 


10 .875-11.3 
No. 2 fuel 


(2)10-10 .25(3) 


Heavy Fuel Oils 


No. 5, low sulfur 
No. 5 high sulfur 
No. 6, low sulfur. . 
No. 6, high sulfur 


*Correct for Jan. 11 also. 


7.4 

*T 35-7 75 
(2)6 6-6 .75 

6 635-6 .75 


Mexican Bunker Prices 
U. 8S. DOLLARS PER BBL. OF 159 LITERS 


Bunker C Diesel 
(Ships Bunkers) 
Mexican Gulf 


$1.95 $3.75 
1.95 pees 
1.95 3.75 
Pacific Coast 
$2.60 $5 .65 
2.60 4.75 
2.60 4.75 


Tampico 
Veracruz 
Minatitlan 


Guaymas 
Manzanillo 
Salina Cruz 


Pacific Coast 


(In Ships’ 
Bunkers. or 

Deep Tank Lots) 
San Pedro, Calif 
San Francisco. . 
Portland, Ore. 
Seattle, Wash. 


Diesel 
Fuel 
(P.S. 200) 
$14 .20(5) 
4.41(4) 
4.62(4) 
4.62(4) 


Bunker C 
‘uel 
(P.S. 400) 
$1 .80(5) 
1.85(4) 
2.10(4) 
2.10(4) 


54 


Atlantic & Gulf Coasts 


Prices are of refiners, FOB their refineries & tanker terminals and of tanker terminal operators. 
FOB their terminals. Ships’ bunkers prices are exclusive of lighterage. 


92 Oct. 
Prem. 
Gasoline 
15 .2-16 5 
15.1-15.6 
16.1-17.3 
14.55-16 .3 
15.3 


District 


86 Oct. 
Reg. 
Cc 35. 


83 Oct. 
Reg. 
G ti 





13 .65-14.5 
12.5 


14.8(6) 
(2)12.9-14.3 
12.8 


No. 1 Fuel (*) 


Kerosine 

No. 2 Fuel (*) 
x9 8(20) 

x9 .7(20 
10.3(11) 

x10 8(9) x9 .8(10) 

x10 .7(3) x9 .7(4) 


«10.8 
x10 .7(19) 
11.3(9) 





7-17 .2(2) 
6-15 .25(2) 
5(2) 


*(4)16 
1 
13 


14.7(8) 


12.6-13 25 


11.5-12.5 


10.3 9 


x11(17) 
11(5) 


x10(17) 
10 .2(5) 





Houston. 
do barges 
Jacksonville 
Miami.... 
Mobile 


25-14 .25 
25-13 5 
4.4-15 


9 
6-15 


(2)12 25-12 3 


(2)12-12.3 
3 4(7) 


13.4 
13.1(3) 


10-10 25 9.125-9 25 
625-9 .75 8.5-8 625(2) 
eas) 10 .65(8) 

1 


1(4) 10 2(2) 





New Haven 
New Orleans 
do barges 
Norfolk 
Pensacola 


’ 
- 
a 


(314.5 
12.4 
12.3 


12.6-13.2 
13 .2(2) 





Philadelphia. 
do barges 
Pt. Everglades. 
Portland 
Providence 


14.1-14.8 
14-14.2 
13 .4(4) 
14.8(4) 
14.7(5) 


9(8) 


x10(9) 





ane: wl ~awccme 


~ 14 
14 


oi 13. 4-15 .35(2) 
*Correct for Jan. 11 also. 


Gas House 
Gas Oils 
(*) 
x9.9 (10)$3.22-3 
(10)3 19-3 
3.98 
3.25(2) 
3.19 


N. Y. Harbor. . 
d neu 


oO 
Albany 
Baltimore 

do barges 


10.7 
x9 .9 


No. 4 Fuel 


(2)13 1-13 .4(4) 
12 .9-13 .3(5) 


12.4-13 85 


No. 5 
Fuel 
78 $2.77 
68 2.74 
2.80 
74 


Diesel Oi) (*) 
Shore Plants 


~ 10. 65(7) 
10 .55(5) 


10 .2(7) 


11.7(8) 
11(7) 


Light Diesel 
Ships’ Bunkers Heavy Diesel 


(50 cet., 55 d.i.) (45 cet., 45 d.i.) Ships’ Bunkers 


x10 .2(8) 


10.7(4) 
x10 .2(5) 


u4 .21(4) x$3 _.88(4) 


x4.21(4) x3 .88(2) 





Baton Rouge 
do barges. . 

Boston. ... 

Charleston 

Corvus Christi. 


94 


42 
39 
21(5) 


9.8 


x10 .4(6) 
10 .3(2) 


~ 9. 74(2) 3.49 
x4 .29(3) 
4.30(2) 

3.15 





Houston 

do barges. . 
Jacksonville. . 
Miami 
Mobile. . 
New Haven 
New Orleans 

do barges 
Norfolk... 
Pensacola 


10.45 3.20 





~ x10. 3(4) 


9(2) 

10 .65(6) 
10 .65(2) 
9 .7-98(2) 
10 .45(4) 
10.2 


3.70-3.7415) 3.49%) 
4.473(5) 
4.473(3) 
4.116 


3.74(3) 3.49(2) 


4.34(3) x3 .88(2) 





Philadelphia 
do barges 

Pt. Everglades. 

Portland. 

Providence 


x99 3.18(3) 


x10 .2(8) 
10 .65(4) 
10.7(4) 

x10.4(4) 





Savannah.. 


Tampa... 
Wilmington, 
N.C. 


No. 6 Fuel 

No Sulfur 

Guarantee 
N. Y. Harbor. 
Albany 


Baltimore. 25(6) 


No. 6 Fuel 

No Fulfur 

Guarantee 
Barges 


(5)$2.25-2.28(8) $2.25(15) 
2.60 


2.25 (4) 





Baton Rouge 

Boston. . 
Charleston 
Corpus Christi. 


98 
32(6) 
23(2) 
98 


95 

29(5) 
.20(3) 
95 





98-200 
21(6) 
18 


03 


a! 


Houston... 
Jackson ville 
Miami.... 
Mobile 


95(5) 
18(6) 
15(3) 
00 





New Haven 
New Orleans 
Norfolk 


Pensacola 


30(3) 
98(2) 
26(3) 


Oo PO) PONS DO | DODD | 8 








Philadelphia. 
Pt. Everglades. 
Portland 
Providence 


18(8) 
18(2) 
32(2) 
29(5) 





Savannah 

Tampa 

Wilmington, 
N.C. 


23(5) 
15(4) 


to bo) NO NO DO bY 


| 
nr a ee Nene ath he 


10 .65(5) 
10 .55(6) 


10.3(2 


No. 6 Fuel 
ax. 1, % 
Sulfur 


(2)$2 .35-2 .43 


mY ilies 


2.43 


2.2815) 


8.08 S 


~~ x4 .21(4) ae Fee 


4.473(4) 


hE 
4.473(5) 
4 429-4 431(4) 
4.30(3) 


No. 6 Fuel 

Max. 1, % 
Sulfur 
Barges 

(2)$2 35-2 40 $2 .25(10) 


2 25(4) 
1.95(2) 
2.295) 
2.20(3) 
(3)1.95-2.10 
95(11) 
18(6) 
15(3) 
00 


mf 





2.44 


27 
95(4) 
23(5) 
30-2 35 
15(7) 
15(3) 


2.25(5) 


Nord) WMO NNN 


29 

2.41 2.26(3) 
2.20(5) 
2.13(5) 


(*) At Atlantic Coast refineries and terminals south of Maryland, and at Tampa, prices of some 
sellers to bulk commercial consumers are 0.15c higher than prices shown above. 
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Gulf Coast—Cargoes, Domestic & Export, All Ports 


Cargo prices are FOB ship at U. S. Gulf, minimum of 20,000 bbis., and are by refiners only to 


other refiners, export agents, or tanker terminal operators. The 
indicates the number of companies quoting that price. 


Aviation Gaaptine (MIL-F-5572) 
Grade 115/14 x19 5-19.75 
x18-18 .25 
x17-17 .25 
Jet Fuel (MIL-F-5624a) 
Grade JP-4..... x9 .75(3) 
Motor Gasoline 
95 Oct. Premium 
*13(2)-13 .25(3)-13 .875-13 .625-18 .75 
93 Oct. Premium 
12 25-12 .75(3)-12 .875-18-18 .25 
90 Oct. Premium 11 75-12 .25(2)-12 375-12 5 
10 .75(2)-11 25-11 .75(5)-12(2) 
...10.5-10 .75-11 .25(2)-11 .875 
79 Oct....... 10 25-10 375-10 75-11-11 . 125 
70-72 Oct. Leaded....... .9.75-10-10 .5(2)-10.75 
*Correct for Jan. 11 also. 


Middle East Crude Prices 


figure in purentheses after each price 


Kerosine & Light Fuels 

41-43 w.w. Kerosine 

9 .125(2)-9 .25-9 .5-9 .625(3)-9 .75(2) 
8 .375-8 .5(3)-8 .625(3)-8 .75(3) 


Diesel & Gas Oils 
43-47 Diesel Index. 
48-52 Diesel Index. 
53-57 Diesel Index 


. 8. 375-8 .5-8 .75(3) 
8 375-8 .5-8 625-8 .875(3) 
8 .5(2)-8 .75-9(3) 


Heavy Fuels—Cargoes 
No. 5 Fuel, 0-10 p.t. . $2. 60-2 65 
Bunker “C” Fuel... .$1 .85(8)-$1 90- $1 .95-$2 00 


(Prices are per bbl. of 42 U. S. gals., exclusive of local port or other governmental charges, sales 
taxes, etc., if any; FOB loading port indicated, for gravities shown; 2c per bbl. differential per 
degree of gravity applies for gravities below and above those shown.) 


Company 
Esso Export 
M. E. Crude Sales 
Soc.-Vac. Overseas Supply 
poe iranian 

o-Iranian 
Shall Petro 
Soc.-Vac. ~~ - Supply 
Gulf Explorat 
Gulf Exploration 
Anglo-Iranian 


sbabke 





fis 


Esso Export 
Shell Petroleum 
Soc.-Vac. Overseas Supply 


ats 


aa 





Soc.-Vac. Overseas Supply 


Venezuelan Crude Prices 


— DODO DOD er 


: 


Effective Date 


_ 
8 


SRSSRVSSSES 





poli, Lebanon /Banias, Syria 


Prices are of Creole Petroleum Corp. for sale and/or purchase of cargo-lot quantities FOB deep- 


COLORS 
GASOLINE 











REPUBLIC OIL REFINING CO. 


Refiners 
and 
Marketers 











water terminals at ports named, and are subject to crude availability and company’s requirements ; 
2e per bbl. differential per degree of gravity applies for gravities below and above those shown, 
except for Lagunillas Heavy for which price shown applies regardless of gravity. Price applicable 
for each cargo is that in effect at time vessel tenders for loading. For purchases made in fields, 
prices shown are basis for such purchases with deductions being made for terminaling and pipe 
line services in accordance with published tariffs. Purchases by Creole not subject to contracts with 
Venezuelan government are made at prices established by schedule shown below less lc per bbl. 


Crude Gravity Api 
Bachaquero 14-14.9 
Tia Juana Heavy 19-19 .9 
Lagunillas Heavy Fla 
Tia Juana Medium 
Tia Juana 102 L.P. 
Tia Juana Light 
Cumarebo 
San Joaquin 
Oficina. . 
Mulata 
Jusepin 
iriquire 

‘emblador 

Pedernales 20-20 


ceccowveocrecuorere 


Aviation Gasoline Prices 


mH RORODO POND COCORONO DONO DO Bing 
| 


Effective 
FOB Date 
Las Piedras or Amuay June 23, 1953 
Amuay June 23, 1953 
Las Piedras or Amuay Jan. 1, 1954 
Amuay June 23, 1953 
Amuay June 23, 1953 
Amuay June 23, 1953 
Las a or Amuay June 23, 1953 
Tucupido June 23, 
Puerto La Cruz June 23, 
Puerto La Cruz June 23, 
Puerto La Cruz June 23, 
Puerto La Cruz June 23, 
Caripito June 23, 
Caripito June 23, 
Capure (Pedernales) Jan. 1, 


(Prices are for tank cars, barges or truck transport lots; aviation gasoline meet specifications 


MIL-F-5572, unless otherwise noted.) 


District 

New York, N. Y. 

Boston, Mass. 

Baltimore, Md. 

Norfolk, Va.. 

Charleston, S. C. 

New Orleans, La. (Baton Rouge) 
Houston, Texas 

Toledo, Ohio 


Lake Port Terminals 


92 Oct. Premium 
86 Oct. Regular 
Kerosine 

Diesel Fuels 

No. 1 Fuel 

No. 2 Fuel. 

No. 5 Fuel. 

No. 6 Fuel 


(a) Delivered Cleveland. 


Crade100/130 


Grade 91 /96 


Cleveland Detroit Toledo 


11.85 11.7 
11.75-12.05 10.85 
11.75-11.9(2)x x11.45-11.7 
10.75-10 .9(2)x x10 .45-10.7 
8.1(4) 7.5(3) 
7.3614 73 
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PRICES in effect January 18—Tank Wagon 


Prices for gasoline do not include taxes; 
inspection fees as shown in next column. 
separate column, include 2c federal 
taxes as indicated in footnotes. 


Discount, if an 
1954, as poste 
offices, but perv d to later correction. 


Atlantic Atlantic 


(Reguier Grade) Nol 

ecu »! e oe. 

Refining ; Cons. Dir. Fuel 
T.W. T.W. Taxes T.W. 

Allentown, 

«14.8 


a 
osc 


‘a. ea 
Altoona... 
Erie. 
Greensburg. 


Harrisburg 
Philadelphia. 
Pittsburgh. . 





3 > m & BReABAweeeanrwe BE 2 Aaewnoumeo 


15. 
9.9 


ce © > & BeRXeAweaeoODNS BE D2 AROUROBAMS 


CO CD © AAA®AQQuANMarAr’ O22 A BW AAIAAIIAA 
cco oo & SSeeSceeSeSeSSoSoS oc © So: SoSSScS 


inagrt Spirits V. 
18.5 
22.0 


Heavy Fuel ?-3- WwW. 
'o. 5 
Philadelphia, Pa 


Notes: 


Kerosine—Thru Pa. & Del., add le per gal. 
for t.w. deliveries of less than 100 gals. at one 
time. Camden—Add lec Yf ag of 100-299 
gals., 2c for less than 1 

Mineral Spirits be yey apply to Stoddard 
Solvent. 


*Effective dates *Jan. 8. xJan. 15. 


Cont’! (N. B. Prices are Continental's 
tank-wagon prices. Current selling 

Oil prices may vary from those shown 
because of local conditions.) 


Conoco Demand h 
N-tane (3rd Gaso- Kero- 
(regular) gem) line 


Denver, Col... 
Grand June.... 


Bu 

Great Falls. . 
Helena 

Salt Lake, 

Twin Falls, . > 
Albuquer., N. M. 
Roswell i 
Santa Fe.. ‘ 
Muskogee, Okla. 
Oklahoma C _. , 
Tulsa 


> 
Croweracnrearconocran 
20 00 00 © G0 G0 60 =3.00 G0 G0 Go G0 Gn Ge GD GD 
nanonnssooooosoooo 
mH CONMCNSRMDBOWNSOHE 


Taxes: 


Gasoline tax column includes these city 
taxes: Albuquerque & Roswell, 0.5c; Santa 
Fe, lc; Cheyenne, Ic; Casper, lc. 

Discounts: 

Salt Lake City and Twin Falls gasoline and 
kerosine prices apply for deliveries of less than 
200 gals. ; 200-399 gals., deduct 0.5c; 400 gals. 
and over, deduct Ic. 


Notes: 


T. W. prices are to consumers and dealers. 


Premi grade line t.w. prices 2.3¢ above 
regular. 





56 


they do, however, include 
Gasoline taxes, shown in 
and state taxes; also city and county 
Kerosing tank wagon prices also do 
not include —— kerosine tares where levied are indicated in footnotes. 
oe shown in footnotes. These prices in effect Jan. 18, 

y principal marketing companies at 


Nev. 1/20c; 
at their headquarters’ 


CHEVRON 
PP Ay. Sad Ganso- 
T.T. line 

Gals. & over Taxes 
8.0 
0 


Standard of 
California 


San Fran., Cal... 
Los Angeles. . 


cst 
coo 
an 


coucouanmoncoeo 


SEBS SRS sRNS: 
DAVOS We ee wae 


Standard 


Boise—Sec gas tax applies to eee fuel only; 
avgas taxes are 2c federal, 2.5c sta 

Salt e—Te gas tax applies —y- motor fuel 
only; avgas taxes are 2c federal, 4c state. 

Honolulu—8.5c gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 3.5¢ terri- 
torial. Standard Diesel/furnace oil price is ex 
le territorial liquid fuels tax. All T.T. prices 
are ex Hawaiian gross income tax of 1% to 
resellers, 2.5% to consumers. 


Notes: 


Gasoline—For other deliveries of Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0¢ for 40-199 gals. ; 
0.5¢ for 200-399 gals., except for deliveries to 
Marine trade in Alaska (excluding Chevron 
Aviation 80/87) where 0.5¢ differential applies 
to 40-399 gal. delivery; for iess than 40 gals. 
add 5.0c gal.; except at Honolulu add 5.0¢ for 
less than 40 gals. to Marine trade and less 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation 80/87 at Salt Lake City 
apply to all quantities in excess of 40 gals. 
Prices for Chevron Supreme (Premium) are 
2.2c gal. higher, except at Boise, and Salt 
Lake, which are 2.0c gal. higher—than Chev- 
ron (Regular) for quantity delivered. For less 
than 40 gal. deliveries, add 5.0¢ gal. to 400- 
gals.-and-over price, except at Honolulu, add 
5.0c gal. for less than 40 gals. (Marine) and 
less than 100 gals. (Shoreside). Add to Chev- 
ron Aviation 80/87 quantity delivered prices, 
2.0¢ for 91/98, 5.0c for 100/130 and 8.0c¢ for 
115/145. 

Kerosine—T.T. prices, except at Salt Lake 
City, apply to deliveries of 400 gals. & over. 
For other deliveries: less than 40 gals., add 
8c; 200-399 gals. add 1c; 40-199 gals., add 4c; 
tank car/truck trailer; deduct 1.5c. Salt Lake 
City posted — truck price is for minimum 
40 gal. deliveri 

Standard Siant/Perence Oil & Standard 
Stove Oil—T.T. prices are for deliveries of 400 
gals. or more. For other deliveries: 40-199 
gals., add ic; on gals., add 0.5c; less than 
40 gals., add 5c 

*Standard No. 2 Burner Oil. 

Humble 


Humble Gasoline Gaso- Kerosene 

Oil Regular line Tank Re- 
T.W. Retail Taxes Wagon tail 

Dallas, a 14.8 20.1 

Ft. Wort .. 14.8 20.1 6.0 

A rlh gg .-14.7 20.0 6.0 

San Antonio. 15.0 203 6.0 


Notes: 

T.W. prices are to all classes of dealers and 
consumers. 

Premium-grade gasoline t.w. prices 2c above 
regular. 


Inspection fees per 
unless otherwise speci 
1/40c on gasoline; Ark. 

2/25e; Kans. 1/100c; La. 
"i: i/4c ei S D. 

enn ; ise. ‘ 

i acies inspection fees only: Ala. 1/2¢; Iowa 1/50c; Mich. 1/Sc. 


® wy” f om gasoline and kerosine prices, 


are as 
1/206; a. 1/8¢; Ul 3/100c; Tad. 
200c; Mo. 1/25¢; Neb. 2/100c; 


1/32c; Minn. $/ C3 
D. 1/20c; Okla. '2/25e; S. C. 1/8c; S. D 


Esso Gasoline 
(Regular Grade) 
Gasoline 


Esso 
Standard 


Atlantic, City, N. J.. 
Newark Re 


Dir. 
= oye Taxes 





ARB -CONN@RKaAwWoNM oO KH 


9 n0500050e0eseseeeee...122epn sees 
Pancococcoooocoo ooo ooo ooo oooooSSoSoOoSS 


Fonaeuananen: 


ashville 
Little Rock, Ark.. 6.2 
Naphthas Tw. & Steel hie. 
Min se v- a 
1 
24 28. H 


16 
25 


20 
19 
17. 


j 26.0 
FUEL , oe x w. 
No. 1 No.2 No.4 No.6 
Atlantic City, N. J...x14.1 x13 
N : me $3.744 $2 .836 


ewark.. 14.1 
Baltimore, Md... 2.85 
Washington, D. C. 2.89 
Norfolk, Va... 
Danville. 
oe wate | Re 
Richmond... . 
Roanoke. 
Charlotte, N.C. 
Mt. Airy... 
Raleigh.... 
Salisbury... 
Charleston, S. C. 
Columbia . 
Spartanburg 
Taxes: Louisiana kerosine prices do not include 
to state tax. 
: Kerosine No. i—Atlantic City prices = 
“tor “deliveries of 300 gals. or more; 
for 100-299 gals. 2c for less than 100 gals. 
No. 6—Washington price is for min. delivery 
of 1,060 gals.; for min. delivery of 2,500 gals. 
price is $2.83 per bbl. 
Premium-grade gasoline t.w. prices 2.5¢ above 
regular. 
Effective dates: xJan. 13. *Jan. 14. 


Ts 
aw 
on 
ao 


wwe 
60m CO OH 2 Manne 


(Prices are per inpatet gi; * to 
arrive at price per gal., 
Imperial wiitract 1/bth.) 
Oil (Esso Gasoline 
Regular Grade ) 
Dealer Gasoline 
w. axes 
14 
15 


35 


St. John’s Nfid. 

Halifax, N.S. 

St. John, N. B. 

Charlottetown, 
P. E. 1. 


Montreal, Que. 
Toronto, ‘Ont... 
Hamilton, Ont. 
Winnipeg, Man. 
Brandon, Man.. 


pone. Sask. 
toon, Sask... 
Calgary, Alta. 
Edmonton, Alta... 
Vancouver, B. C. 
Taxes: Gasoline taxes are provincial taxes. 
Notes: Premium-grade gasoline t.w. prices 2¢ 
above regular. 


CORHNASe HKD POD 
feoooesoooce ooo 
* CCeeRAGgTeKeD wD 
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NEW YEAR 
NEW PLANT 
NEW LINE 


uldcon brings you 
everc more for 54. 


it 


or - it K eer!" mr y 
meet le aes 


», 2 #e 
MV — 


are. 


—a 


z 


This shot of the Los Angeles Freeway looks like an engineer's dream-highway for the year 2054. But the 
road of the future is here now—and on it are three mighty Autocars, tomorrow's tractors for today's hauling. 


AUTOCAR 
TRUCKS 


Autocar Division of the White Motor Company 
Ardmo e, Pa. 


Autocar looks upon the arrival of each new year 
as an opportunity to help you improve your operation. 
For example: In 1954 you will be offered a new series 
of Autocars, skillfully engineered, in perfect balance, 
all units complementing one another. And your Autocars 
will be better than ever in 1954, because we are 


shortly moving into a new plant which will incorporate 
Factory Branches and Distributors from Coast 


every facility for the most efficient production of to Coast in the United States and Canada 


quality motor trucks. Export Dept.: Drexel Bidg., Phila. 6, Pa., U.S.A. 


January 20, 1954 * NATIONAL PETROLEUM NEWS 





PRICES in effect January 18—Tank Wagon—Cont. 
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Tank Wease Prices Buffalo N. Y. City Rochester Syracuse 
19.5 18.0 20 22.0 


Mineral Spirits : . 5 i 
V. M. & P. Naphtha... , 21.5 19.5 22.5 23.5 


Taxes: N.Y.C. prices are ex 3% city sales tax, Syracuse prices ex 2% city sales tax, applicable to price of gasoline (ex tax). 
mts: Mobil Kerosine—New York City (all boroughs) and Mt. Vernon, tank wagon less 0.5c for deliveries of 300 gals. or more. 
Mobilfuel Diesel—All points, tank wagon less (.5c for deliveries of 800 gals. or more. 
Mobilheat—New York City (all boroughs) and Mt. Vernon tank wagon less 0.5c for deliveries of 300 gal. or more. 
Notes: Jamestown T.C. prices are =o prices, all other T.C. prices are FOB bulk terminals. 
Effective dates: tJan. 8, xJan. 


Sohio X-Tane Gasoline 
Ohio Standard Aviation Gas.-Cons. T.W. (Regular Grade) Naptha & Solvents—Cons. T.W 
Sehio Sohio Sohio Con- Re- S.R D.C, V.M.&P. Sochio 
Gasoline Avia. . Sol Naph- Naph- Varno- Sol- Kerosine No. 13 No.2 
Taxes 80 tha tha lene vent Sohio- 
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Akron 
Canton....... 
Cincinnati... . 


Columbus. . 
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~ ee 
Porstmoath 
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Youngstown 
Zanesville... x 
ey : Hangar operators can purchase aviation gasoline less 4c per gal. State Road Tax by eupportin 
-10 to supplier. 
Discounts: Sohio Aviation—on contract to hangar operators and resellers, 2c off consumer t.w. 
Notes: Kerosine, Nos. 1 and 2 Fuels—Prices are for 100 gals. or more, 50 to 99 gals. add le per gal., 1-49 gals. add 2c per 
pn gare EO & Solvents—T.W. and drum prices are for deliveries of 500 gals. or more. For other deliveries: 150-499" gs -4 ag add 2c; less than 150 
gals., 
— ei gasoline t.w. prices 2c above regular; third-grade prices same as regular unless otrerwise noted ; s.s. prices are at company operated 
stations. 


Premium-grade gasoline t.w. prices 2c above regular ; third-grade prices same as regular unless otherwise noted; s.s. prices are at company operated 
stations. 


indiana Standard 


Tank wagon prices listed below were obtained by NPN correspondents who visited Standard 
of Indiana bulk plants where the company’s prices are publicly > 
Red Crown —Stanolex Furnace Oil Kentucky 
(Reg. Grade) Gaso- Kero- 100 100- 100- 175- 350 850 Ss nd rd 
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pu tate Tax Exemption Form 





Chicago, Ill. 
South Bend, Ind. 
Detroit, Mich.. 
Mpls.-St. Paul. . 
Des Moines, la 
St. Louis, Mo. 


15.8 14.8 

15.4 14.4 ; 

315.0° ... 14.0* 

14.5* 18.5* . 
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Fuel Oile—T.W pe ay i. Texas Fire-Chief Gasoline 
fitaat ) Geidiidien c (Regular Grade) Kerosine 
shear Oil Furnace Oil o. — —_ T Jacksonville, Fla 
1-99 gals.. Fac ‘ 16.3 15.3 Dallas, Tex. Pensacola. 
100- 1i9 gals... ss 15.3 Ft. Worth Tampa 
150 gals. & over. 14.8 Wichita Falls 
100-399 gals. . 14.3 Amarillo 
400 gals. & over 13.8 Tyler.... 
El Paso 
Stanolex Stanolex San Angelo 
Fuel A Fuel C } vane 
1-749 gals. 10.15 9.0 oe 
750 gals. & over 9.4 8.25 San Antonio 
Taxes: = ~~ —_ 0g ny includes ic Port Arthur 
city tax. Des Moines, Ia., kerosine and furnace Notes: J i 
oil prices do not include 4c state tax. State oe ae Se eee copy owe Sct Notes: 
sales, occupation, — & use taxes to be of 50 gals. Premium-grade gasoline t.w. prices 2c above 
added where applicable. Premium-grade gasoline t.w. prices 2¢ above revular. 
*“Temporary” price. regular. Cons. t.w. prices same as net dealer prices 
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Taxes: 

Gasoli tax 1 includes these city & 
county taxes: Mobile, 2c city: Birmingham, ic 
county; Montgomery, ic city & le county; 
Pensacola, lc city. Other taxes not included in 

rices: Georgia, kerosine, ic; Montgomery, 

erosine, lc; Mississippi, kerosine 0.5c. 
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UNDISPLAYED RATE 
$1.50 o line. Minimum 3 lines. To figure ad- 
vance payment count 5 average words as o 
line. (See { on Box Numbers.) 
POSITION WANTED. Undisplayed rate is one 
half of above rate, payable in 
PROPOSALS, $1.50 cents a line an insertion. 





CLASSIFIED 





INFORMATION: 
BOX NUMBERS count one additional line in 
undisplayed ods. 
DISCOUNT OF 10% if full payment is made 
in advance for four consecutive insertions of 
undisplayed ods (not including proposals). 


DISPLAYED RATE 


The advertising rate is $14.50 per inch for ati 
advertising appearing on other thon @ con- 
troct basis. Controct rates quoted on request. 
AN ADVERTISING INCH is measured % inch 
vertically on one column, 3 columas—30 inches 
—to a page. 


Send NEW ADVERTISEMENTS to N. Y. Office, 330 W. 42nd St., N. Y. 36, N. Y. 
SECTION CLOSES each Wednesday, one week preceding date of issue. 

















REPLIES (Box No.): Address to - nearest you 
NEW YORK: 330 W. 42nd St. (36) 
CHICAGO: 520 N. Michigan yan (11) 
SAN FRANCISCO: 68 Pos: St. (4) 














rude production man. 
iar all phases Saabention. with acquaintance major 
and lent companies production depart- 
ments. Replies confidential. Write P-1382, Na- 
tional Petroleum News. 





Position Wanted 





Manager of Sales. Petroleum. Twenty 
perience wholesale and retail Bes wn og prc 


izing in service station merchandising. P 
National Petroleum News. 








Wanted 











ANYTHING within reason that is wanted i Se 
field corres ad ted through ae mag | bay oq 
be throu ringing i 
the a th —— of — whose interest is 
ogee because this is the business paper they 
read. 














'e have available 3500 gallon 1940 Heil semi 
teak trailer fers axle with bucket box in rear, 
air brakes, 244” Brodie gravity meter, side racks 
for package em tires 10:00x20 good, 5 com- 

. paint job—Shell pie. rice 
$1250.00 at Beloit. Wisconsin. Goodall Oil Co. 





For sale—5400 gallon SSW tandem, 4 Compt. 
double heads, new reyco, 3250 00. A'so, s ngle 
axles. Buy from Bruce E. Hackett Co., 621 West 
58th St., Kansas City, Mo. Hiland 1385. 











STEEL STORAGE TANKS 

Railroad Tank Car Tanks 

6,500 to 12,000-Gal. Cap. 
Coiled and Non-Coiled 

Cleaned—Painted—Tested 
Heavier—Safer—Cheaper 

Other Tanks Too 
Also—Complete Tank Cars 


8,000 and 10,000 Gal. Cap. 
Your Inquiries 


Marshall Railway Equipment Corp. 


50 Church St., ne York 7,N. Y 
Phone: Cortiandt 7-8090 











MIDWEST INDEPENDENT DISTRIBUTOR 
desires reliable supplier for asphalt and Wax 
Products in tank car lots. All replies treated 
confidential. 

W1385 National Petroleum News 
520 N. Michigan Ave., Chicago 11, Ill. 











ood nozzle, 90 day 

each f.0.b. Racine, 
New lengths of 1” x 100’ sts wa 
oil hose, with static wire, coupled M 
each, freight prepaid. 


BRATT & LANG 
1300 9th Street. 


Racine, Wisc. 
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ABOUT.OIL PEOPLE 


BROOKLYN OILMEN gather to honor Frank Porter, presi- 
dent of the American Petroleum Institute by awarding him the 
first annual service award of the Gasoline Merchants of Brook- 
lyn, Inc. More than 1,200 persons attended the organization's 
annual dinner-dance, at which the presentation was made. 


Shown from left to right are Nat Azarow, executive secretary 
of the Brooklyn group; Charles Hardwick, chairman of the 
service station advisory committee, marketing division, API; 
Robert Bartlett, vice president of API; Mr. Porter and Nat 
Dorr, president of the Brooklyn association. 


G. A. Davidson B. W. Letcher 

B. W. Letcher has retired as a vice 
president and director of Standard 
Oil of California, and G. A. David- 
son has been elected to succeed him 
on the board. 

Mr. Letcher has been with the com- 
pany 43 years, starting as a clerk. He 
became a vice president in 1944 and a 
director in 1949. He has also been a 
director of the Arabian American Oil 
Co. 

Mr. Davidson started with Standard 
as a chemist following his graduation 
from Berkeley in 1920. He has served 
as a refinery superintendent, assistant 
general manager of manufacturing, 
and as a vice president. He has been 
active in the program to control smog 
and is regarded as an authority in 
this field. 

° 

Emerson Bentley, Jr., district man- 
ager of Gulf Refining Co., at Jones- 
boro, Ark., has accepted the position 
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of state chairman of the Arkansas Oil 
Industry Information Committee. He 
succeeds E. F. Ilg, of Little Rock. Mr. 
Bentley has been active in OIIC af- 
fairs for several years and has served 
as area chairman for Northwest Ar- 
kansas. He expected to get underway 
with the re-organization of local 
county committees during January. 


* 
A. G. Van 
Horn signed up 
his A. G. Van 
Horn & Sons 
company asa 
100% distributor 
for Mid - Conti- 
nent Petroleum 
Corp., effective 
Jan. 1. With the 
new distributor 
Mr. Van Horn 
expects to expand 
his retail distribution in and around 
Lincoln, Neb., and also hopes to en- 
large his farm business. The Van Horn 
distributorship is a partnership of 
father and three sons that employs 35 
people. 


A. G. Van Horn 


Robert Orlanski of Dearborn, 
Mich., has been appointed executive 
assistant to Harry E. Rotert, president 
of Marquette Petroleum Products, Inc. 
of Chicago. Mr. Orlanski is entering 
the oil industry with Marquette after 
20 years in the automobile business. 


Herman W. 
Taylor retired 
Jan. 1 as admin- 
istrative assistant 
in the gasoline 
and fuels sales 
section of Gen- 
eral Petroleum’s 
marketing depart- 
ment, Los An- 
geles. 

Mr. Taylor 
joined the old 
Standard Oil Co. of New York, prede- 
cessor of Socony-Vacuum, in 1913. 
He was division manager of motor oil 
sales in 1931 when he was transferred 
to General Petroleum, Socony-Vac- 
uum affiliate. He worked in lubricant 
and industrial sales until 1948. Since 
then, he has been in administrative 
work in gasoline and fuels sales. 

7 


E. S. Diggs is 
one of three Esso 
region managers 
now transferred 
to a sales man- 
ager position as a 
result of revisions 
in the company’s 
marketing organ- 
ization. Mr. 
Diggs, formerly 
manager of the E. S. Diggs 
central re gion, 
becomes sales manager for general of- 


H. W. Taylor 
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fice sales and will co-ordinate all New 


’ . 
York headquarters staff divisions. here S why Thermoid 


G. D. Donald and John A. Miller, fan belts and radiator hose 
are top TBA items: 


northern and southern region man- 





They are high quality, functional, easily 
installed, expandable. 


They are backed by specialized merchan- 
dising experience for year ’round sales. 


Minimum inventory provides maximum 
; coverage. Assures rapid turnover — 
G. D. Donald J. A. Miller at good profit. 


agers respectively, become northern 
and southern sales managers of Esso’s 
18-state marketing area. 

The reorganization also reduced the 
number of region managers to two. 
William W. Bryan, former manager of 
the New Jersey Division, will be north- 
ern region manager assisting Mr. Don- 
ald. The southern region manager as- 
sisting Mr. Miller will be Robert O. 
Goodykoontz, formerly manager of 
the Virginia Division. 





Kenneth Boldt, who is with the Pure 
Oil Co. at Crystal Lake, Ill., has been 
elected fuel and lubricants vice presi- 
dent for the Society of Automotive 
Engineers. 

a 

William D. 
Ramsey, former- 
ly head of Shell 
Oil Company's 
Maine territory, 
has been promot- 
ed to personnel 
manager for the 
entire New Eng- 
land division. 
This area is one 
of the marketing 
divisions Shell 
has chosen to test the company’s new 
employe development program. 

Mr. Ramsey is a native of Fort 
Wayne, Ind., and a graduate of Indi- 
ana University. He began his career 
with Shell 18 years ago in Shell’s pub- 
lic relations and tax department in St. 
Louis. He later entered the marketing It's good business to o 
field, eventually serving Shell as a dis- business with Thermoid. 
trict manager in Indiana and then Let us show you why. 
Kentucky. As Maine manager he has 
been in Portland, Maine, since 1950, 
but will move to Boston to assume his 
new duties. His successor as Maine 


co 
manager has not been announced. hermol 
* 


C. P. Bristol, Shell Oil Company’s 
area manager at Tulsa, Okla., has been 
appointed vice president in charge of 
the company’s Tulsa exploration and 
production area. 


W. D. Ramsey 


A principal supplier to the automotive 
market for over 50 years. 











Thermoid Co., Special Sates Division, Trenton, New Jersey 
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LESS 
LABOR! 






@ BETTER 
SERVICE! 


MORE 
PROFITS! 


EASY SPOT WHEEL GROOVES 


FAST, SAFE LOADING 


with Rotary’s new 
nail Grip Pick-Up AP 


ick-up tf 
w and old cars and pick-up 


Handles all ne 











a 


WHEELS FREED AND 
SPRINGS RELAXED for 
easiest, most effective 


lubrication 


ALL UNDERCAR PARTS 
“OUT IN THE OPEN’’ for 
fastest service and 
repair work 














ABOUT OIL PEOPLE 





NEWLY ELECTED PRESIDENT of the Cincinnati Oil Club, Walter R. Rowan, 
Standard Oil Co., (left) receives congratulations from outgoing president Ed L. 
Mahoney, Ashland Oi! & Refining Co. Other new officers are: (second from left to 
right) Ralph D. Kienker, Tresler Oil Co., vice president; George M. Bickel, Texas 
Co., treasurer; and M. A. Dailey, Ashland Oil & Refining Co., secretary 


G. Campbell 


John G. Campbell has been pro- 
moted to vice president of marketing 
for Deep Rock Oil Corp. He comes to 
his new position from the post of gen- 
eral sales manager. His new duties will 
be to supervise and co-ordinate the 
functions of Deep Rock’s jobber sales, 
merchandising, “short stop,” sales con- 
trol, and supply and transportation de- 
partments. Mr. Campbell joined Deep 
Rock in 1948 as head of the supplies 
and economics division. Previously he 
was with a major oil company doing 
transportation, supplies and economics 
work. 

He is a member of the American 
Petroleum Institute, the Independent 
Petroleum Association of America, 
and Mid-Continent Oil and Gas Asso- 
ciation. 

William M. Murray has been 
promoted to vice president for direct 
sales by Deep Rock. He will be in 
charge of bulk sales of the company’s 
products to compounders, refiners, 
marketers and manufacturers in both 


W. M. Murray 


64 


domestic and foreign markets. He will 
also handle sales of branded products 
distributed through channels other 
than the company’s jobbers. 


Edwin H. Collins has been appoint- 
ed acting contact director of Esso’s 
marketing department during the ab- 
sence of L. E. Ulrope who is leaving 
on an extended trip abroad early this 
year. Mr. Collins, who has most re- 
cently been general manager of mar- 
keting, has held virtually every key 
post in the sales organization at some 
time during his long career, says Esso. 
He has been a director since 1949. A 
native of Philadelphia, he now lives 
in Bronxville, N.Y. 


Wallace E. Av- 
ery has been 
named assistant 
secretary of The 
Texas Co. He 
started with the 
company in 1945, 
and since 1951 
has been assistant 
general manager 
of the company’s 
industrial and 
public relations 
department. For many years he was 
engaged in legal work for the petro- 
leum industry. From 1942 to 1945, he 
was principal attorney and later assist- 
ant chief counsel for the Petroleum 
Administration for War. 


W. E. Avery 


COMING MEETINGS 


JANUARY—1954 


Texas Oil Jobbers Assn., 3rd Management In- 
— Driskill Hotel, Austin, Texas, Jan. 
5-27. 


FEBRUARY 

Florida Petroleum Marketers Assn., annual 
meeting, Hotel George Washington, 
Jacksonville, Fla., Feb. 5. 

Missouri Petroleum Assn., Chase Hotel, St 
Louis, Feb, 8-10. 

Western Petroleum Refiners Assn. regiona! 
meeting, Hotel B t, B t, Tex.. 
Feb. 11-12. 

American Petroleum Institute, Lubrication 
Committee, Sheraton-Cadillac Hotel, Detroit, 
Feb. 15-17. 

lowa Independent Oil Jobbers Assn., annual 
convention, Fort Des Moines Hotel, Des 
Moines, Iowa, Feb. 17-18. 

National Tank Truck Carriers, Palmer House. 
Chicago, lll., Feb. 22-24. 

Packaging Institute (petroleum packaging com- 
mittee), Houston, Texas, Feb. 23-24. 

Wisconsin Petroleum Assn., Hotei Schroeder 
Milwaukee, Wis., Feb. 24-25. 


MARCH 

American Socy. for Testing Ma::-ials, spring 
meeting, Shoreham Hotel, Washington, D.C.. 
Mar. 1-5. 

Oil Industry TBA Group, Western Division, 
8rd annual meeting, Olympic Hotel, Seattle, 
Wash., March 2. 

Secy. of Automotive Engineers (national pas 
sencer car, body and materials meeting), 
Statler Hotel, Detroit, Mich., Mar. 2-4. 

American Society for Metals, mid-winter 
meeting, Hotel Statler, Boston, Mass., March 
4-5. 

Texas Oil Jobbers Assn., annual convention 
Baker Hotel, Dallas, Tex., Mar. 8-10. 

Oil Industry Information Committee, Shamrock 
Hotel, Houston, Texas, March 8-10. 

Illinois Petroleum Marketers Assn., 32nd An- 
nual Convention, Product and Equipment 
Show, Sherman Hotel, Chicago, Illinois, 
March 16-17. 

Ohio Petroleum Marketers Assn., annual con- 
vention and marketing exposition, Deshler- 
Hilton Hotel, Columbus, Ohio, March 16-18 

Oregon Heating Industries, 1!th annual Pacific 
Coast Oil Heat Convention, Multnomah 
Hotel, Portland, Ore., March 19-21. 

North Texas Uil & Gas Assn., annual meeting 
Kemp Hotel, Wichita Falls, Tex., Mar. 27 

Western Petroleum Refiners Assn., annua) 
moctine, Plaza Hotel, San Antonio, Tex.. 

are 1. 


APRIL 

National Oil Jobbers Council, The Homestead, 
Hot Springs, Va., April 1-3. 

American Society of Lubricaiion Engineers. 
Netherland-Plaza, Cincinnati, Ohio, Apri) 
7. 

National Petroleum Assn., 5ist semi-annua! 
meeting, Hotel Cleveland, Cleveland, Ohio. 
April 14-16. 

Fuel Oil Distributors Assn. of New Jersey, an- 
nual convention, Berkeley-Carteret Hotel. 
Asbury Park, N. J., Apr. 28-30. 


MAY 


American Petroleum Institute, Lubrication 
Committee, Skytop Lodge, Skytop, Pa., May 





American Petroleum Institute, Safety & Fire 
Protection Committee, midyear meeting. 
Chase-Park Plaza, St. Louis, May 3-7. 

National Tank Truck Carriers, 6th annual con- 
vention, Netherland-Plaza, Cincinnati, Ohio, 
May 6- 

Empire State Petroleum Assn., Hotel Roose 
velt, New York, May 9-11. 

Pennsylvania Petroleum Assn., spring conven- 
tion, Bedford Springs Hotel, Bedford, Penn.., 
May 9-11. 

American Petroleum Institute, Division of Re 
fining, midyear meeting, Rice Hotel, Hous 
ton, May 16-18. 

Indi t Petroleum Assn., Frenc 

Lick Hotel, French Lick, Ind. May 12-18. 

Asean. of American Battery Manufacturers. 
White Sulphur Springs, W. Va., May 13-16 

Oil Heat Institute of America, Ben Franklip 
Hotel, Philadelphia, May 17. 

American Petroleum Institute, Division of 
Marketing, midyear meeting, Cosmopolitan 
Hotel, Denver, Colo., May 17-19. 

North Carolina Oil Jobbers Assn., spring con- 
vention cruise on board the Queen of Ber- 
muda, sailing from Norfolk for Bermuda 
May 23-28 
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NINE out of TEN of Amer- 
ica’s oil pipelines are now 
equipped with SMITH- 
way Petroleum Meters. 
That’s certainly positive 
proof of preference! 





’ 








OUT OF TEN! 


A. O. Smith manufactures the most complete line of 
liquid meters for pipeline service—seven sizes in four 
pressure ranges for flow rates from 1 to 2000 G.P.M. 
To make doubly sure that these meters answer every 
need encountered in pipeline service, we also offer 
the most complete line of functional accessories. For 
full information, see nearest representative or write 
A. O. Smith Corporation, Meter Division, 5715 
SMITHway St., Los Angeles 22, Calif. 


FACTORIES: 5715 SMITHWAY ST., LOS ANGELES 22, CALIF., P.@. BOX S00, SUCCASUNNA, H. J. 

Offices: Atlanta, Chicago 7, Houston 20, Los Angeles 22, New 

York 17 + Canada: Toronto 12, Vancouver 1 + International 
Division — Milwaukee 1, Wisconsin 











You can sell top quality 


when you buy 
winter oils from Sun 


Sun can supply you with base blending stocks 
for compounding your winter lubricants to 
meet all A.P.I. classifications. 


For marketers who do not have blending 
equipment, we can supply a complete line of 
winter gear lubricants and motor oils—SAE 
5W-20 through SAE 50. 


Available only in drums and bulk 


For more information, call or write the whole- 
sale manager of the Sun office in any of the 
following cities: BOSTON * NEW YORK 
PHILADELPHIA ¢« PITTSBURGH ¢ DETROIT 
CLEVELAND « CHICAGO « JACKSONVILLE 
DALLAS * TORONTO 


SUN OIL COMPANY «© PHILADELPHIA 3, PA. 


In Canada: Sun Oil Company Ltd., Toronto and Montreal 











